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Across the globe, schoolchildren,  
pupils, students and young 
entrepreneurs are taking action  
to defend a new societal ideal.  
This hyperconnected, increasingly 
informed, and agile generation 
immersed in a universe without borders 
– is keen to assume responsibility  
for its own destiny, to change a world 
in which it does not always recognise 
itself. Everywhere this new generation 
is ready to change the rules. And 
COP21 is allowing them to do this.

> Read more

HUMAN CAPITAL AND THE LONG-TERM SUCCESS 
OF THE COMPANY: AN INDISSOLUBLE LINK

HUMAN CAPITAL

ACTING IN FAVOUR  
OF JOBS AND TRAINING  
FOR YOUNG PEOPLE

MOBILITY FOR ALL

RENAULT MOBILIZ,  
IS AGAIN PARTNERING 
"TICKET FOR CHANGE"
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Presentation of projects  
at the national final  
of Engineering Sciences 
Olympiads at Renault 
Technocenter.



CSR NEWSLETTER
CORPORATE SOCIAL RESPONSIBILITY, THE RENAULT WAY

NOVEMBER 2015EDITORIAL   |   THEY SAID   |   HUMAN CAPITAL   |   MOBILITY FOR ALL   |   DRIVING SAFETY/HEALTH   |   ENVIRONMENT

EDITORIAL
Across the globe, schoolchildren, 
pupils, students and young entrepre-
neurs are taking action to defend a 
new societal ideal. This hyperconnec-
ted, increasingly informed, and agile 
generation immersed in a universe 
without borders – is keen to assume 
responsibility for its own destiny, to 
change a world in which it does not 
always recognise itself. Everywhere 
this new generation is ready to change 
the rules. And COP21 is allowing them 
to do this.

"Education is the most powerful weapon 
which you can use to change the World"  
Nelson Mandela often said. With a num-
ber of other partner companies, the Re-

nault-Nissan Alliance has, in co-operation with Sciences Po, undertaken to support 
the Make it Work educational initiative. Available to 400 students from more than 
30 different countries, the aim of the initiative was first to imagine, then simulate, a 
new negotiation format in order to put innovative proposals on the table during the 
negotiations on the 21st conference of the parties on climate change. We were able 
to take advantage of this partnership to exchange views with a younger generation 
whose ideas we must take into account, and with which we need to work, in order 

that we may understand the dreams, aspirations or anxieties of future generations. 
These young people are often audacious, sometimes explosive, but determined to 
play a role in redefining our development model.

Beyond this initiative, the Renault Group is developing numerous actions in the area 
of education or support for entrepreneurship, by engaging with young people and 
training them for the jobs of tomorrow and giving them the assets they need to build 
their future. So much so that at the end of 2014, over 140,000 young people had 
received support from the Group. Among them, the students of the Renault Founda-
tion which are studying on one of the 5 programs devised in co-operation with our 
academic partners in France and Lebanon that deal with the themes of sustainable 
mobility, road safety and international management. Or again the young people in-
volved in the "Ticket for change" adventure.

It is to pay tribute to the commitment of these young people that an evening has 
been organised in their honour in Paris, on 10 December, the day before the end of 
the negotiations of COP21 in order to record the first impressions with them of this 
conference and highlight what they have accomplished.

Claire Martin 
Director for Corporate Social Responsibility  
and Director of the Renault Foundation
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THEY SAID
3 QUESTIONS TO 
MARIE-FRANCOISE DAMESIN
Executive Vice President, Human Resources 
of the Renault-Nissan Alliance  
and the Renault Group

As Groupe Renault Head of Human Resources, what 
does the company's human capital represent for 
you?

The Group's human capital is the sum of the skills, experience and personality of each of 
the 117,000 men and women who work at Renault. Individually and collectively, they are a 
key factor in Renault's value and growth.
Developing human capital is a priority for the companys’ growth.  I sincerely believe that it is 
engaged employees who will ensure the success of the company over the long term. Social 
performance is in the service of economic performance, and vice versa. This dynamic is 
true not only within the companies, but also in the territories where they are located. In so 
far as concerns the automotive sector, it is estimated that in Europe it represents 10% of 
jobs. Our role is to create conditions such that the men and women in the company will be 
happy to work and provide their best to perform.

What are your priorities?
As I am convinced of the close correlation that exists between human capital and perfor-
mance, we devised our HR plan "Together Drive the Change", the human aspect of the 
Group's strategic plan for 2014-2016. Its aim is to develop, retain and attract competent 

and engaged employees to ensure that the Renault Group's growth plan is a success. We 
have set three priorities - prepare the skills that the Group will need to take up the challenges 
of tomorrow; develop talent and promote diversity; enhance employees’ engagement. 

More specifically, how are you developing Renault's human capital?
I cannot detail all of our actions but I can tell you some of them that are particularly signi-
ficant. We must be at all times attentive to the changes taking place in the automotive 
industry so that we can adapt our skills, whilst at the same time making our employees 
more employable. Our training programs target as a priority those so-called critical skills, 
which the company increasingly needs, while at the same time retraining the skills that the 
company needs less and less. At the same time, we are hiring the new employees needed 
for the connected and autonomous motor car of tomorrow for example. In France in 2015, 
1,000 people will join the Group on regular contracts along with 1,000 apprentices. 

Developing diversity is one of our priorities as we are convinced that the diversity of the 
training programs, experiences, and cultures is a major asset. It drives performance and 
innovation for the company and motivates employees. To further increase gender diversity, 
we have set targets (30% of women to be hired for technical positions, 50% for sales posi-
tions) and have proposed specific mechanisms for women (mentoring, training programs...) 
as well as for managers, in order to change the way people think. These actions will help 
us achieve our target of 25% of women in key positions, which is a significant figure in the 
industry sector. Renault is also keen to attract young people and to help them find their 
place in the world of work, with due regard being given to equal opportunities. In 2014, 
2,200 young people were on sandwich courses in France. Since 1992, 3,850 young people 
with no qualifications have taken up positions in French factories.
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HUMAN CAPITAL

A large number of initiatives in favour of employment 
and training have been introduced in industrial sites 
and subsidiaries throughout France and internationally. 
The Renault Foundations in France, Brazil, Spain, Co-
lombia and Argentina are developing specific programs 

in favour of education by promoting partnerships with 
schools and universities.

News in recent months:

FRANCE: THE DOUAI FACTORY 
IS PREPARING THE FUTURE
A new intake of 180 sandwich course students
On 15 September 2015, the Douai factory took on a new 
batch of approximately 180 young apprentices. A real 
opportunity for both the company and young people, 
sandwich courses allow students to gain initial profes-
sional experience of one to two years. Whether on work 
stations or in a support function, sandwich courses of-
fer these future professionals, the possibility of creating 
their professional identity and increase their chances of 
finding work.

Being responsible means addressing the issues and expectations of a society in flux while earning the profits nee-
ded to ensure our company’s future. That is why we need to understand the aspirations and expectations of citizens, 
our customers and our employees, as well as those of public authorities and investors regarding a carmaker like 
Renault. 

A company like Groupe Renault that generates more than 117,000 jobs in 128 countries has long been aware of its 
social responsibility to its employees, its customers and the planet, and has actively accepted this responsibility for 
many years. Indeed, no big company can focus exclusively on its economic performance without being concerned 
about what is going on around it. It is its responsibility – but also in its own interest – to become involved in society 
at large and the social life of the countries where it is established. 

“ To be successful over time a company must be capable of ensuring both 
profitability and responsibility (…). As an actor in civil society, the Renault-Nissan 
Alliance fulfils its duty of responsibility via educational and social initiatives that are 
consistent with its products. ”Carlos Ghosn, UNESCO speech, 10 September 2015.

ACTING IN FAVOUR OF JOBS AND TRAINING FOR YOUNG PEOPLE

The new 2015 intake of sandwich course students 
at the Renault Douai factory.
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HUMAN CAPITAL

45 future production operators in training
Each year, the Renault Douai factory takes on 45 people 
in a class that will allow them to obtain a production 
operator CAP. In partnership with the Groupement d'éta-
blissements (GRETA) in the Douai region, this formula 
for integrating new skills extends over 22 months com-
prising two weeks in the workshop followed by one 
week in the classroom. It is designed for people with 
no qualifications or who have diplomas that are no lon-

ger relevant for the industries. The 
recruitment phase is ensured by 
Pôle Emploi with Local Missions and 
Temporary Employment Agencies. 

2 apprentices received awards 
for being among the best trai-
nees and apprentices in the Nord 
Pas de Calais Picardie region
On 16 June 2015, the Douai factory 
took part in ranking the trainees 
and apprentices, organised by the 
Association Régionale des Indus-
triels de l'Automobile (ARIA) of the 

region. Two apprentices from the Renault Douai factory 
received awards. Florian Russo, who is preparing an 
engineering diploma on a sandwich course in the stam-
ping department, for the creation of a training site on a 
robotic station. Elisa Rozwag, in Master II at the Valen-
ciennes Institut d’Administration des Entreprises on a 
sandwich course alternating with the factory's Agence 
Ressources Humaines, for her work on support for em-
ployees taking early retirement.

Renault Douai at the Emploi du pôle Nord forum
Céline Deleau in charge of the Forward-looking Mana-
gement of Employment and Skills and Annabelle De-
bacq, Support Functions Human Resources Manager, 
took part in the first Emploi du pôle Nord forum along-
side the representatives of Dassault Aviation, Glaxos-
mithkline GSK, Saint-Gobain, on 15 July at the Usine 
de Mécanique de Valenciennes (UMV) of the PSA group. 
The companies located in the Nord region submitted 
their job offers to the UMV, SevelNord and Française de 
Mécanique employees. Renault was present to meet 
applicants. "This Forum allowed us to meet thirty or so 
applicants with experience in the automotive sector, and 
to remain reactive if we need to strengthen the teams", 
Céline Deleau confirmed.

Professional development paths in the Douai factory presented by Renault  
on the GRETA stand at the 71st Douai Trade Fair.
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FRANCE: 4th JOBS FORUM FOR STUDENTS 
ON SANDWICH COURSES AT THE CLÉON 
FACTORY
As part of its youth policy and its Forward-looking Ma-
nagement of Employment and Skills, on Wednesday 
30 June 2015 the Cléon site hosted, the 4th jobs forum 
reserved for 130 sandwich course students from the 
Renault factories at Cléon, Flins, Sandouville, Grand-
Couronne, Sofrastock and Alpine Dieppe. An event crea-
ted to support these young people in their efforts to find 
a job after their period of apprenticeship. They were 
each able to submit their curriculum vitae, make initial 

professional contact with around fifteen companies that 
are hiring people, attend a CV workshop, organised by a 
Human Resources consultancy firm. 

FRANCE: THE RENAULT FOUNDATION  
HOSTS 71 NEW SCHOLARSHIP STUDENTS
For the last 15 years, the Renault Foundation has 
been funding and jointly preparing innovative aca-
demic programs with prestigious partners in France 
and Lebanon. It also establishes relations on a year-
ly basis with fifty or so universities and top-ran-
king higher education establishments in Morocco, 

Brazil, Korea, Japan, or China for example. Its mis-
sion is to support teaching programs focussed on 
long-term mobility and international management. 
Since its creation, in 2001, over 850 students from 
25 countries have completed its degree programs. 
Over 12% of these students were hired by the Re-
nault Group after their training.
On Tuesday 1 September, 71 new students started their 
courses at the Cité Internationale Universitaire de Paris. 
From 10 different countries, they will follow one of the 
5 higher education programs proposed by the Renault 
Foundation. Whether they are registered for the Masters 
in Transport and Sustainable Development, Road Safety 
Management or Electric Vehicle Mobility, for the Profes-
sional Electric Vehicles and Electromobility Degree or 
the International Management MBA, these new students 

Each year the Cléon factory supports students 
in their training program. 150 young people are 
currently on the site, including 75 apprentices and 
75 professionalisation contracts. As part of a spe-
cific integration mechanism, around forty young 
people are also preparing one of the following 
2 Certificates of Professional Competence - pro-
duction operator or storage and message handling 
agent. In 2014, 347 trainees came to do their 
course at the Cléon factory.

CV workshop for sandwich course students 
at the 4th Jobs Forum at the Cléon factory.

New intake of scholarship students from the Renault Foundation 
at the Technocentre in Guyancourt.

HUMAN CAPITAL
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lived a period of integration together, from 1 to 15 Sep-
tember, before embarking on their university course, in 
France or in Lebanon. The program includes - discove-
ring the Renault Group, visiting the Technocentre, the 
Cléon factory, and vehicle testing on the Renault track 
Circuit Renault, la Route Positive. These students also 
went on a study trip. A high point during which they 
not only discovered the industrial, cultural and historical 
wealth of Europe - from pelota in the Basque country 
to the Guggenheim Museum, from the Airbus A380 to a 
service company in Bilbao specialising in electric mobi-
lity - but also understood it in the context of the values 
of mutual respect and solidarity that the Foundation has 
championed since its inception. 

The Foundation financially supports other foundations 
dedicated to research and education (ParisTech Foun-
dation since 2010) or dedicated to the support of de-
serving young French students from disadvantaged 
backgrounds (Georges Besse Foundation, Un Avenir 
ensemble Foundation since 2012).

To find out more visit:
http://www.fondation.renault.com/
Follow the Renault Foundation on Facebook:
https ://fr-fr.facebook.com/renaultfoundation

As part of its commitment to the integration of young 
Martiniquans in the world of work, Martinique Auto-
mobiles has launched a vocational training program 
for young job seekers who have been unemployed for 
more than one year, in partnership with Pôle Emploi 
and OPCALIA*. Eight young Martiniquans, holders of a 
BAC PRO, a BEP or a CAP in mechanics and automo-
bile maintenance, underwent 400 hours of theoretical 
and practical training in the workshops of Martinique 
Automobiles from January to March 2015. At the end of 

the training program there was a "job dating" organised 
in the dealership. All the trainees were hired by one or 
other of the companies present. Martinique Automobiles 
is determined to repeat the MA/Academy program in 
order to offer it to an ever increasing number of young 
job seekers.

* Organisme paritaire collecteur agréé des contributions des 
entreprises au financement de la formation (Accredited agency 
for collecting funds from companies to fund training).

FRANCE: FIRST MARTINIQUE AUTOMOBILES ACADEMY VOCATIONAL TRAINING SESSION

Les étudiants en formation professionnelle MA/ACADEMY à Fort de France

HUMAN CAPITAL
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KOREA: CO-OPERATION BETWEEN RENAULT 
SAMSUNG MOTORS AND THE DONG-EUI 
UNIVERSITY IN BUSAN
On 8 July 2015, Renault Samsung Motors signed a co-
operation agreement with the Dong-eui University in 
Busan. Its aim is to better explain the industrial issues 
of the Busan factory and offer a career opportunity to 
local students. The curriculum offered to students in-
cludes the practical training course in the Busan factory, 
programs to increase awareness and understanding of 
the automotive world at the Dong-eui University and job 
offers in the Busan factory. At the time of signing the 

agreement, the Korean Minister of Employment visited 
the Busan site, met with the employees and congratu-
lated all those involved - Renault Samsung Motors, the 
Dong-eui University and the students taking part in the 
program - for being an example of a win-win synergy 
between industry and the university.
Renault Samsung Motors also made a gift of 40 vehi-
cles, 104 engines and transmissions to 12 educational 
establishments for their training programs. At the same 
time, Renault Samsung Motors continues to contribute 
financially to research in the field of automotive engi-
neering.

SPAIN: RENAULT DONATES A TWIZY  
TO THE UNIVERSITY ANTONIO DE NEBRIJA
In May 2015, the Renault Foundation for Sustainable Mo-
bility donated a TWIZY to the University Antonio de Nebrija 
in Madrid. This Twizy is intended for the practical training 
of engineering students. Ricardo Gondo, General Director 
for the Iberia Region presented the vehicle to the Director 
of the Polytechnical School and to the co-ordinator of the 
university's mechanical engineering program. 

Donation of a TWIZY to the Polytechnical School  
of the University Antonio de Nebrija in Madrid.

The students of the Dong-eui University visiting the Renault Samsung Motors factory in Busan.

HUMAN CAPITAL
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COLOMBIA: ACTION “POUR UN RÊVE  
POSSIBLE” IN COLLABORATION  
WITH THE "EMPRESARIOS POR  
LA EDUCACIÓN"FOUNDATION
From May to December 2015, the Renault Colombia 
Foundation will be providing financial support to the 
"Pour un rêve possible" project in collaboration with the 
government of the province of Uraba, a province located 
north of the Renault factory in Sofasa, categorised as 
an educational priority zone. Its aim is to strengthen the 

leadership of 16 state school headteachers in the Region 
of Uraba, which offers education to 25,000 schoolchild-
ren in primary education. The program trains directors 
to be constructors of peace, capable of inspiring and 
making the necessary changes to improve user-frien-
dliness and citizenship. The training aims at strengthe-
ning co-operation, reflection and communication within 
their work teams and communities. A consistent pro-
gram with the national development plan "Everyone for 
a new Country" that has as its priorities peace, equality, 
and education.
Created more than 12 years ago by major Colombian 
entrepreneurs, the "Empresarios Por la Educación" 
Foundation, in co-operation with the Colombian Ministry 
of National Education, ensures the creation of a national 
stable and high-quality education system, independent 
of any changes in government.  

COLOMBIA: SCHOLARSHIP STUDENTS 
VISITING THE SOFASA FACTORY
On 16 September 2015, the 9 scholarship students 
of the “Renault German Camilo Calle” program of the 
Renault Foundation in Colombia, visited the Sofasa fac-
tory where they met the directors. Accompanied by the 

representatives of the universities EAFIT, and Fundación 
Solidaria UPB in Medellin and the Universidad Del Norte 
in Barranquilla, these engineering students, had lunch 
with the CEO, Luis Fernando Pelaez, two members of 
the Executive Committee, Pablo Urrego, the Company's 
Legal, Public Affairs and Social Responsibility Director, 
Alejandro Botero, the Sales Director, and the CSR Mana-
ger, Katty Garcia. The discovery of TWIZY was one of the 
highlights of the day. These students will all complete a 
course at the factory as part of their studies.

Photo of the headteachers of state schools of the "Pour un rêve 
possible" project in the province of Uraba in Colombia.

Nine scholarship students from the “Renault German Camilo 
Calle” program visiting the Renault Sofasa factory.

HUMAN CAPITAL
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PROMOTING DIVERSITY, ENCOURAGING THE SOCIAL  
AND PROFESSIONAL INTEGRATION OF PERSONS WITH DISABILITIES

Diversity within the Renault Group is an important motivational and commitment factor for employees but 
it is also a performance factor for the company, and as such is encouraged by a deliberate policy, imple-
mented via four priority areas of action - gender, disability, age and origin. In the area of disability, a steering 
committee, consisting of six directors from different businesses, implements an inter-departmental action plan - 
Handi@Renault. This committee is chaired by Marie-Françoise Damesin, Human Resources Director for the Renault 
Group and the Alliance. The policy on people with disabilities, like the policy on gender diversity, is based, on the one 
hand on a Human Resources section, and on the other hand on a Corporate Social Responsibility section. 

In so far as concerns the Human Resources section, in 1995 Renault S.A.S signed an agreement in favour of the 
social and professional integration of people with disabilities. This agreement quickly led to the creation of an 
organisation dedicated to the employment and professional development of disabled people. In 2014, the rate of 
employment for people with disabilities within Renault SAS in France was 7.8% versus a legal rate of 6%. Over the 
whole of the Group worldwide, this rate is 4%. 

In so far as concerns the Corporate Social Responsibility section, the Group's Disability Mission and its local corres-
pondents ensure the deployment of this policy at grassroots level.

 TANGIBLE ACTIONS IN THE FACTORIES,  
RECENTLY ROMUALD, A DOUAI FACTORY OPERATOR, 
RECEIVED AN ERGONOMIC SEAT
On Tuesday 9 September, Romuald, a quality control 
operator in the Douai factory, working in the Assem-
bly Department, was provided with an ergonomic seat 
adapted to his needs. Provided by the Mabeo company, 
it is probably the Rolls Royce of chairs - a made-to-
measure vinyl reinforced seat with anti-pain mem-
brane, adjustable armrests, back adjustments, needless 
to say Romuald is delighted! Thanks to the ergonomist, 
the works' doctor, and the Quality Control department 
managers, Romuald's working conditions have impro-
ved, as the seat offers him optimal comfort.

At the Douai factory, Romuald on his new seat surrounded  
by the people who helped bring about this change.

HUMAN CAPITAL
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 SOME INTERNAL COMPANY EVENTS  
ARE TRANSLATED INTO SIGN LANGUAGE
Since 2013, the Women@Renault conferences, on 
10  September 2015, the revelation of the Mégane, 
and most recently the Carlos Ghosn "Open Forum" on 
13 October 2015.

 THE AIM OF THE CREATION  
OF THE HANDI@RENAULT INTERNAL NETWORK 
is to change how people react to disability by increasing 
contacts between able-bodied and disabled people. 
In 2015, the Handi@Renault network has around 
1,000 male and female members, both able-bodied and 

disabled. A blog and monthly H@R newsletters include 
events and news about disability not only within the 
Renault Group, but also from outside the company. The 
Disability mission, within the Human Resources France 
department organises specific training for managers 
"Managing an employee with disabilities" so that 
they may better understand the differences that exist. 
Lunches and Handi@Renault workshops are organised 
at regular intervals to exchange ideas between able-bo-
died and disabled people on all subjects linked to disa-
bilities in the professional environment.

 ACTIONS TO RAISE AWARENESS  
FOR ALL COMPANY EMPLOYEES 
were organised in 2014. For example, the film "Guil-
laume au Pays des merveilles" screened in all the 
Ile-de-France sites and at the site of the Grand Cou-
ronne factory, was seen by almost 500 employees. 
The "Handi nous parle" operation organised by the 
1001Différences@Cléon network in the Cléon factory, 
highlightedtangible actions in favour of disability put in 
place in Cléon - adjustment of workstations, improved 
ergonomy, appeal to Help through Work Establishments 
and Services for some outside service jobs. This event 
made over 150 people aware of the issues.

Revelation of the Mégane translated into sign language.
Distribution of the film "Guillaume au Pays des merveilles"  
at the Technocentre.

Blog of the Handi@Renault internal network.

HUMAN CAPITAL
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 RENAULT GROUP EMPLOYEES TAKE PART  
IN THE ARPEJEH WORKSHOPS

the ARPEJEH Workshops "Sup-
porting the Implementation of 
Design Projects by Young Di-

sabled Pupils and Students" brings together companies 
and public enterprises committed to employing disabled 
people, as well as to equal opportunities and diversity. 
Renault Group employees take action to explain their 
job to young people with disabilities or to help them 
draft their covering letters and prepare for their job in-
terviews.

 RAISING THE AWARENESS OF ALL COMPANY 
EMPLOYEES BY SUPPORTING AND PROMOTING 
ATHLETES WITH DISABILITIES
Paralympics in 2016, support the deployment of the 
Disability policy with 8 athletes and 5 countries which 
have given a commitment. For France, Marie-Amélie Le 
Fur in athletics (sprint and long jump), Alim Latrèche 
in fencing and Elodie Lorandi in swimming, for Spain, 
Teresa Perales in swimming, for Poland Anna Omielan in 
swimming and Maciej Lepiato in long jump, for Ireland 
Mark Rohan in cycling and for Brazil, Sandro Colaço in 
fencing will be supported by the Renault Group. These 

athletes take part within the Group in internal events 
or in co-operation with the Group in external events. In 
Poland, Maciej Lepiato, paralympic long jump medal 
holder, inaugurated the cycle of meetings between di-
sabled sportsmen and women and young people, with 
the aim of promoting the idea of social reintegration, 
diversity and equal opportunities.

 IN BRAZIL, A GOLD MEDAL FOR  
THE PARALYMPIC VOLLEYBALL TEAM  
AT THE PARAPAN GAMES IN TORONTO
The paralympic volleyball team of the Universidade Livre 
para a Eficiência Humana, supported by the Renault Ins-
titute of Brazil won gold medal at the ParaPan Games in 
Toronto 2015. Daniel Silva, Anderson Ribas, and Clau-
diomiro Cegatto, who pushed themselves to their limits, 
are a source of pride and example for everybody. Para-
lympic volleyball is a sport for people with disabilities 
derived from volleyball that is practised by people with 
sensory and motor impairments. It has been an official 
paralympic sport since the 1980 Paralympics.

Athletes with disabilities supported by the Renault Group  
for the Rio Paralympics in 2016.
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 IN COLOMBIA, THE RENAULT FOUNDATION  
SUPPORTS ATHLETES TAKING PART IN  
THE "SPECIAL OLYMPICS WORLD GAMES"  
The Olympic Games for athletes with intellectual disabi-
lities, the "Special Olympics World Games" were held in 
Los Angeles from 25 July to 2 August 2015.18 Colom-
bian athletes, aged between 13 and 55, represented 

Colombia in swimming, athletics, and women's football 
competitions. They won 9 medals and had a unique ex-
perience, confirming their importance for the company, 
for their families, and for themselves. Renault Colombia 
has supported these athletes financially and accompa-
nied their adventure via a campaign on internal social 
networks.

 IN FRANCE, THE CLÉON FACTORY SUPPORTS  
THE OLYMPICS & PARALYMPICS YOUTH CAMP 
The Renault Cléon factory provided financial support to 
the class of the Commandant Cousteau School, in Beau-
mont le Roger, during the 2015 Olympics and Paralym-
pics youth camp. From 8 to 13 June 2015, in partner-
ship with the Inspection Académique et l’Union Sportive 
des Ecoles Primaires de l’Eure, and thanks to the sup-
port of the General Council of the Eure and the Depart-
mental Directorate of Social Cohesion of the Eure, four 
classes in the department were introduced to the theme 
of sporting practice for people with disabilities and the 
Olympic spirit and its values. The children discovered 
together a range of new sporting activities and shared 
all the high points of this week of immersion, between 
the Olympic spirit and Disability.

The 18 Colombian athletes supported by the Renault Foundation in Colombia in the "Special Olympics World Games".
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PROMOTING DIVERSITY  
AND GENDER EQUALITY IN  
THE WORKPLACE, IN THE FIELD  
AND IN ALL BUSINESS LINES

As is the case for the policy on disabled employees, 
the policy on closing the gender gap has both a Hu-
man Resources and a Corporate Social Responsi-
bility aspect. The women@renault plan, set up in 
2009, brings together both of these aspects.
In 2014, 18.4% of Groupe Renault's employees were 
women, compared with 17.6% in 2013 and 10% in 2000. 
Women accounted for 18.3% of the group's manager-
level positions in 2014, compared with 17% in 2013. 
They also held 22% of the company's 2,000 global key 
positions, up from 19.6% in 2013. Groupe Renault is a 
leader in the auto industry in terms of women occupying 
the most senior ranks. Two members of the Group's ele-
ven-person Executive Committee are women: Mouna 
Sepehri, Executive Vice President and Marie-Françoise 
Damesin, Executive Vice President of Human Resources 
at both Groupe Renault and the Alliance. 
The aim is to have women account for 30% of technical 
and engineering positions and 50% of sales positions 

worldwide by 2016. Renault also aims to have women 
account for 25% of its key global positions by 2016.

MORE WOMEN CONTINUE TO BE HIRED  
BOTH IN FRANCE AND WORLDWIDE
In France, on 12 February, Renault announced it would 
be recruiting 1,000 people on permanent employment 
contracts, one half in engineering and services and the 
other half in production functions. These 1,000 posi-
tions are a real opportunity to lower the average age, 
internationalize and feminize Renault's workforce. The 
group's recruitment targets are aggressive. 30% of wo-
men in technical, manufacturing, engineering and qua-
lity control functions and 50% in other functions. As of 
31 August 2015, over 26% of female employees were 
recruited to technical positions and over 45% to other 
functions.

ATTITUDES ARE CHANGING  
IN OTHER COUNTRIES AS WELL
In less than a year, Turkey's Renault factory in Oyak 
went from 6 female staff in 2013, to around 80 out of 
approximately 4,400 employees by the end of 2014. In 
September 2014, the Management Committee also in-
creased the number of its female members by appoin-
ting a woman to head its IT department. Diversity as a 

means for leveraging performance, and increasing mo-
tivation and commitment: a belief shared by the Plant 
Director and the Senior Vice President for the Eurasia 
region. Since then, things have gathered momentum. 
In March 2014, the Women@Renault Turkey network 
organised a "WRT 2020" seminar after which an action 
plan was finalised. Over 80 male and female employees 
took part. A landmark decision was taken to establish a 
quota of 30% female operators to be hired. Thanks to 
an increase in production volume, this target has been 
surpassed, and today stands at 40%.

Female operators from the Bursa factory in Turkey,  
during their dexterity training.
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In Algeria, the Renault factory in Oran has employed 
a large number of women ever since it opened, 40% 
of the staff in fact are female. The structure of Renault 
Algeria's production teams is largely down to the efforts 
of Renault and a number of partners, including the Alge-
rian public authorities. These are men and women who 
are determined to see this project succeed and who 
believe that diversity gives a decisive competitive edge. 
In fact, in 2014, Renault Algeria signed the UN pledge to 
promote gender equality in management positions.
With regards to Corporate Social Responsibility, the roll-
out of the gender equality policy is based on a mixed 
corporate social network comprising over 4,500 mem-
bers in 12 countries, 18% of which are men.

A blog and monthly W@R newslettersbring you 
updates on news and events regarding gender equa-
lity at Groupe Renault but also in a wider perspective, 
outside of the company. The women@renault network 
organises workshops and invites supporters to take part 
in external events on the issue of gender equality. Over 
1,000 people have taken part so far.

Workshopswith the aim of getting more men involved, 
"Involvement of men"were organised by Groupe Re-
nault at the Printemps des femmes (Women's spring) 
2015. A campaign to raise the awareness of managers 
in respect of stereotypes was carried out with presen-
tations in Management Committees and lecture halls by 
the Management in the engineering sector. "Women@
Renault" lunches for men intended to raise awareness 
of the network's male members on the subject of gender 
equality were launched in 2015 and a recurrent heading 
"What about the men?" was created in the monthly Wo-
men@Renault newsletter.

Since 2006, the Renault-Nissan Alliance is a partner 
of theWomen's Forum. The aim of the Women's Forum 
is to promote equal opportunities for women in areas 

such as, industry, education and politics and generally 
throughout society. Once a year, it brings together female 
leaders from all these different sectors from around the 
world to share and discuss their struggles, their difficul-
ties and their successes. This year from 14 - 16 October 
2015 fifty or so employees from the Alliance took part in 
the event on the theme "Energizing the world! » ("Dyna-
misons le monde !"), three of them, including Mouna 
Sepehri, Groupe Renault Executive Vice President, spoke 
in the course of working sessions. Thirty vehicles were 
used by the Alliance to transport the delegations.Renault's assembly plant in Oran, Algeria.

Renault-Nissan Alliance's employees at the Women's Forum  
in October 2015.
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One hundred young girls had the opportunity to visit 
The Paris Motor Show with 10 Renault women spon-
sors thanks to a partnership with the "Elles bougent" 
association. The objective of the "Elles bougent" asso-
ciation is to encourage women to take up engineering 
and technician positions in industrial sectors.

Numerous initiatives have been introduced worldwide. 
Renault Brazil is the first Latin-American manufacturer 
to adhere to the "Women's Empowerment Principles" a 
program created by UN Women and the UN global com-
pact aimed at promoting gender equality in the world of 
business and in society in general. With its adherence to 

the WEPs (Women's Empowerment Principles), Groupe 
Renault has made public its Brazilian management 
team's commitment to the principles established by the 
program, while clearly demonstrating to its employees, 
customers, suppliers and the community its level of 
involvement in social responsibility. In 2014, Renault re-
ceived the WEPs award - bronze category - This award 
recognises and highlights the company's initiatives in 
promoting gender equality and the empowerment of 
women. 

See the video Femmes&Leadership :
https://www.youtube.com/watch?v=uo_fmDwZtlQ

SUPPORTING THE ECONOMIC  
AND SOCIAL DEVELOPMENT  
OF LOCAL POPULATIONS
Groupe Renault believes that economic and so-
cial performance are linked. Reflecting this, it has 
sought for many years to support local communities 
in the countries where it is present. The main areas 
of mobilization targeted by the group, its subsidiaries, 
its employees and its various foundations around the 
world are raising awareness of integration through Mo-
bility and Education, Road Safety, promoting Diversity 
and equal opportunities. In 2014, the Group invested 
10.5 million euros in 31 countries as part of 355 socie-
tal initiatives, whether directly or in collaboration with 
partners. The objective is to aid in the economic and 
social development of the territories where the Group 
operates.

RETURN ON OUR COMMITMENT IN FRANCE  
OVER THE LAST 5 YEARS
Since 2010, in France, 70 associations have been 
supported by the sponsorship of Groupe Renault, in 
an amount totalling just over one million euros. Each 

One hundred young girls, accompanied by 10 Renault women 
sponsors, at the Paris Motor Show in 2014.
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of these initiatives is one of the four strategic themes 
of the Group's Corporate Social Responsibility. Educa-
tion, Safety, Sustainable Mobility and Diversity. Groupe 
Renault has set up a dedicated space www.group.
renault.com where requests for help with projects of 
general interest, support and assistance, or citizenship 
initiatives should be addressed. NGOs, charities and vo-
lunteers, as well as Renault employees, can send their 
applications there. All requests are examined, and those 
that will benefit from actions are chosen by members 
of the Renault Sponsorship Committee. This Commit-
tee is made up of employees representing the Groupe 
Renault Works Council, the legal, communications and 
CSR functions, and the various regions. The Committee 
meets two to three times a year. To be eligible the pro-
jects have to be organised by charities or NGOs that can 
issue a tax receipt. The next selection committee will 
meet on 3 December 2015.

To find out more visit:
https ://group.renault.com/engagements/sponsorship-
foundation/nous-soutenons-vos-projets/

FOCUS ON A FEW SIGNIFICANT INITIATIVES:

 Education is an essential element in ensuring the 
development of populations. This is why the Uni Cité 
association received an 8,000 euro donation in 2014 
to help it complete its Néo-citoyens project - a program 
designed to help young people better understand issues 
surrounding citizenship. They take part in educational 
activities such as team games to encourage socialising, 
neo-citizen clubs that teach people to respect those 
around them and Bâtisseurs des possibles programs to 
ensure they become stakeholders in society. 
This educational project has helped many young people 
to gain civic skills and helped them to prepare for their 
future life as an adult citizen. 

To find out more visit: http://www.uniscite.fr/

 Road safety is a real public 
health issue throughout the 
world and is at the heart of 
Renault's responsible mobility 
policy. Some associations of-
fer initiatives such as highway 
code instruction, safety regula-
tions and education programs. 
In 2013 the Lebanese asso-
ciation LRC (Lebanese Resus-

citation Council) and the GNK Foundation (Georges N. 
Khoriaty Foundation) joined forces to create and distri-
bute the book "Learn with Douby". A fun manual aimed 
at teaching children about road safety and first aid. 
This project, in line with the "Safety and mobility for 
all" programme aims to instil a culture of safe driving in 
the younger generation. As a result of Groupe Renault's 
support, 4,000 students took part in the training courses 

Néo-citoyen clubs to help become stakeholders in society.
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in schools, 30,000 copies were printed and distributed 
and a digital version was made available online.

To find out more visit: 
http://www.gnkfoundation.org/
The book is available online at:
http://newhealthconcept.net/douby.asp

 Mobility is essential to economic development and the 
creation of social bonds. It is a source of freedom and 
pleasure as well as a practical necessity and a means 
of integrating society. Numerous associations contri-
bute to the project by creating social or socially-res-
ponsible driving schools, offering means of transport to 

those who have difficulty getting around. In 2011, the 
Trans'boulot association benefited form a donation of 
21,000 euros to purchase a minibus to transport people 
in social and professional reintegration when required. 
In the words of the Trans'boulot association: "Your sup-
port has helped us as part of our integration project to 
transport over 150 recipients of minimum social benefits 
to their places of work or training 24/24. These people 
were able to complete their professional projects, follow 
training courses and obtain a driving license." 

To find out more visit: 
http://trans-boulot.fr/

 In order to give everyone the same opportunities to 
find work and progress professionally, Groupe Renault 
has entered the area of diversity through an integration 
initiative - know, understand and value differences in 
order to better integrate them. The group has supported 
the ATHAREP association for disabled people. This as-
sociation works to promote professional integration in 
public and private sectors of highly-qualified individuals 
with disabilities. Thanks to a donation of 27,000 euros 
in 2014, which helped to maintain the association's 
activities, 50 new candidates benefited from its assis-

tance and around 40 left the association after being 
hired by a company. Many candidates were informed of 
the possibility of having their workplace redesigned and 
the advantages of Recognition of the Status of Disabled 
Worker. The association even managed to organise a 
training day on the theme "Social Dialogue and Disabi-
lity".

To find out more visit: http://www.atharep.org/

The Trans'boulot minibus to transport people in social  
and professional reintegration.
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Numerous initiatives have been implemented 
around the world, in industrial sites, in commercial 
subsidiaries or via foundations in Brazil, Spain, Ar-
gentina and Colombia, which are all involved at the 
local level.

AUSTRALIA: RENAULT AND  
THE "STARLIGHT" FOUNDATION  
ON THE ROAD AGAIN
For the third year running, Renault Australia is joining 
forces with the "Starlight" foundation to bring a few 
moments of joy and laughter to over 2,000 hospita-

lised children. The Master with the "Starlight" colours 
has been made available to the foundation by Renault 
Australia. It transports the "Starlight" captains and the 
children's presents. Magic tricks and distribution of 
musical instruments being part of the program. "The 
Master is essential to reach children in rural areas such 
as the states of Victoria and Tasmania which involve tra-
velling long distances. "Starlight" aims to brighten the 
day of children in hospitals. Thanks to the support offe-
red by Renault Australia, the foundation can also reach 
these children no matter where they are hospitalised" 
said Nicole Campbell, Starlight Foundation's President.

AUSTRIA: MY BODY, MY RIGHTS!
Launched on 4 October 2015 Renault Austria supports 
the "My body, my rights!" operation. Two Renault ZOEs 
and a technician from Renault Austria will accompany 
the actor Michael Rosenberg on his 3,500 km jour-
ney from Asparn in Austria to Tarifa in Spain. For every 
10 euros donated to the association, Michael Rosenberg 
will pedal one kilometre, i.e. a total of 35,000 euros for 
him to reach his final destination. Renault Austria will 
publish the details of the campaign on the company's 
social networks. All donations will go towards the "My 
body, my rights!" awareness campaign. The aim of the 

campaign, sponsored by the Austrian Lion's Club, is to 
make children aware of the rights that they have over 
their own bodies. "This is my room, my car, my mum" 
even very young children know what is theirs. "My 
mouth, my legs, my tummy?" we often forget to teach 
children that their bodies also belong to them. They 
grow up surrounded by adults who generally have their 
best interests at heart, but sometimes adults abuse their 
trust. Since the beginning of the year 14,000 children 
and 60,000 parents in Austria have been made aware 
of the subject. 

"Starlight Express" Master, essential for reaching children in the 
rural regions of the states of Victoria and Tasmania.

Michael Rosenberg training with the cyclist Bernhard Kohl.
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SPAIN: RENAULT TAKES PART  
IN TRAILWALKER 2015
On 20 June 2015, Renault Spain took part in Trailwalker 
2015 in Madrid, organised by the NGO Oxfam Intermon, 
with Captur as the official car. Three Renault teams took 
part in the event in the mountainous region of Sierra de 
Madrid. The Oxfam Trailwalker is the greatest sporting 
team charity challenge in the world, with 17 events a 
year across 11 countries. Teams of 4 people (plus an 
extra 2 to provide supplies) together walk a total of 
100 km in under 30 hours to support Oxfam's charitable 
work all over the world. To be eligible to take part, each 
team must raise a minimum of 1,500 euros. In the latest 
event, the Renault Foundation for Sustainable Mobility 

supported 3 teams consisting of employees from Re-
nault Spain by donating 700 euros and equipment to 
each team.

COLOMBIA: A ROOF FOR MY COUNTRY, 
ONE MORE FOR RENAULT SOFASA
On 11 and 12 July 2015, 12 volunteers from Renault-
Sofasa joined forces again, as they did in 2014, to help 
realise one family's dream of owning their own home in 
Altos de Oriente. This group of volunteers enthusiasti-
cally and with a show of solidarity took part in building 
an emergency house in co-operation with the TECHO* 
foundation (A roof for my country). "What I liked the 

most was to have the opportunity to share a small part 
of their lives with them and I hope this isn't the last time, 
as we'll be going back to see how it's been decorated. I 
also learned a lot about how these houses are built, but 
most of all, I was struck by this wonderful couple's hu-
mility, enthusiasm and life experiences." Pierre GOUIN, 
volunteer.

To find out more visit:
http://www.techo.org/

* TECHO ("ceiling", "roof" or "shelter" in English) is an organi-
zation based in Latin America and the Caribbean which helps 
thousands of people living in shanty towns via the initiatives of 
both employees and volunteers.

The Renault Spain teams at Trailwalker 2015, in Madrid.

Les 12 Volontaires de Renault - Sofasa lors de la construction de la maison en juillet 2015?
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ARGENTINA: A KANGOO FOR  
THE "CONIN" ASSOCIATION 
The Renault Argentina Foundation has been working 
with CONIN, an association involved in child nutrition, 
since 2002. This year a Renault Kangoo 5 people MPV 
was offered to the association at its annual meeting. 
The vehicle will serve to transport patients, staff and the 
equipment required for the child malnutrition prevention 
centres to function. This is the second vehicle that the 
CONIN institute has received from the Renault Argentina 
Foundation in three years.

KOREA: A SHOW FOR OLDER EMPLOYEES 
ON LOW INCOMES
On 1 September, for the tenth year running, Renault 
Samsung Motors sponsored a unique yearly event. This 
event has been running since 1998 in recognition of the 

older generation who have helped build the country and 
society. Presents and a musical of the highest quality 
are always greatly appreciated by these seniors on low 
incomes. 

HUMAN CAPITAL

Remise de la Kangoo avec la Fondation Renault-Argentine
au Docteur Abel Albino de l’association CONIN.

Spectacle organisé par Renault Samsung Motors au profit des personnes âgées à faible revenu.
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ROMANIA: OVER 4,000 PARTICIPANTS  
AT "RENAULT DAY" 
The biggest event for Renault Romania took place on 
Sunday 6 September in Mioveni, where the Dacia fac-
tories are located, Renault Day. Over 4,000 participants, 
employees of Groupe Renault Romania and their fami-

lies got the chance to get to know each other better, find 
out more about the Group and its businesses, visit the 
factories, test drive its vehicles, take part in the sporting 
events or creative workshops. The guest of honour was 
the Romanian President, Klaus Iohannis.
"I am truly delighted that you chose to spend the day to-
gether as one big Dacia and Renault family. We number 
over 16,000 staff, each of us in a different position, but 
we have one common goal - to develop, design, build 
and sell beautiful cars. Whether we work in Mioveni, 

Bucharest, Titu, Pitesti or 
Oarja, whether we are new 
to the company or have 
been here since the begin-
ning, in 1968, together we 
are Renault Romania" said 
Nicolas Maure, CEO of 
Groupe Renault in Roma-
nia at the event's opening 
ceremony.

ALGERIA: DOORS OPEN AT  
THE ORAN FACTORY
For the first time, on 24 and 25 July 2015, employees 
at the Oran factory greeted their friends and family at 
the Open Day. Nearly 120 staff invited their families and 
close friends to visit the factory. Just under 500 visitors 
were thus able to visit the factory over the course of the 
weekend and witness its operations.

4,000 participants at "Renault Day" at the Dacia factory in Movieni, Romania, September 2015.

HUMAN CAPITAL

First Open Day event at the Oran factory in Algeria, July 2015.
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MOBILITY FOR ALL
RENAULT MOBILIZ,  
A COMPLETE PROGRAM 
TO MAKE MOBILITY 
UNIVERSALLY ACCESSIBLE
The Renault Mobiliz programme, the automotive in-
dustry's first social initiative, aims to improve access 
to transport as a way of fighting against social and 
employment exclusion. It is run in cooperation with 
partners from non-profit organizations, academic ins-
titutions and government bodies. One of its main com-
ponents is an investment company, Mobiliz Invest s.a.s, 
which provides capital or debt financing and supports 
innovative entrepreneurs developing mobility solutions 
with a strong social impact. Renault Mobiliz Invest s.a.s. 
is endowed by Renault with an investment budget of 
€5 million. Further, Renault employees who wish to give 
greater meaning to the use of their savings can allo-
cate part of their employee savings plan to the social 
entrepreneurship projects supported via the socially 
responsible company investment fund Renault Mobiliz. 
Seven companies are currently receiving support

More information:
http://group.renault.com/engagements/mobilite/le-pro-
gramme-renault-mobiliz/

RENAULT MOBILIZ JOINS FORCES  
WITH PÔLE EMPLOI ALONGSIDE  
THE BODEMER GROUP IN BRITTANY
On September 22, 2015 Renault, Pôle Emploi Bre-
tagne and the Bodemer Group signed a partnership 
agreement on the rollout of the Renault Mobiliz so-
cially-responsible garages program. The agreement 
is aimed at improving access and return to employ-
ment for people whose mobility difficulties stand as 
an obstacle.
The partnership with these two entities will serve to 
identify job seekers for whom the repair or servicing 
of a vehicle is a necessary condition for keeping or fin-
ding a job. These individuals will thus be put in contact 
with one of the Renault socially-responsible garages of 
the Bodemer Group in order that they may benefit from 
cost-price servicing and repair services. 
"With this original, co-developed partnership, we have a 
real opportunity to spread the word on our commitment 
and thereby achieve greater social impact. Each signa-
tory organization is making a real contribution: Groupe 
Renault is developing the Mobiliz Program, co-ordinated 
in Brittany by its regional division. Pôle emploi Bretagne 
is promoting the initiative with job seekers and making 
it available to beneficiaries. The garages of the Bode-

mer Group are providing the vehicle work. The rallying 
of these organizations around a shared, socially-res-
ponsible goal clearly lends a strong impetus to the fight 
against exclusion." François Rouvier, Director of Sus-
tainable Mobility in Groupe Renault’s Corporate Social 
Responsibility Department.

More information:
http://group.renault.com/engagements/mobilite/le-pro-
gramme-renault-mobiliz/
http://www.pole-emploi-bretagne.fr/
http://www.bodemer.fr/

Signing of the Partnership Agreement between Groupe Renault, 
Pôle emploi Bretagne and the Bodemer Group in September 2015.
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Shared Mobility Round Table - a response to global warming  
and inequality at the 2015 LH Forum.

"Finding solutions for a world with zero exclusion, zero carbon, 
zero poverty" at the Convergences Forum in September 2015.
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SHARED MOBILITY - A RESPONSE  
TO GLOBAL WARMING AND INEQUALITY  
ON THE AGENDA OF THE LH FORUM
At the 4th Positive Energy Forum (LH Forum) in 
Le Havre, a round table on shared mobility, led by 
François Rouvier, resulted in productive discussions. 
At a time when over 8.7 million French citizens en-
counter difficulties moving about each day, unequal 
access to mobility can become a real obstacle to 
employment and social integration.
How can social entrepreneurship programs focused on 
sustainable mobility and developed for the benefit of 
future generations provide lasting solutions for people 
in vulnerable situations? And how do these programs 
also provide a response to climate issues? Renault 

Mobiliz, represented by Claire Martin, Groupe Renault 
Corporate Social Responsibility Director and Managing 
Director of Mobiliz Invest SAS, three of its partner 
projects - MOPeasy, TOTEM Mobi and the ADIE - as well 
as of ECOFI Investissements Groupe Crédit Coopératif, 
manager of the FCPE Renault Mobiliz Solidaire, have 
cast light on this issue. This meeting also highlighted 
the co-operation that can be envisaged between 
government and private bodies - associations, start-
ups, major corporations, investors working together to 
find effective solutions to mobility problems.

More information:
http://positiveeconomy.co/fr/

RENAULT MOBILIZ IS PARTNERING  
THE CONVERGENCES FORUM 
Groupe Renault, through its Renault Mobiliz program, 
is a partner of the Convergences World Forum in Paris 
for the third year running, Since its launch in 2008, this 
Forum has become the must-attend event for all key 
players working to combat poverty and towards more 
sustainable development. The 8th Forum, which took 
place on 7, 8 and 9 September 2015 in Paris, was at-
tended by over 7,000 participants from the public, pri-

vate, and academic sectors and the media, i.e. 355 ins-
piring speakers, representing 58 nationalities. The 
challenge that faced them was to find solutions for a 
world with “zero exclusion, zero carbon, zero poverty”. 
Being very committed to these different issues, Renault 
Mobiliz placed Renault vehicles and drivers from its 
partner Chauffeur&go at the disposal of the organizers 
(www.chauffeurandgo.com).

More information:
http://www.convergences.org/forum-mondial/presentation/
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RENAULT MOBILIZ, IS AGAIN PARTNERING 
"TICKET FOR CHANGE"
From 25 August to 5 September, Ticket for Change, 
an innovative programme dedicated to spurring 
a new generation of entrepreneurs dedicated to 
change in France, selected 50 young people and 
10 employees to travel around France and to benefit 
from the unique opportunities offered to meet social 
entrepreneurs.
A voyage of awakening as they like to call it: "12 days to 
change your life, the rest of your life to change the lives 
of others" An objective - use people's talents and work 
to become an entrepreneur or intrapreneur of change by 
following a three-phase teaching method: Inspiration, 
Introspection, Implementation. Renault Mobiliz which is 
fully committed to raising awareness of social entrepre-
neurship and has been supporting "Ticket for Change" 
since the start of the adventure, two years ago. Ticket for 
Change receives financial support from Renault Mobiliz, 
and loans of vehicles for the entrepreneurs nationwide 
tour. Renault employees will then offered them support 
in the form of coaching for one year. 
The "Ticket for Change" team has proven its potential 
to change the world - it is one of the 4 winning asso-
ciations of the Google Impact Challenge that were each 

awarded a grant of 500,000 euros on 8 October.
"It's only natural for Renault to support “Ticket for 
Change”. Imagining future mobility requires monitoring 
and prospective studies, but it also involves encoura-
ging entrepreneurship and implementing practical pro-
jects. This nationwide tour of young entrepreneurs will 
identify the expectations of society along with the best 

practices in technical and social innovation to contri-
bute to improving people’s everyday lives”. Claire Mar-
tin, Corporate Social Responsibility Director, Renault.

More information:
http://www.ticketforchange.org/
https://impactchallenge.withgoogle.com/france2015

50 young people and 10 employees to take a "Ticket for Change" nationwide tour.
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Road safety, which is a public health issue on all 
continents, is at the heart of Groupe Renault's res-
ponsible mobility policy. The Group boasts techni-
cal expertise, an international network and a very 
large-scale awareness-building programme. This 
policy features five main priorities: prevent, correct, 
protect, raise awareness and rescue.

FRANCE: ARRIVAL 
OF ANNE GUILLAUME 
AS ROAD SAFETY 
EXPERT
Taking over from Jean-
Yves Le Coz, Anne Guil-
laume was appointed Road 
Safety Expert Leader in 

August 2015. Anne Guillaume, doctor and professor of 
Physiology and Ergonomy, has been the Director of the 

Laboratory of Accidentology, Biomechanics and human 
behavioural analysis (LAB*) since May 2008. She pre-
viously worked as aeronautics researcher in two areas 
- biomechanics and cognitive sciences. These two dis-
ciplines are very useful for her work in Road Safety, as 
one is used to analyse the causes of injuries, while the 
other is used to analyse driver behaviour when determi-
ning the causes of accidents. Expertise in Road Safety 
relies on such data to develop a global approach to road 
accident prevention in all countries in which Groupe Re-
nault operates. This approach features five areas - raise 
awareness, prevent, correct, protect and rescue. The 
area of expertise is also relevant to the safety of tomor-
row with the new challenges that will need to be faced 
with regard to connected and autonomous vehicles.

* The LAB is one of the first links in the complex chain of road 
safety. Its aim is to understand the accidental mechanisms and 
the injury mechanisms suffered by road users during accidents. 
These data are analysed and are used by manufacturers to esta-
blish the specifications and assessment of the safety systems 
of vehicles whether these are restraint systems, primary safety 
systems or advanced driver assistance systems.

In so far as concerns raising awareness, the in-
ternational "Safety and Mobility for All" program, 
established in 2000, has succeeded in raising the 
awareness of over 14 million young people in res-
pect of road safety issues in 36 countries via fun 
and educational initiatives adapted to their various 
age ranges. 

FOR ITS 16th YEAR, "SAFETY AND MOBILITY 
FOR ALL" ROLLED OUT IN NEW COUNTRIES
The "Safety and Mobility for all" program is entering its 
sixteenth year. Designed for children and adolescents in 
primary and secondary schools, it has been rolled out 
by Groupe Renault subsidiaries in a dozen countries in 
a variety of different forms. The most commonly used 
form is the distribution of "The Road and Me" teachi-
ng kits to teachers who are keen to create courses on 
these subjects for their pupils. Some subsidiaries orga-
nize, either in addition to or instead of these teaching 
kits, a national competition on the theme "Your ideas, 
Your initiatives". Over 700,000 young peoples came 
into contact with this initiative in 2014, amongst which 
some contributed in a very tangible manner to impro-
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ving safety and mobility around their educational esta-
blishment, their district or their town. 
Although subsidiaries such as those in Turkey, Brazil, 
Argentina, Colombia, Portugal or Slovenia have long 
been participants in the operation, some countries sig-
ned up for the first time in 2015-2016. This is the case 
for Algeria, which initiated co-operation with a private 
school in Algiers, before deploying the initiative more 
widely. Morocco is returning after a short pause devoted 

to the implementation of the TKayes program, which of-
fers another method for raising the awareness of young 
people to road safety issues. Bulgaria will use the po-
tential of the digital applications of "The Road and Me". 
Finally Croatia, in partnership with the Croatian Ministry 
of Education and Ministry of the Interior, will employ 
the Police forces to distribute kits in the country's CE1 
classes. In total 16 countries will take part in this pro-
gram in 2015-2016.

NEW DIGITAL TOOLS FOR  
THE "SAFETY AND MOBILITY FOR ALL" 
PROGRAM 
The panoply of printable or downloadable teaching do-
cuments that already exist - "The Road and Me" kits 
for children in primary school, long-term road safety 
and mobility guides for adolescents and their tea-
chers -, freely available in the program resource centre, 
has been enhanced in recent months by new digital 
tools. "The Road and Me" is now available in the form 
of applications for Apple and Android tablets, in three 
languages - French, English and Spanish. Since early 
september the website of the Bulgarian subsidiary has 
made a Bulgarian version available. These applications 
of course use the format of the printable version, as 
well as its characters, Jules and Léa for the French ver-
sion, whilst at the same time benefiting from the new 
possibilities that tablets offer - interactivity, colouring, 
sound, games. In addition to these applications, a "se-
rious game" has been developed. Jules and Léa take 
part in a competition organised by their school, in which 
they must imagine a car that is safe and environmen-
tally-friendly, designed to go and save tortoises in the 
Galapagos islands! The two friends will need to carry 

"The Road and Me" program  
in Envigado (Colombia).

"Safety and Mobility for All" program  
in Sao José Dos Campos (Brazil).
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out research in the library, meet up with friends and 
cousins to trace the first sketches of the car, then find 
the materials needed to produce it… They will have to 
deal with situations that seriously test their knowledge 
and automatic reactions in the area of road safety and 
long-term mobility… all while having fun.

Serious game "Safety and Mobility for All" 
available in French, English and Spanish by clicking 
on the following link:
http://www.securite-mobilite-pour-tous-le-jeu.com/lecons/
securite_mobilite_pour_tous/html/index.html

The "rescue" theme of the Groupe Renault road sa-
fety policy is designed to help rescue services wor-
king on Renault vehicles. In France, training pro-
grams are provided by Groupe Renault employees in 
fire services colleges in order to teach fire-fighters 
how to work more effectively on vehicles involved 
in accidents, including, electric vehicles. In 2014, 
the Group also contributed to the donation of over 
300 recent vehicles to the Departmental Fire and 
Rescue Departments for training purposes. Actions 
with fire-fighters are also carried out in countries 
such as Romania.

ROMANIA: GROUPE RENAULT GETS  
INVOLVED IN FIRST AID TO VICTIMS  
OF ROAD ACCIDENTS
On 17 and 18 June 2015, the Technical Centre, Renault 
Technology Romania, in Titu, hosted the regional stage of 
the "National Contest for Extrication and Qualified First 
Aid", organised by the ISU (Inspectorate for Emergency 
Situations), equivalent to the SAMU in France. Groupe 
Renault took the opportunity to make 18 Dacia vehi-
cles, first and new generation models - Logan, Logan 
Van, Sandero and Dokker, available to the organisers for 
extrication exercises. Seven crews of medical fire-figh-

ters from Bucharest and the departments in the Sou-
thern region of Romania took part in these exercises. 
This is not the first operation carried out in co-ordina-
tion with fire-fighters in Romania. In 2014, the Group 
had given the ISU in Dâmbovita three Dacias to be used 
for training purposes during extrication exercises. With 
a population of 20 million residents and approximately 
6 million vehicles, there are approximately 1,800 fata-
lities caused by road accidents in Romania each year. 
These actions are all designed to improve the effective-
ness of first responders and save more lives.

Extrication exercises in the Centre Renault Technology in Titu, 
Romania.
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Mindful of today’s major ecological challenges, we 
are committed to reducing the environmental im-
pact of our activities and products throughout their 
life cycle, from design to recycling. To that end, we 
create solutions and measure their effectiveness year 
after year and generation after generation. All our envi-
ronmental actions are consistent with a policy upheld by 
everyone at the company. This policy is the operational 
expression of our vision and determination to reduce 
our environmental footprint by focusing on five priori-
ties - climate change and energy efficiency, resources 
and the competitive circular economy, health and eco-
systems, innovative mobility systems, environmental 
management and dialogue with stakeholders. The po-
licy makes the company more efficient and competitive 
through day-to-day environmental management in all 
its functions.

FRANCE: HOW IS AN AUTOMOBILE  
MANUFACTURER ADAPTING ITS BUSINESS 
TO ADDRESS CLIMATE ISSUES? 
For the fourth year in a row, Renault partnered the Positive 
Economy Forum* in Le Havre. From 16 to 19 September 
2015, business leaders, heads of NGOs, social entrepre-
neurs, thinkers, artists and others with innovative, sus-

tainability- focused ideas and projects exchanged ideas 
on the theme of the positive economy and in particular, 
on the subject of global warming. At the forum, Claire 
Martin, Groupe Renault Corporate Social Responsibility 
Director, COP21 leader for the Renault-Nissan Alliance 
reiterated Groupe Renault's pioneering commitment in 
the fight against global warming. She also stressed the 

* The Positive Economy Forum, initiated by the Positive Planet group 
in 2012, is the international network of those who place the inte-
rest of future generations at the heart of their discussions and their 
actions and over the course of this new edition over 150 French 
and foreign personalities presented their thoughts and innovative 
projects aimed at creating a positive world for everyone by 2030.

"How is an automobile 
manufacturer adapting its 

business model to address 
climate issues?"  
by Claire Martin,  

on 18 September 
in Le Havre. 
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way in which Renault is adapting its business model to 
address climate issues. "Indeed, in order to deal both 
with the question of CO2 and dependency on oil, and to 
improve the aspects of atmospheric pollution and air 
quality in towns and cities around the world, whilst at 
the same time enabling the largest possible number of 
people to have access to an automobile, it is our firm 
conviction that the solution lies in electric mobility. We 
have, moreover, decided to support the Paris conference 
by acting as the electric mobility transporter for confe-
rence delegates."

See the video of Claire Martin's speech:
http://positiveeconomy.co/fr/video/comment-sadapter-aux-
enjeux-du-climat/ FRANCE: ZOE EXHIBITON  

ON THE BANKS OF THE SEINE 
From 12 September to 4 October 2015 during the run-
up to the COP21 climate change conference. the city of 
Paris showcased a number of environmental innovations 
on the banks of the Seine. Among these innovations, 
ZOE, the Groupe Renault electric city car. Powered by 
an electric motor and burning no fossil fuel whatsoever, 
ZOE emits no CO2 or any other gas, and no smell while 
driving*. Renewable energies (solar, wind, hydroelectric, 
etc.) account for an increasing proportion of the elec-
tricity used for charging the car. That's not all: electric 
cars are also noise-free, highly practical, and economi-

cal to run. In Paris at least, you don't even have to pay 
to park them and charging costs just €1 per hour at an 
Autolib charging station.

More information:
http://www.paris.fr/stationnement
https://www.autolib.eu/fr/

http://www.parisdelavenir.paris/fr/accueil/

* No emission of CO2 or any other atmospheric pollutant speci-
fied by regulations when running to standard NEDC certification 
cycle (part wear excepted).

SWEDEN & DENMARK : CONFERENCES IN 
THE FRENCH EMBASSIES AROUND COP21
As part of the upcoming 21st COP21 conference on cli-
mate change, two separate events have been organised 
in the French Embassies in Sweden and Norway. On 22 
September 2015, in Stockholm, Claire Martin, Groupe 
Renault Corporate Social Responsibility Director and 
COP21 leader for the Renault-Nissan Alliance, Jean-
Philippe Hermine, Groupe Renault Director of Strategy 
and the Environmental Plan and Ellen MacArthur as 
guest of honour took part in a conference/debate on 
positive economy, bringing together 45 guests from a 

For information, in May the Renault-Nissan 
Alliance signed an agreement with the Gene-
ral Secretariat responsible for the preparation and 
organisation of the 21st Conférence Annuelle des 
Parties (COP21) to provide a fleet of 200 electric 
vehicles, 90 recharging stations and 400 drivers, 
including 200 volunteer employees, in its capacity 
as official partner.

ZOE showcase on the banks of the Seine.
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wide range of Swedish companies. At the end of the 
press conference, a ZOE signed COP21 was presented 
to the French Ambassador in Sweden to be used in a 
number of events that will be organised in the country 
before the start of COP21. After this event, a debate 
around electric vehicles as solution to global warming, 
was held in the French Embassy in Oslo, bringing toge-
ther over 70 individuals, political personalities, company 
representatives, NGOs, and journalists. A ZOE was also 
presented to the French Ambassador in Norway to be 
used for local events.

RUSSIA: "DOBRA" MASTER USED  
TO COLLECT MATERIALS FOR RECYCLING 
Renault Russia has launched the "Dobra Master or 
Good Actions Master", a Master transformed into a mo-
bile waste collection station for paper and card, metal, 
glass and plastic. Over 155,000 kg of waste were col-
lected and recycled during the operation. Every wee-
kend from 5 June to 8 August 2015 the "Dobra" Mas-
ter drove around the districts of Moscow, making more 
than 50 stops in accordance with a timetable published 
on the Internet. Boosted by its success, the following 
week-end the "Dobra" Master was used in the "Anti-
plastic" project to sort and transport plastic waste col-
lected by volunteers to the recycling centre. The story is 
not over and "Dobra" Master is continuing to be used in 
a range of impressive new projects.
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ZOE with the COP21 logo in front of the French Embassy  
in Oslo, Norway.

"Dobra" Master on the streets of Moscow in July 2015.
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