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PARTI CORPORATE INFORMATION

l. SUMMARY OF LAWS AND REGULATIONS IN THE COUNTRY TO WHICH THE
COMPANY BELONGS

1. SUMMARY OF CORPORATE SYSTEM, ETC.

(1) CORPORATE SYSTEM IN THE COUNTRY OR STATE TO WHICH RENAULT
BELONGS:

One of he most often sed forms of limited liability companies aBociété Anonymierm for larger
scalecompanies an@ociété a Responsabilité Limitkem for smaller scale companies. The legal
framework applicable to such companies is the French Commercial Code.

The following is a summary of the major provisions applicable&saziétés Anonymdhereinafter
referred to as an ASAO0) wunder t h,eamorgsteotherdpa Co mme r
|l aw dated May 15NouklieREgulatiorts EambmigbesRawEatdd ugust™l

2003 titled "Loi de Sécurité Financiéreln ordinance dated June 24, 2004, a law dated July 26, 2005,
titleid gour | a confiance e tandithe lamndatbeAugusts42008i on de
titted LME (Loi de moderrs at i on d e, ah @d@namcendatedi December 9, 2010 transposing

the European Directive 2007/36 on the rights of the shareholders of the listed conmtmiedated

March 22, 2012 titledLoi de simplification du droit et d'allegement des démarausinistratives"

("Loi Warsman 1IT), a law dated 29 March 2014 aimed at recapturing the real ecoramy
Ordonnance n° 201863 dated 31 July 2014 relating to company law and an Ordonnance
n°20151127 dated 1@eptember 2015 reducing the number of shddsns in an SA.

Upon the incorporation of an SA, the Haws shall be prepared by the promoter(s) and signed by the
initial shareholders. Such Bsws shall be filed with the Secretary of the Commercial Court, at
which the SA is registered. The statdsaolegal entity can be obtained only when a registration

certificate is issued by the Secretary of the Commercial Court.

The Bylaws is a document which provides for the basic rules governing the SA.
Shareholders
A société anonymis a corporation congsedof at leastwo shareholdergseven in a SA with listed

securities)xreated for a commercial purpose. The shareholders of an SA are subject to liability for
the debts of the corporation only to the extent of their capital contributions thereto.

Theshareholders are vested the ultimate power over the SA. It is the shareholders who appoint the
directors and the Independent Auditaoifymissaire aux comp)esf the corporation, who declare
dividends, who approve the financial statements, who may deciissolve the corporation and who
authorize any modification of the registered capaalwell as any other amendments ofBlgdaws.

Capital Stock

Subject to certain exceptions, the registered capital of the SA may not be less th&7,BQKIn

accordance with Article L. 222 of the French Code de commerce)

Under the French Law, the capital stock of the S.A. is divided into shares andomprise,
preferredshares, investment certificates € r t i f i c at s ; heréinaftev referted te gbe me n t

ACl o0.) and voting rights certificates (certificza
Right Certificaté), although it is no longer possible issuenew investments certificates and voting

rights certificatesas well as classed shares

There are no legal restrictions on the par value of a stmtthe par value of a share is not required



to be provided in the Blaws. Shares may be issued by the SA either in nominative or in bearer form
However, in general only securitigghich are traded on a regulated market may be in bearer form.
Whether the shares are in nominative form or bearer form, the ownership of such shares is represented
by an entry in the account opened with the company (in case of a nominative share) or with a
financial institution (in case of a bearer share), instead of a share certificate.

Cl are transferable securities deriving from the fractioning of shares, and representing the economic
interests granted to the shares (i.e. right to dividend, surpluseaittial property after liquidation)

and granting a right to the CI holder to request for the same information held by a shareholder. The
voting right of Cl is represented by the Voting Right Certificate. Therefore, in case Cl are issued, the
same numberfahe Voting Right Certificates will also be issued. The issued Cl cannot exceed 25%
of the issued capital. In the event the Cl and the Voting Right Certificate is transferred to the same
person, such CI and Voting Right Certificate will be consolidatéal @ne share. The Voting Right
Certificate (if there is issued CI) may only be in nominative form. No ClI are issued by the Company.

In order to transfer the shares, the shareholders are required to give directions on the transfer to the
company or, as thcase may beég the financial institutionThe shares may be freely transferred to a

third party if no provision requiring approval (generally, approval of the Board of Directors) is
provided in the Bylaws. Such restricting provisions are not allowedthe Bylaws of listed
companies.

Form of Capital Investment

The shares are issued upon payment in cash or contribution in kind. The amount paid must be
deposited with the bankptary public othe Caisse des Dépbts et Consignations

In case the sres are issued in consideration of contribution in cash, at least 25% of the nominal
amount of the shares must be paid at the point of issuance. In case the shares are issued with a
premium, such premium must be paid in whole at the point of issuance.

When shares are issued in consideration of contribution in cash, the existing shareholders have a
preferential right to subscribe for the shares to be issued. The shareholders can waive such
preferential right during a shareholders meeting or individually.

In case the shares are issued in consideration of contribution in kind (tangible or intangible assets), a
report on the amount of such contribution by an independent appraisemissaire aux appoits
appointed by the Commercial Court will be require@uch report shall be filed with the Secretary of

the Commercial Court.

Increase or Decrease of Capital

The capital of an SA may be increased either by an issuance of new shares or an increase in par value
of outstanding shares. The authorization toaase the capital is within the sole competence of the
shareholders assembled at an Extraordinary General Meeting that can delegate this power or its
competence to the Board of Directtssuance of Shares can be made in consideration of (a)-contri
butionsmade in cash, (lontributions made in kind or (c) by capitalization of reserves.

An SA may reduce its capital by the reduction of the par value of its shares or by the reduction in
number of its outstanding shares upon approval of the shareholdensbéess at an Extraordinary
General Meeting. Strict equality among the rights of the shareholders must be respected. Similarly,
the corporation may not, by reducing its capital, place its creditors in a less advantageous situation.

Increase or decrease capital requires filing of notification with the Secretary of the Commercial
Court.



Issuance of Bonds or Hybrid Securities

The Board of Directors may decide to issue, by its own, ordimamgls, except if this right is reserved
to General Meeting of thShareholders in the Bgws or if the General Meeting has specifically used
this right.

The Board of Directors, upon delegation of the shareholders at the Extraordinary General Meeting of

the shareholders, may issue securities that grant, within ancpetaod or on a particular date, the

holder of such securities the right to subscribe to shares representing a portion of the share capital of
the company by way of conversion, exchange, redemption, presentation of warrants or any other

method.

Managemat

The management of an SA is entrusted (a) either to a Board of Directors and its Chairman and Chief

Executive Officer or (b) to a Management Boadirdctoire) acting under the supervision of a
Supervisory Boardopnseil de surveillange

The manageménof Renault is entrusted to a Board of Directors and its Chairman and Chief

Executive Officeli seeSectionl-1-( 2) A Management o bel ow.

At an Extraordinary Shareholders Meeting, the shareholders may decide, upon proposal of the

management to change tleem of management.

(a) Board of Directors and the Chairman and Chief Executive Officer

The form of management is entrusted (i) either to its Chairman and Chief Executive Officer or

(ii) to its Chief Executive Officer. The law makes a distinction betw#d® function of

Chairman and Chief Executive Officer, even though both functions can be vested in a single

person
(i) either a management entrusted to its Chairman and Chief Executive Officer (CEO).

The management is vested in a single person whdatiisas Chairman and Chief Executive

Oof ficer. Subject to the powers expressly

subject to the powers specially assigned by law to the Board of Directors, the Chairman and

Chief Executive Officer (présidextirecteurgénéral) has the broadest powers to act for the

company in all circumstances. He provides the general management of the company, which

he represents in its dealings with third parties.
(ii) or a management entrusted to its Chief Executive OffiCEO).

Subject to the powers expressly assigned

by

powers specially assigned by law to the Board of Directors, he has the broadest powers to act

for the company in all circumstances. He provides the gem@nagement of the company,
which he represents insitdealings with third partieS.he Board of Directors may elect or
resign such CEO.

In such case, the Chairman directs the work of the Board of Directors and executes its

decisions whereas the CEO regens the company.

I n both cases, on the CEO6s moti on, t he

Boar

general managers (directeurs généraux délégués) limited to 5. The general manager(s) shall

have the same powers as the CEO in its dealingthiiith parties.



The Board of Directorsc(ons ei | d 0 )acorsista of 8 torr naote iandnl8 or less
Directors. In the event of a merger or consolidation of companies, the number of Directors
may be increased up to 24 for 3 years. A Director mag Beench national or a foreigner,

or a corporate body, in which case it must designate an individual as its permanent
representative. The number of Boards of Directors that an individual can be a member of is
limited to five. The number of members of Beard of Directors exceeding the age of 70
cannot exceed oréird of the Board.

The Bylaws may require that a director own a certain number of shares. Directors are
appointed at the General Meeting of the shareholders with a maximum term of office of 6
years. A Director may be dismissed from its office by the shareholders without prior notice,
reason or compensation.

Frenchlaw makes a clear distinction between the management power of the company
conferred upon either the Chairman and CEO or CEO hedpower of control of the
company which is conferred upon the Board of Directors.

Powers are only restricted by the purposes of the company and powers granted to the General
Meeting of the shareholders under law. Resolutions at the Board of Direetorade by a
majority vote of the Directors in attendance or represented by proxy. In the event of a tie
vote, unless otherwise provided in the-Bws, the Chairman has the deciding vote. The
quorum is half of the total number of Directors.

The Executie Directors may be appointed among the members of the Board of Directors.
They must all be individuals.

(b) Management Board and Supervisory Board

Under the French Commercial Code, a SA may be managed by a ManagementiBechalr€)
which is underhe supervision of the Supervisory Boacdrfseil de surveillange

The Supervisory Board consists of 3 or more and 18 or less Supervisors (in the case of merger or
consolidation of a company, 24 or less for 3 years). A Supervisor may be a French ,retional
foreigner or corporate body and is appointed by the shareholders for maximum a term of office
of 6 years. A Supervisor may be dismissed from its office without being notified of the reason
therefor at the Ordinary General Meeting of the shareholddfrs corporate body is a member

of the Supervisory Board, such corporate body must designate an individual as its permanent
representative. The number of Supervisory Boards that an individual can be a member of is
limited to five. The number of membeo$ the Supervisory Board exceeding the age of 70
cannotexceed ong¢hird of the BoardMost of the provisions relating to the Supervisory Board

are the same as those applicable to the Board of Directors; however, the Board of Directors has a
management fustion whereas the Supervisory Board supervises the Management Board.

The Management Board consists of 1 or more and 5 or less members (in the case of a listed
company, 7 or less). Its membdexecutive officersare required to be individuals and are
appointed by the Supervisory Board. The Executive Officer does not need to be a shareholder.
An SA of a share capital of less than EUR 150,000 is only required to have one Executive
Officer. The Executive Officer in such case is called the Sole Exeddffieer. The term of

office of the member of the Management Board is 4 years if there are no relevant provisions in
the Bylaws andbetween? years and 6 years if there is such provision. The Management
Board has extensive powers which are restrictethéyurposes of the company and the powers
granted to the Supervisory Board and to the General Meeting of Shareholders. Restrictions
imposed on the powers of the Management Board are binding internally within the company, but
cannot be asserted againstdiparties. Rules regarding management decisions to be made by
the Management Board are set forth in thel@ys. The Management Board is a managing body




adopting a council system. Any action made individually is considered made collegially by the
Managment Board. The members of the Management Board can, with the approval of the
Supervisory Board, distribute among themselves the tasks to be undertaken. Generally, one
member of the Management Board is appointed as the representative of the compaay by t
Supervisory Board. The person thus appointed shall be given the title of Chief Executive
Officer. The Chief Executive Officer can be assisted by one or two Executive Officers.

The Management Board submits a quarterly report to the Supervisory Bafitthin three

months after the end of the financial year, the Management Board must approve the annual
corporate accounts and consolidated accounts, if any, and submit them to the control of the
Supervisory Board, together with its management report, whiltlbe presented at the annual
shareholders meeting approving the accounts. The member of the Management Board cannot at
the same time be a member of the Supervisory Board of the same corporation. In order to
dismiss a member of the Management Boardnust be approved by the Ordinary General
Meeting of the shareholdeos the Supervisory Boarid provided in the Bylaws If a member

of the Management Board is dismissed for no reason, it may claim compensation for damages.

Sharehol dersd6 Rights
(a) General Meetings of Shareholders

A General Meeting of the Shareholdeasgemblée générale des actionnginemist be held at

least once a year in ordémfer alia, to elect the Directors or members of the Supervisory Board,

to ratify agreements enteraaté between Renault and its senior executives or diregtarsjor
shareholdersto receive the written report of the board of directors (or Management Board) and
the Statutory Auditor on the operations of the corporation for the past fiscal year quideea

the financial statements therefore. Other meetings of the shareholders may be convened from
time to time: a meeting of the shareholders is called an Extraordinary General Meeting of the
Shareholders assemblée générale extraordinaire des actioregpirwhen, due to certain
fundamental changes in the structure of the SA, amendment(s) of thev8ynust be approved

by the shareholders or modifications of the authorized capital must be authorized. Any other
meeting is called an Ordinary General Megtiof the Shareholdersagsemblée générale
ordinaire des actionnairgs

Decisions at Ordinary General Meetings of the Shareholders are adopted by a simple majority of
the voting shares present, or represented thereat; at Extraordinary General Meetimgs of t
Shareholders, decisions are adopted by athivds majority of the voting shares present, or
represented thereat.

In the event the BYyaws provide for various classes of shares, the rights granted to the various
classes of shares cannot be changetlowit approval of the Extraordinary General Meeting of
the shareholders duly notified to all shareholders. Such resolution must be approved
beforehand by a special meeting of shareholders of the relevant class of shares.

(b) Voting Right

As a general r@, each share is entitled to one vote. Certain shares do not have the right to vote,
while others may be granted double voting rights. Sharé der 6 s agr eement s,
voting pools, irrevocable proxies or any other mechanism tending to restrick har ehol der
ability to freely vote his shares are generally prohibited but subject to certain exceptions.
Nonetheless, shareholders may grant a proxy, valid for only one shareholders’ meeting,
empowering either another shareholder or his spause the case of a listed company any

other personto vote his share§hareholders may hold more than one proxy. Finally, where a
shareholder grants a proxy without specifying who is to vote his shares and how they are to be




(€)

(d)

voted, the chairman of the mawgiof the shareholders is entitled to vote such shares on behalf of
the shareholders provided that he votes same in favor of the resolutions proposed or supported by
the Board of Directors or the Management Board and against all other resolutions.

For conpanies whose shares are admitted on a regulated markbg ghares owned by a
shareholder or jointly by shareholders become over or unddahtégholdof 5%, 10%, 15%,

20%, 25%, 30%, 1/3, 50%, 2/3, 90% or 9%¥%the share capital or number of votinghis (in

the event there is a difference between the number of shares and the number of voting rights),
such shareholders must give a notice thereof to the company amutivité des Marchés
Financiers

Article L. 225123 paragraph ®f the French Commeial Codeprovides that, regarding the
companies whose shares are admitted on a regulated market, a double voting right is attributed to
all fully paid-up shares and for which proof is provided of registration for two years in the name

of the same shareluer unless this is expressly disapplied in thel®wys. This registration must

be unbroken and is to be considered as f2okpril 2014. As a consequence, eligible holders of
registered shares will benefit from double voting rights as Ba@xpril 2016.

Dividends

Dividends must be approved by the shareholders. Dividends may only be declared out of
distributable profits of the parent compaig¢iéfice distribuablewhich are equal to the net after

tax profit minus any loss carnforwards (eports anouveau déficitairgsor allocations to
reserves (including as the case may be statutory reserves under Frengusaany profit
carry-forwards (eports a nouveau bénéficiaideand special reserves created by thed@ys or
shareholder resolutions frawhich dividends may be declared.

Dividends may be declared only after the shareholders have approved the financial statements of
the corporation for the past fiscal year and have determined the amount of distributable profits.
The only exception to thisxandatory chronological sequence of events is the declaration by the
corporation of interim dividendsa¢omptes sur dividendeshich may be declared from time to

time under certain circumstances during the fiscal year by the Board of Directors or Mangem
Board. All persons who are shareholders as of the date of the declaration of the dividend
normally have the right to receive a same amount.

Liquidation

An SA may be dissolved for any of a number of reasons, including the will of the shareholders
the end of its stated period of duration, the accomplishment of its corporate purpose, the
satisfaction of a condition precedent contained in thdals requiring dissolution, dissolution

in conjunction with bankruptcy proceedings or dissolution dufeacourtordered cancellation

of the corporate charter.

As soon as the decision to dissolve the SA has been taken, the corporation is in liquidation.
The liquidation is carried out by one or more liquidators appointed either by sharelooltess

Commecial Court as applicable.The liquidator must carry out the formalities of publication,
marshal the assets of the corporation and pay all of its outstanding debts.

Once all corporate debts and all shareholders benefiting from social distributiorhdghtbeen
paid, the liquidator has the authority to distribute corporate assets to the shareholders.

Upon the termination of the liquidation, the liquidator must call a meeting of the shareholders to



approve the liquidation and to declare the corporatiefinitively liquidated. After such
meeting, the corporation ceases to exist as a legal entity.

(2) CORPORATE SYSTEM AND ORGANIZATION PROVIDED FOR IN BY -LAWS, ETC.
OF RENAULT:

General Matters

Organized as a société anonyme (public limited company) Ufrdach law, Renault is governed by

the provisions of Book Il of the Commercial Code, on commercial undertakings, and the provisions of

the Employee Profit Sharing Act No.-840 of July 25, 1994. Renault wiagsorporated on June 28,

1955and will ceas¢o exist on December 31, 2088 except in the case of early termination or renewal.

The head office is located at-13, Quai Le Gallo, BoulognBillancourt 92100-France. Renault is

registered with the Registrar of Companies in Nanterre under the nudb&39 465 (APE code

6420 Z; Siret code441.639.465.00018). Legal documents such as thawy, minutes of Annual

Gener al Meeti ngs, auditorsdé reports and all ot
accordance with law may be consulted atthemcp any 6 s head of fi ce. Renaul
the design, manufacture, trade, repair, maintenance and leasing of motor vehicles (commercial, light
commercial and passenger vehicles, tractors, farm machinery and construction equipment) as well as

the design and manufacture of spare parts and accessories used in connection with the manufacture
and operation of vehicles. It also encompasses all types of services relative to such operations and,
more generally, all industrial, commercial, financiakgatment and real estate transactions relating

directly or indirectly, in whole or in part to any of the above purposes (see Article 3 of fhav8y
Renaultés financial year runs for 12 months fror

Sharehol dersdé Rights

(a) Rights and Obligations related to Shares
The shareholders, whose shares are fully paid up, have, in proportion to their shares, a
preferential right to subscribe new shares created for a capital increase. Such preferential right
shall be exercised in acdance with the terms, conditions and lead time prescribed by
applicable law.
The shareholders may individually waive their preferential right.
A sharehol dersbé6 meeting deciding a share capi
Subject to nulty of the decision, the meeting decides on the basis of a report by the Board of

Directors and a report by the auditors made in accordance with legal and regulatory provisions.

Besides the right to vote, each share entitles to a part, equal to the pbttie share capital that
it represents, of the ownership of the social assets and the liquidation surplus.

Each time a minimum of shares is required to exercise a right, the shares which are below the
amount required shall not grant their owners aghtragainst the company, and the shareholders
shall be in charge, in such case, of gathering the necessary amount of shares.

Ownership of a share automatically entails acceptance of tHeawBy of Renault and the
Sharehol ders Meetingds resolutions.

The $ares are non dividable vésvis the company.

The joint owners of one or sever al shares sha
one of them or by a single proxy of their choice.



In case of division of ownership of a registered share therey i n t he company6s
mention the name of the usufructuansyfruitier) and of the bare owner(shupropriétaire).

The voting right attached to a share shall t
Meetings.

Every shareholder may voby correspondence or give proxy powers according to the terms laid
down by law and in regulatory provisions.

On February 12, 2014, the Board of Directors has decided that the shareholders may, in
accordance with the Bhaws, take part in the General Bting via the Internet, under those
conditions laid down in applicable regulations at the time such means are used.

At every Sharehol dersé Meeting each sharehol d
represents shares, subject to no limitatioreotinan any resulting from legal provisions and
subject to the provisions under the-Byvs.

(b) Right to Appoint Directors

Fifteen are chosen by the Annual General Meeting of Shareholders (i) and one represents
employee shareholders (ii).

(i) the sharbolders have the right to appoint at least 3 and at the ¥bdirectors(art. 11 of the
By-laws).

(i) the shareholders have the right to appoint one director representing employee shareholders
who shall be appointed byng, tafterra majorityivaieaby the Sh ar e
shareholders present or represented by proxy.

In addition, other three directors are elected by the employees of the Company and of its direct or
indirect subsidiaries, having registered office of French terrdony twodirectors are appointed
by the French State

(c) Rightto Claim Dividends
Net income is appropriated in compliance with existing legislation.

Distributable income consists of the current
transferred to thdegal reserves, plus retained earnings brought forward from previous years.
Upon recommendation by the Board of Directors, the General Meeting may then determine
portions of this income to be allocated to optional ordinary and special reserves omlatade c

over. The balance, if any, is divided among the shares in proportion to theuppaid
unamortized value.

In accordance with legal provisions, the Annual General Meeting has the authority to offer
shareholders the option of receiving all ortpaf the dividend payout in cash or in shares.
Requests for the payment of a dividend in shares must be submitted within the time period
established by the Annual General Meeting without exceeding three months from the date of the
Meeting. The Board dbirectors may choose to suspend this period for up to three months if
the share capital is increased.

Dividends are paid at the places and times set
the Board of Directors.

Dividends not claimed withinife years of the date of payabilitiapse in the conditions
prescribed by law.



Holding of Stock and Transfer Thereof

Shares are freely transferable in accordance with legislative and regulatory provisions. Such
transfers are made in book entry form.

Statutory thresholds

Shares are registered in an account according to the provisions and terms established by law. Fully
paidup shares are in either registered or bearer form, at the discretion of their owner, subject to
legislation in force and the Byaws. However, shares that are not fully pgidmust be in registered

form. Renault is authorized to make use of the appropriate legal provisions for identifying
sharehol ders having i mmediate or futuragditienoti ng r
to thestatutoryrequiremento inform the companyf shareholdings exceeding a certain fractién

the share capitalany shareholder or management compdoy an undertaking for collective
investment in transferable securities in a fund managemrganizatiorholding a number of shares

or voting rightsgreater thar2% of the share capitak a multiple of this percentagehich isless than

or equal to 5% of the share capibalthe voting rightsis obligedto disclose tahe company théotal

number of shareke possesseby registered letter witcknowledgement afeceipt within a time

period provided for ira decree ofhe Conseil d'EtatBeyond 5%the foregoing mandatory disclosure

shall apply to any 1% fraction of the share capitadoting rights For the purposes of determining

the thresholds described above, indirectly held shares or shares assimilated to equity held as defined
by the provisions of Article 12337 of the French Commercial Code will also be taken into account.

The declarer must certify that the said declaration includes all shares held or owned within the
meaning of the preceding paragraph, and must indicate the acquisition date(s). The declaration
requirement applies in the same manner if the holding falls belowoérthe aforementioned
thresholds, 1% or 2 % as applicable.

If the conditions described above are not respected, any shares exceeding the fraction that should have
been declared are stripped of wvoting twoiyapist s f or
after the required declarations are made, insofar as this is requested at the meeting by one or more
shareholders who together hold at least 1% of share capital.

Management

As a preliminary it is specified that since shareholders meeting dgigl 26, 2002, Renault has
implemented the provision of the law dated May 15, 2001 titled N.R.E. as referred and further
detailed in the above stthect i on (1) ACorporate System in the
Bel ongso.

Members of the Board @lirectors
According to the current Blaws, Renault is administered by a Board of Directors comprising:
A/ Directors appointed by the Sharehol dersd Gener

These directors shall number at least 3 and at most 15 directors and may be eitheomizigaal
persons. Upon appointment, the latter shall designate a permanent representative which shall be
subject to the same obligations and liabilities as if he were a director in its own name, without
prejudice to the joint liability of the legal persba represents.

Subject to the requirements to be fulfilled on renewal of directors, the term of office of directors shall

be four (4) years si nce Sharehol der s6 Gen.eHaveverMbaeta ng da
director is appointed in the place afiother director during his term of office, he shall exercise his
functions only during the remainder of the term of office of his predecessor. The directors chosen by
the Sharehol der s éligibke sulhjectnta stamtary prdvigonsrnere padarly



concerning age limits

function shall cease at the end

Any directoros
the previous fiscal vyear, and hel d

accounts of
office expires.

In the event of one or several vacancies in the Board of Directors, due to death or resignation, and
notwithstanding that the number of directors remains at least equal to the minimum required by the
By-laws, the Board of Directors may, during the periodosta between two General Meetings,
provisionally appoint one or more new directors to replace those who have died or resigned.

B/Directors elected by the employees
There are three such directors, one of them representing the engineers, executivetaand sim

They shall be elected by the employees of Renault and its direct or indirect subsidiaries, having
registered office on French territory.

Since the Shareholders general meeting of April 29, 2008, their term of office shall be four years (6
years preiously). However this shall cease ipso jure where these representatives no longer fulfill
the eligibility requirements provided for in article L.228B of the French Commercial Code, or again

in the event of breach of their employment agreement in ameoedwith article L.2282 of the
French Commercial Code.

The status and the methods of election of these directors are laid down by the provisions of articles
L.225-27 to L.22534 of the French Commercial Code on commercial companies and by-the®y

The three directors representing employees shall be elected by separate electorates:

- Engineers, executives and similar (one seat) comprising electors usually voting in the third
electorate (for companies having 3 electorates) for the election to tHeel/@€ouncil Comité
ddent ) tnpconipanies or establishments not having three electorates or not having a
Workers Council, the classification ofExecutive», as defined by the Collective Agreements
applicable to the companies and establishmerdenuonsideration, shall be used.

This seat shall be filled by a twound majority vote. Each candidacy shall comprise the name
of the candidate plus of his possible replacement.

- Other employees, comprising all the other employees (two seats)s shedit be filled by a
ballot for lists by proportional representation, the list with the greatest number of votes winning,
but with no possibility of including a hame on one list in another. Each list shall contain twice
as many candidates as the numifeseats to be filled.

In the event of a tie, candidates who have worked in Renault longest shall be elected.

Candidates or lists of candidates may be presented either by one or several representatives
organizations, in the meaning of article L.238.4nd L.21221 of the French Labor code, or by 100
electors.

To be eligible, candidates must be party to an employment agreement with Renault or one of its direct
or indirect subsidiaries, with registered offices on French territory, this for a minimuno ofetavs

prior to the date of effect of the term of office for which they have been elected, and corresponding to
an effective work.

The number, pl ace and composition of polling st:
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subsidiaries concernethereby, in conformity with accepted common practice in force for the
elections of employee representatives.

Voting arrangements which are not specified by French Commercial Code or by-ldesBwnnd the
conditions governing the term of office for diters elected by the employees, shall be laid down by
seni or management after consultation of the unic

C/One director representing the employee shareholders:

Appointment procedure for the director represenemployee shareholders are laid down by decree
n° 95237 of March 2, 1995, pursuant to the French Commercial Code and by-the 8y

His term of office shall be 4 years (6 years previously).

However, his term of office shall cease ipso jure and tteetdir representing employee shareholders
shall automatically be deemed to have resigned:

- in the event of loss of his employment with Renault or with one of its direct or indirect
subsidiaries,

- inthe event of loss of his quality as shareholder efdilt, subject to a ratification within three
months,

- orinthe event that the subsidiary of which he is an employee is no longer controlled by Renault.

In the event of death or resignation, the seat vacated by the director representing the employee
shareholders shall be filled with all dispatch, in the same conditions as those governing the
appointment of the director vacating the seat. The term of office of the director thus appointed to
replace another shall end at the date the term of office oéfiteced director would have ended.

Designation of candidate

The calendar for the designation of candidates shall be fixed by the Chairman of the Board of
directors. It shall be posted in the companies concerned at least one month prior to the General
Meeting called to appoint the director representing the employee shareholders.

The Chairman of the Board of directors shall consult the employee shareholders holding securities
with a view to designating their candidates before holding the General Meatied to appoint the
director representing the employee shareholders. Minutes shall be drawn up indicating the number of
voting rights polled by each candidate.

The two candidates having polled the greatest number of votes among those with a nutiesraif v
least equal to 5% of the employee shareholders shall be candidates for electionCdiniaey
General Meeting.

In the event that no candidate attains the threshold of 5%, the two candidates with the largest number
of votes shall be presented fidection by the Ordinary General Meeting of Renault shareholders.

Each candidate shall present himself with a substitute who will take the place of the principal
candidate in the event that he definitively leaves office as director during the terniceftofivhich

he is elected. In that case, the substitute shall replace the principal for the remaining duration of the
|l atterd6s term of office.

In addition to the voting conditions described above, regulations drawn up on the designation of the
director epresenting the employee shareholders shall describe the practical terms for this vote.
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Appointment procedures :

The director representing employee sharehol der s
Meeting, after a majority vote by the shavkelers present or represented by proxy.

Organization of the Board of Directors

The Board of Directors shall designate a Chairman among its members, who shall be a natural person.
The Chairman is religible.

The term of office of the Chairman shall mxceed the term of his office as a direcidre Chairman

must be aged less than 72 provided that if this age limit is reached during his term of office the
Chairman shall continue in office until the end of the term of his mandate without being dhigible
re-election

Board meetings are chaired by the Chairman. In his absence or in case of impediment, the Board
meeting shall be chaired by a director designated by the Chairman for this purpose, or, failing such
designation, the Board shall designateegetimg chairman.

The Board appoints a Secretary and may appoint an assistant Secretary, neither obedsna a
director.

On the Chairmandés moti on, t he Board of Director ¢
assigned specific tasks.

Meeings of the Board of Directors

The Board of Directors shall meet as often as R
Chairman, or one third of the directors if a Board meeting has not been held in over two months,
either at the registeraiffice, or at any other place specified in the notice of meeting.

Notices of meeting may be made by all means, even verbally. The Board of Directors may validly
take resolutions, even without notice of meeting, if all members are present or represented.

Resolutions are adopted undgiorum and voting rules provided by law; in the event of a tie, the
chairman of the meeting has a casting vote, unless the vote is on the appointment or revocation of the
Chairman of the Board of Directors.

Any director mayfor any meeting, give his proxy in any way to another director to vote in his stead,
no director may represent more than one other director. In the event of one or several vacancies for
any reason whatsoever in the seats of directors elected by the eegpleypom could not be replaced

as laid down by the provisions of article2P5-34 of the French Commercial Code, the Board of
Directors shall be deemed validly composed with the remaining directors and may validly meet and
take resolutions before the dfien of the new directors representing employees.

Persons invited by the Chairman to attend Board
duty of confidentiality as the directors.

The internal regulations appended to thesdaBys shall, pursud to laws and regulations, determine

the conditions for the organisation of meetings of the Board of Directors which may take place
through videoconferencing or means of telecommunication which guarantee the effective
participation of the Directors.

Board resolutions are evidenced by minutes signed by the chairman of the meeting and at least one
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director. If the chairman of the meeting cannot sign, the minutes are signed by at least two directors
who took part in the resolution. The minutes are entereld@seleaf sheets numbered and initialed
continuously and bound in a special book, all in accordance with legal and regulatory provisions.

Copies or excerpts from the minutes are validly certified by the Chairman of the Board of Directors, a
general maager, the acting chairman or the Secretary of the Board of Directors expressly authorized
to do so.

The number of incumbent directors and their presence at a Board meeting, in person or by proxy are
sufficiently evidenced by a copy of or an excerpt frown inutes.

Functions of Chairman

The functions of Chairman shall be exercised according to legal and regulatory provisions.

On April 26, 2002, the Board of Directors of Renault has decided that the management will be vested
in a single person who wilict both as chairman and chief executive officer. Further details are
provided in Part-IL-(1) under the headingmanagement.

Since a decision of the Board of Directors dated April 29, 2005, the functions of Chairman and CEO
were split. The Board of itectors decided in May 6, 2009 that the management will be vested in a
single person again, who will act both as Chairman of the Board and Chief Executive Officer.

The Chairman organizes and directs the work of the Board of Directors, accounts fimétwghe
Sharehol dersd Meetings and executes its decisio
decisionmaking bodies and ensures that the directors are able to fulfill their tasks.

The Chairman of the Board of Directors may delegate torangach temporary or standing authority
as he sees fit, with or without power ofdelegation in whole or in part.

In case the Chairman cannot exercise his functions for any reason whatsoever, the Board may assign
them in all or in part to a directorrqvided such assignment which may be renewed, is made for a
limited time.

Remuneration of directoiisExpenses

The Shareholdersé Meeting may grant to the dir
amount, fixed by t he beSraiatainecduoti adnew dedsiorMe et i ng shal |

The Board of Directors allocates such amount among the directors in a manner that it deems fit and in
compliance with the law.

Directors may, upon presentation of relevant documents, obtain the reimbursement by &enaul
expenses incurred in the exercise of their functions.

Liability

Directors shall be liable, individually or jointly as the case may beg-vis Renault or third parties,
for any infringement of the statutory provisions applicable to limited lighibmpanies, and for any
infringement of the Byaws.

General Meeting of Shareholders

The General Meeting is comprised of all shareholders whose shares were registered in the name, at
the latest three business days before the date of the meetinghenfi#iotwing conditions.
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Proof of entitlement to attend General Meetings shall take the form of an accounting record of the
shares in the sharehol dero6s name or iin the name
behalf in accordance with Arte L.2281 of the Commercial Code, on the third business day
preceding the General Meeting at midnight, Paris time, either in the registered share accounts kept by

the Company or in the bearer share accounts held by the authorized intermediary.

For bearershares, the registration or the accounting records of shares held in accounts kept by the
authorized intermediary shall be recorded in a shareholding certificate issued by said intermediary.

Any shareholder may give his proxy to any other designatedmpépysical or legal), shareholder or

not, to represent him at Sharehol der so Meeti nog
Sharehol dersd Meeting through its | egal represe.|
the latter.

Shareholdsr 6 Meeti ngs are convened and vote in accord
The agenda of every Sharehol dersd Meeting is set

However, one or more shareholders may, in the conditions prescribed by law, reeguetyt in the
agenda of (i) draft resolutions which will be submitted to vote, and (ii) items, which will be discussed
during the Meeting without any vote.

Sharehol dersd meeting may not vote on a matter
resignation and the replacement of the directors designated by shareholders as provided by the law.

Every Sharehol dersé Meetings is held at Renaul t
notice.

Resolutions ar e alertingsarnterthg legsl lgupnune dnd Vottheg rules.6

The calculation of the quorum and voting majority shall include the shareholders who attend the
Meetings through videoconferencing or via means of telecommunications allowing them to be
identified, the natre and conditions of which shall be fixed by a Decree enacted @®oha s e i | do £t ¢
(French supreme body responsible for administrative law).

Every Sharehol dersé Meeting is chaired by the CI
unavailabiity, by the Director delegated by the Board of Directors for this purpose.

The sharehder s of the Sharehol dersé Meeting having t
so serve(s) as teller(&crutateur)

Said officers appoint the Secretary of timeeting, whao notneedto be a shareholder.
An attendance | ist is kept at every Sharehol der s

The officers of the Sharehol dersé Meeting attacl
present by proxgpnd the ballot received by mail.

The attendance list, duly initiated by the shareholders and proxy agents, is certified by the officers of
the meeting.

Every shareholder may vote by correspondence or give proxy powers according to the terms laid
down bylaw and in regulatory provisions.
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On February 1% 2014, the Board of Directors has decided that the shareholders may, in accordance
with the Bylaws, take part in the General Meeting via the Internet, under those conditions laid down
in applicable regations at the time such means are used. Those shareholders, who use the electronic
voting form proposed on the site for this purpose, within the given deadlines, shall be assimilated to
shareholders who are present or represented.

The proxy power or th&ote which is thereby expressed prior to the General Meeting via such
electronic means, as well as the confirmation of receipt which is given, are deemed to be
non-revocable writs which may be relied upon against all parties, it being specified thagvethef

sales of shares prior to 0:00 hours (Paris time) on the third business day preceding the General

Meeting, Renault will consequently invalidate or amend, as applicable, the proxy powers or votes
expressed prior to that time and that date.

Atevey Sharehol dersdé Meeting each sharehol der ir
represents shares, subject to no limitation other than any resulting from legal provisions and subject to

the provisions under the Bgws.

Shar ehol der s dvidahaa bysmirutess entered eon ledsaf sheets numbered and

initialled continuously and bound in a special book, all in accordance with legal and regulatory
provisions.

Copies or excerpts from the minutes are validly certified by the Chairman of thd, Bo&eneral
Manager, or the Secretary of the Sharehol dersd N

An Ordinary Sharehol dersd Meeting is the one ca
by the Extraordinary Sharehol dersé Meeting.

The Boardobés repormneoses hat compa@ydisndmupgi Shar ehol
report is also reported to the Ordinary Sharehol

The Ordinary Sharehol dersé Meeting approves or
requires correction thereof.

TheOrd nary Sharehol dersd Meeting allocates the pr
article 34 of the Bylaws.

The Ordinary Sharehol dersé Meeting appoints the
The Ordinary Sharehol der s6 Meet ioargofDirectosss t he at't

The Ordinary Sharehol der s Meeting deci des on
authorized by the Board of Directors in accordance with the law.

The Ordinary Sharehol ders6 Meet i nnglarsegwitea ut hor i z €
The Extraordinary Shar eh olaws @ rllsréspedt auehdriced gy lamay a me n
Independent Auditors (Commissaires aux Comptes)

The Sharehol dersd Meeting shall el ect ates | east
prescribed by law.

The Independent Auditors were appointed by the ordinary session of the joint general meeting of June
7, 1996, reappointed by the general meeting of April 26, 2002, and reappointed by the general
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meeting of April 29, 2008, for a sixear (renewable) term. The term of the Independent Auditors

shall end after the shareholdersd meeting call eoc
At the sharehol dersdéd gener al meeting held on Ap
regpointed and the other one was substituted by a new Independent Auditor for a six year

(renewabl e) ter m. The term of the Independent /

called to approve the financial statements for 2019.

Said Independenriuditors must have the qualifications prescribed by law. They are elected for six
fiscal years and are-digible.

One or more alternate Independent Auditors are elected to replace the regular auditors in the event of
death, disability, refusal to act cesignation.

Accounting

The fiscal year is the calendar year. It starts on January 1 and ends on December 31 of each calendar
year.

2. FOREIGN EXCHANGE CONTROL SYSTEM:
FOREIGN INVESTMENTS IN FRANCE

According to French law (Monetary and FinanciadG® ( t h e deir&@dfl B00Deceniber 2005,

decret of 7 may 2012décret of 14 May 201l4ndarrété o f 7 MarchAr&@ D3 (bhei @n
investments in France may be subjecam@dministrative declaration (A), statistical declaration (B),

and or prior authorization (C).

Definitions

Residents: individuals having their main interest in France as well as French or foreign fentities
their establissemenis France.

Non-residents: individuals having their main interest abroad as well as Frenchign fengities for
their establissementsbroad.

A-Administrative declaration
1) Content of the administrative declaration
The administrative declarah shall be made at tlearliestof (i) the entry into the agreemef)

the publication of the tendesffer and (i) the acquisition of an asset constituting a direct
investment in France.

The administrative declaratianust contain: information on the individuals or the public entity
that, at the end of the process, control the foreign investor gifam ientity).  If the investor is a

public listed company, the administrative declaration must indicate the identity of the main
shareholders holding a stake higher than 5% together with a list of the board members and their
places of residence. If thatrsaction is made by an investment fund, disclosure of the identity

of its managers is mandatory. The administrative declaration must also indicate the allocation
of shareholding interests in the target company prior to and after the transaction, duateggr
amount of the transaction, and prebyisé the transaction is being made by way of a transfer of
funds from a foreign country to France or by another way.
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2)

3)

Failure to make such administrative declaration may involve criminal penalties.
Transactns subject to administrative declaration:
Pursuant tarticles R.1541, R.1525 al.1 of theCMF and Atrticle 7 of theArrété the following

investments are submitted to an administrative declaration (to be made to thsyMoi
Economy, Direction of th&résoy).

a) Direct foreign investments (Articles R.1871 R.1525 al.1 of theCMF)
N The creation of a new company by a foreign company or byregident individuals;

N The acquisition of all or part of a line of business of a French company by a foreign
company or by nomesident individuals;

N All transactions made in the capital @fFrench company by a foreign company or by
nonresident individuals provided that, after such transaction, the aggregate amount of
share capital or voting rights hold by a foreign company or byresident individuals
exceed 33.33% of the share capitiathe voting rights of such French company;

N All transactions made by a French company in which a foreign company -oesidant
individuals hold more than 33.33% of the share capital or the voting rights of such
French company.

b) Foreign investments

N Transactions such as the granting of loans, significant guarantees, purchase of patent
licenses, business contracts or know how that resultda facto control of a French
company by a foreign company or by A@sident individuals.

c) Indirect faeign investments

N Transactions consummated abroad entailing the modification of control ofre@sidant
company which is itself the holder of a stake or voting rights in a French company in
which a foreign company or naesident individuals hold motéan 33.33% of the share
capital or the voting rights of such French company.

Exemptions for specific transactions (Article R.1%52l.2 of theCMF)

Certain direct investments in France are by virtue of the nature of the investment exempt from
theammi ni strative declaration requirements, rega
exempted investments consist of the following:

The creation or expansion of activities of an existing French company held directly or indirectly
by a foreign company or by ngesident individuals;

Increases in the stake of a m@sident (e.g. by share purchase) in a French company held
directly or indirectly by a foreign law company or by nmsident individuals by a foreign
investor who already hold more than 50% of the share capital or the voting rights of such
company;

Subscriptions to increase the capital of French companies alreadyifeeltly or indirectly by a

foreign company or by neresident individuals, provided the foreign investor does not actually
increase its participation at this time;
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n

Direct investment transactions made between companies belonging to the same group, which
means that they are directly or indirectly held, by more than 50%, by the same shareholders;

Loans, advances, guarantees, consolidation or cancellation of debts, subsidies or
allowances/grants to the subsidiaries made available to a French compady hkkl directly
or indirectly by a foreign law company or by Rm@sident individuals;

Direct investment transactions in real estate companies, other than those engaged in the
construction of buildings for sale or lease;

Direct investment transaotis in French companies relating to handicrafts, retail, hotels,
restaurants, or service industries relating to or having the exclusive objective of exploitation of
stone quarries and gravel pits, provided the investment does not exceddd0r000; and

The purchase of agricultural land.

B-Transactions subject to a statistical declaration

1) Declaration to th®anque de France

The credit institutions, investments companies and other finance related companies have to make
monthly statistic declaratienrelated to settlements between residents andeasitients which

are made in France and which exceed Euro 12,500 based on elements disclosed to them by such
residents.

Companies or groups of companies for which the amount of transactions with forergries
exceed, for some services Euro 30,000,000 in a fiscal year have to declare on a monthly basis all
transactions made with foreign countries or in France withrasigents.

Residents directly making transactions abroad, frioter alia, accountsopened abroad, or by
way of debt set off/compensation, have to declare on a monthly basisBarthee de Franci#
such transactions exceed Euro 1,000,000.

Certain other transactions have to be declared tB#mgue de Francé their amount exceeds
Euro 15,000,000 within 20 days following their completion (Article R-B5& theCMF):

N Direct foreign investments in France or French investments abroad involving transactions by
which nonresidents or residents purchase at least 10% of the share capital or the voting rights, or
cross the 10% threshold, of respectively a resident or agsitlent company. Transactions
between related companies are also involved here (i.e. loans, deposits...) as well as real estate
investments;

Acquisition or sale of nonesident companies by residents;

Acquisition or sale of real estate abroad Isidents, and in France by nogsidents.
Declaration to th®irection du Trésor

For statistical reasons, the following transactions have to be declareddabigon du Trésor

! Such declarationt®uld be made following to the information required for the administrative declaration,

provided that the names of the main shareholders do not have to be disclosed.
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(Article R.1524 of the CMF and Article 5 of tharrété):

N The creathn of a company and real estate acquisitions which exceeds Euro 1,500,000 made by
foreign investors in France and liquidation of direct foreign investments in France;

N The creation or expansion of activities of an existing French company held direittiirectly
by a Foreign company or by neoesident individuals when the amount of those transactions
exceed Euro 1,500,000;

N The purchase of agricultural lands for wine making purposes;
N The liquidation of foreign directs investments in France;

i Transactions that have been subject to an authorization from the Minister of Economy (taking
into account that the French administration must be informed if an authorized direct investment
transaction has not been made or has not been entirely made).

The Direction du Trésomust also be informed by French companies (or their liquidator) held
directly or indirectly by foreigners for:

N Decrease of the foreign stake in their capital, even if it does not constitute a desinvestment (i.e.
by way of a capital increase subscribed by French residents);

N All significant amendments related to their existence or business: closure of busiaess of
corporate name or address, liquidation;

N All transitions carried out abroad and modifying indirectly the holding of the share capital of a
French company (the identity and the control of the new shareholder have to be disclosed).

For those sttistical declaration purposes, a direct foreign investment in France or French abroad
involve transactions by which neamsidents or residents purchase at least 10% of the share
capital or the voting rights, or cross the 10% threshold, of respectivedgident or a non
resident company. Transactions between related companies are also involved here (i.e. loans,
deposit) as well as real estate investments.

Failure to make such statistical declarations may involve criminal penalties.
C-Investments subf# to prior authorization

Notwithstanding the foregoing, some specific foreign investments are subject to the prior
authorization of the Ministry of EconomBjrection du Trésoi(articlesR.1532 and R.1534 of
the CMF and Article 7 of thérrété):

Definition of ‘foreign investment' submitted to prior authorization depends on whether the
investor is a notEU/EEA or a EUEEA investor (Article R.1532 and R.1531 of the CMRB.

With regard to both neEU/EEA and EUEEA investors, the CMF defines a 'foreigivestment'

as:

(1) the acquisition of control, within the meaning of Article L.Z88f the Commercial Code,
of acompanyhaving its registered office in France;

(2) the acquisitionof all or part of a branch activity of business having its registergceah
France
(Articles R.1531 and R153 of the CMF)
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However, if the investor is a ndelU/EEA investor, the CMF also defines ‘foreign investment'
as:

(3) the crossing of 33.33% dfolding of the share capital or voting rights incampany
having it registered office in France (Article R 153f the CMF)

If the foreign investment falls within one of the three categories above, it will be subject to prior
approval by he Minister of Economy if it is alsmade in one of the strategic business sscto
listed below(which will vary depending on whether it is a non EU/ EEA investor or a EU/EEA

investor):

N Foreign investments related to public order or public safety as well as those related to regulated
private security activities;

N Foreign investments related to national defense, weapons and explosives;

N Foreign investments related to cryptojpgnterception of communication and information
system security;

N Foreign investments related to production of antidotespluigdose goods and technologies;

The French Government issued a decree (n>2094 on 14 May 2014 (the "Decree") that extends

the list of investments for which foreign investors must obtain prior authorisation from the French
Minister of Economy before making an investment in a French company. Six new sectors have now
been added by the Decree, i.e.:

the integrity, the safety and tleeninuity of the supply of water
the integrity, the safety and the continuityetéctricity, gas, hydrocarbons and any other
source of energy;

1
)l

1 the integrity, the safety and the continuity of operation of transport networks and services;

1 the integriy, the safety and the continuity of electronic communications networks and
services;

1 the integrity, the safety and the continuity of operatiofacility, installation orstructure
which are of vital importanceithin the meaning of Articles 113321 ard L. 13322 of the
FrenchDefence Code;

9 the protection of public health

The Ministry of Economy, when considering requests for authorization from foreign investors, is
required to make a decision within two months from the date the application is deehsae been

filed. If no response is received from the Ministry within this period, the direct investment is
deemed to be authorized. The Ministry of Economy can also make a favorable decision subject to
conditions related to national interest and wittiie respect of principle of proportionality.

The Ministry of Economy may give its approval subject to commitments being made by the foreign
investor (Article R.153 CMF). In this respect, the Decree extended the power of the Minister to
require foreigninvestors to divest an activity to a third party. Previously, the Minister of Economy
could only impose the divestment of an ancillary activity falling within a strategic sector. Now, the
Minister may order the divestment of any activity falling withie 8tope of the strategic sectors (i.e.
even if the activity represents a very significant part of the targeted business or company)
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Any undertaking, agreement or covenant which, directly or indirectly results in the completion of an
investment in a protéed sector without prior authorisation having been obtained is null and void.

Failure to request such authorizatioan also giverise to an injunction from the Ministry and,
potentialcriminal sanctions.

In any cases, if a foreign investor wishes tagtice in France within an economically regulated sector,
he is also subject to the particular regjoins required by a practice in such regulated sector.

3. TAXATION:
(1) TAXATION IN FRANCE

The following is a general summary of the material Freaghcbnsequences of acquiring, owning

and disposing abonds for a person (iho is a resident of Japan for the purposes of Japanese tax and
the AConvention Between France and Japan for t
Taxes on IldndMameaeh Bagt 6995 (the ATreat ydgi)whand t h
is entitled to the benefits of the Treaty and (iii) whose payments undéotiis are made on an

account opened in its name of or for its benefit in Japan.

h
e

This discussion ismtended only as a descriptive summary. It does not cover all aspects of French tax
laws and of the Treaty which may be relevant tmadholder ofbonds with respect to his particular
situation.

1) Taxation on Interest on the Bonds

Payments of interestnd other revenues made on bonds issued on or after 1 March 2010 are not
subject to the withholding tax set out under Article 125 A Il of the Frebaotie Général des
Impétsunless such payments are made outside France in-aonperative State or terwity

( Etat ou territoire non cooperdt) within the meaning of Article 238 A of the FrenciCode
Général des Impbdts If such payments under the bonds are made in @ ooperative State (i.e.

an account opendd a noncooperative Statim the name of iofor the benefit of a bondholder), a

75% withholding tax will applysubject tacertain exceptions and the more favourable provisions

of anapplicable tax treatyAs Japaris not listed as a neoooperative State, the payments of
interest and other reveasl maden Japanon bonds issued on or after March 1, 2010, will be
made without deduction or withholding in France.

2) Taxation of capital gains

Pursuant to the Treaty,mndholder will not be subject to French tax on any gain from the sale
or disposl of hisbonds.

3) French Estate and Gift Taxes
Since France and Japan have not entered into an estate and gift tax treaty, the trboséer of
by gift or by reason of death of the Bondholder will, under French domestic law, be subject to
French giftor inheritance taxes. Bondholders should consult their own tax advisor concerning
the application of estate and gift tax to their holding of the Bond.

4) Stamp Duty on Transfer of Bonds
The transfer obonds issued by a company established in Framaklse subject to a fixed tax of

EUR 125 but only if such transfer is concluded in an agreement filed voluntarily with the French
registry office.
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(2) TAXATION IN JAPAN

Any interest on theC o mp a mondsseceived by resident individuals of Japan opalese
corporations (herei naf any amounewheh aBordiholdes may seceiveh e 1 B
upon redemption of his Bond in excess of the issue price of such Bond (such amount being hereinafter
referred to as,aidlasysgainderived friorh the salendf theaBorgl be generally

subject to Japanese taxation in accordance with existing Japanese tax laws and regulations
(hereinafter referred to #dapanese Tax Lads

Interest on the Bonds received by fmresident individual®f Japan or non Japanese corporations will,

in general, not be subject to Japanese taxatibimder Japanese Tax Laws, Issue Differentials
received by nomesident individuals of Japan or rdapanese corporations will, in general, not be
subject to Japase taxation; provided, however, that (i) Issue Differentials which are received on and
after January 1, 2017 by a nogsident individual of Japan having a permanent establishment within
Japan and are attributable to such permanent establishment @s(i@ Differentials which are
received on and after the first date of its first business year commencing after April 1, 2016 by a
nonJapanese corporation having a permanent establishment within Japan and are attributable to such
permanent establishment lvih general, be subject to Japanese taxatidunder Japaneskax Laws
anygains derived from the sale of the Bonds within Japan will, in general, not be subject to Japanese
taxation unless (a) such gains fall under certain requirements of JapanedeaWaxand (i) are
received before January 1, 2017 by a -mesident individual of Japan having a permanent
establishment within Japan or (i) are received before the first date of its first business year
commencing after April 1, 2016 by a ndapanese coogpation having a permanent establishment
within Japan, or (b) such gains (i) are received on and after January 1, 2017 byesitcent
individual of Japan having a permanent establishment within Japan and are attributable to such
permanent establishment (ii) are received on and after the first date of its first business year
commencing after April 1, 2016 by a nrdapanese corporation having a permanent establishment
within Japan and are attributable to such permanent establishment.

4. LEGAL OPINIONS

A legal opinion has been provided Byne-Sophie Le LayGeneral Counself Renault, to the effect
that:

() Renault has been duly incorporated and validly s&ista corporation in good standing under the
laws of the Republic of France;

(i) to the bet ofits knowledgethe statements with respect to the matters concerning the laws of the
Republic of France in this Securities Report are accurate in all material respects.
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Il OUTLINE OF THE COMPANY

1. DEVELOPMENT OF MAJOR MANAGERIAL INDEX, ETC.:

Please read following charts together with the information provided ifriiancial Conditiorof this

PART I.

1.1 Consolidated Figures

The figures for the yea2011, 2012 2013 2014and 2015re presented under IFRS

(Years ended December 31)
(Unit: EUR million, except otherwise indicated

Under IFRS
(Consolidated 2011 2012 2013 2014 2015
figures?)
Revenues 42,628 41,270 40,932 41,055 45,327
Operating margi(ﬁ’ 1,091 729 1,242 1,609 2,320
Operating income 1,244 122 (34) 1,105 2,121
Group pretax incomé? 2,647 2,284 1,128 2,134 3,271
Net income 2,139 1,735 695 1,998 2,960
Net income- parent 2,092 1,772 586 1,890 2,823
company s hg
share(f)
Comprehensive income 2,041 414 (945) 2,210 4,215
Average number of 272,381 272,256 272,290 273,049 272,708
shares outstandirtd)
(in thousand)b)
Number of shares at 295,722,284 295,722,284 295,722,284 295,722,284 295,722,284
December 319)
Share capital 1,127 1,127 1,127 1,127 1,127
Sharehol d®r 24,567 24,547 23,214 24,898 28,474
(a)
Total assets (e) 72,934 75,414 74,992 81,551 90,605
Capital adequacy ratio 33.68 32.55 30.96 30.53 31.43
(%) (a)/(e)
Sharehol der 83.07 83.01 78.50 84.19 96.29
share® (EUR) (a)/@)
Net dividend per share 1.16° 1.727 1.729 1.90” 2.40%0
(EUR)(c)
Earnings per share 7.68 6.51 2.15 6.92 10.35
(EUR) (d)=(f)/(b)
Cash flows from 3,353 3,876 3,572 3,972 6,017
operating activities
Cash flows from (2,334) (1,569) (2,724) (2,785) (3,049)
investing activities
Cash flows from (2,350) 509 (12) (470) (1,034)
financing activities
Dividend payout ratio 15.10 26.42 80 27.46 23.19
(%) (©)/(d)
Number of employees & 128,322 127,086 121,807 117,395 120,136

December 31(persons)
("Excluding employees
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under the early
retirement scheme.)

(1) This information is for reference only and is not always directly comparableopeggar, since
it may include changes in scope and/or accounting standards or methods.

2 Corresponds to operating income before Aot her

(3 Weighted average number of ordinary shares in circulation during the period, i.e. after
neutralization of treasury shares and Renault shares held by Nissan.

(4) Group pretax income includes share in net income (loss) of companies accounted far by th
equity method.

(5) Under IFRSnon-controlling interestareincluded in shareholdsd e qui t vy .

(6) Dividend proposal by the Combined General Meeting of April 27, 2012. Such dividend has been
paid on May 15, 2012.

(7) Dividend proposal by the Combined @&eal Meeting of April 30, 2013. Such dividehdsbeen
paidon May 15, 203.

(8 Dividend proposal by the Combined General Meetingmfil 30, 2014. Such dividendhas been
paid onMay 15, 2014.

(9) Dividend proposal by the Combined General Meetingmiil 30, 2015. Such dividendhasbeen
paid onMay 15 2015.

(10) Dividend proposal by the Combined General Meetind\oril 29, 2016. Such dividend will be
paidonMay 17, 2016.

1.2 Nonconsolidated Figures

Non consolidated figures have been preparedcooraance with accounting principles generally
accepted in France (AFrench GAAPO) .

Moves to strengthen the Alliance between Renault and Nissan Motor Co., Ltd. and delegate strategic
management to Renaillissan b.v. made it necessary to reorganize Renghis resulted in the
formation of a simplified joinstock company, Renault s.a.s., wholly owned by Renault S.A.

Renault S.A. transferred i@peratingassets to Renault s.a.s., in accordance with the contribution
agreement of February 22, 2002. Thiansfer was approved by Renault shareholders at the
Extraordinary Gener al Meeting of Renaul t Shar eh
sole shareholder. It took effect on April 1, 2002, with a retroactive effect as at Jan2a@g21for

accounting and tax purposes.

After the transfer, in addition to Renaul't s. a.
consist of the equity interest in Nissan, while its liabilities mainly comprise redeemable shares,
financial liabilities andank borrowings.

Since April 29, 2005Renault s.a.s. is managed by Bresident and CEQChairman and CEO since

May 6, 2009 of Renault S.A and by a Board of Directors composed of the same members as Renault
S.A. 6s Board of Diiroenctlbpas .norhéfsf ecctorgmnRenaul t 6
consolidated financial statements.

(Years ended December 31)
(Unit: EUR million, except otherwise indicated

Non-consolidated 2011 2012 2013 2014 2015
Revenues 0 0 0 0 0
Operating incoméexpense) (29) (38) (38) (36) (44)
Income before tax and 113 439 1,466 589 503
exceptional items

Pretax income 113 439 1,475 589 503
Net income (f) 277 574 1,664 684 663
Number of shares at 295,722,284 295,722,284 295,722,284 295,722,284 295,722284
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December 3()

Share capital 1,127 1,127 1,127 1,127 1,127
Sharehol der s @ 17,496 16,309 15,189 15,204 15,947
Total assets (e) 27,642 27,049 25,981 26,326 27,257
Capital adequacy ratio (%) 63.29 60.29 58.46 57.75 58.51
(a)/(e)

Sharehol der s @ 59.16 55.15 51.36 51.41 53.93
share(EUR) (a)4)

Net dividend per share 1.16" 1.729 1.7%9 1.90% 2.40%
(EUR)(c)

Number of employees 0 0 0 0 0

(persons)

(1) Dividend proposal by the Combined General Meeting of April 27, 2012. Such dividenddras b

paid on May 15, 2012.

(2) Dividend proposal by the Combined General Meeting of April 30, 2013. Such dividend has been

paid on May 15, 2

(3) Dividend proposal by the Combined General Meetingmfil 30, 2014. Such dividendhas been

paid onMay 15 2014.

(4) Dividend proposal by the Combined General Meetingil 30, 2015. Such dividendhas been

paid onMay 15 2015.

(5) Dividend proposal by the Combined General Meetind\oril 29, 2016. Such dividend will be

paid onMay 17, 2016.
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2.HISTORY:

1898

A The Renault Fréres is foundedmanufacture of vehicles and working of automotive patents: the
first directdrive transmissiont achieved international renown with its racing victories and
becamespecialized in manufacturing passenger cars ansl. taxi

A During the First World Warproduction of trucks, light tanks and aircraft engines.

1945

The Company was nationalized and becamériébgie Nationale des Usines Renawdnd

concentrated on producing the 4CV.

1972

TheRENAULTS5one of t he -sélingonogels averb e st

The 19806s

A diversification strategy at industrial, financial and service levels, with its industrial and commercial
establishments expanding intetionally. A restructuring and a refocus on its basic businesses were
the consequenad the difficulties experienced by the Company in 1984.

In 1987: the Company became profitable once again.

The 199068s |

1990 A public limited company and a close cooperation agreement is signed with the Volvo group.

1991 crossshareholding in the cara@ heavy trucks businesses. This arrangement was unwound

after plans to merge the two groups were shelved in late 1993.

November 1994the French government opened Renault to outside capital, a first step towards

privatization, which took place in Juh9%.

1998 inauguration of the Technocentre in Guyancourt (Engineering and design), and the Curitiba

plant in Brazil.

1999 a historic Alliance with Nissan was signed on Ma2Zhn Tokyo and took a 51% ownership

interest in the Romanian manatiarer Dacia.

2000

80.1% stake in Dacia and and Samsung in South Korea taken over.

2002

Renault and Nissan implemented the second stage of their Alliance, aimed at strengthening their

equity ties and creating a joint strategic structure. Renault raised its stakean tigs 36.8% to

44.4%. At the same time, Nissan took a 15% ownership intereshauRe

2003

The year of thdtMEGANE I, with five different bodies$CENICII, GRAND SCENIC, MEGANE

Hardtop ConvertibleMEGANE Fourdoor sedan antlEGANE Estate) were adddd the two

models launched in 2002even models were launched in Ionths and kecame the bestselling

car in Europe.

2008

An additional action plan was set up following the financial and economic crisis, with particular

emphasis on controlling stocks ardlucing costs and investments. New business locations planned

by the RenaulNissan Alliance in Tangiers (Morocco) and in Chennai (India) were deferred or put on

hold. Renault is relying on its subsidiary Avtoframos, which produ€#SAN and sells a rarggof

imported Renault vehicles, and also on its strategic partnership with AVTOVAZ.

2009

Management of the crisis included the Renault Volontariatgganp as well as a social contract

implemented (parttime working and wages maintained), to reach aipedree cash flow.

2010

A More than 2,625,000 units (passenger cars+LCVs) solds.

A The DeZir conceptcar is introduced inParis,gi vi ng concrete expression
strategy on design, based on the life cycle. The Alliance and Daimler A@ kiggterm
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strategic cooperation agreement. Daimler holds 3.1% of Renault and Nissan shares, and Renault
and Nissan each hold 1.55% of the Daimler shares.
2011
A272mi 1l I i on units sold and the commi milienwas t o
met and the net debt position is at the 1998 level.
Supplies were severely disrupted by the earthquake and tsunami in Japan.
The sovereign debt crisis in the Euro zone and attempted fraud.
The Renault 2016 strategic plaBrive the Change is laghed.
The NewTWINGO and the new range of Energy engines are launtt®§GOO Z.E. and
FLUENCEZ.E. were put on the market at the end of the year.
The consequence of the attempted fraud was an overhaul of the Renault corporate governance.
012
2.5million vehicles ¢ 6.3% compared to 2011).
For the first time in its history, the Group sold as many vehicles outside Europe as within Europe.

To oo o To To

N

Renault returned to India, sellingange of vehicles includinQUSTER which is a real success.

Production oL ODGY andDOKKER starts in the Tangiers plant (Morocco).

In Europe, the range is starting to be renewed witiCtHi® 4, and the Ne'6ANDERQ

11" title of World Champion oformulal manufacturers.

Launch of theCITAN (Daimler), the small light commercial vehicle, and signature of an

agreement to take control of AVTOVAZ in Russia strengthened partnerships.

A An MOU was signed with the Algerian government to build anrabeplant.

A Debt reduction process was completed in particular with the sale of its remaining shares in AB
Volvo.

2013

A The Group sol@,628,208 vehicle® 2013 against 2,548,622 in 2012.

A In 2013,CLIO IV was the third biggest selling vehicle in Eurpe, and the top seller in

Too oo oo To To Too To

Brazil and Russia are now the Groupbs second

a |

France. CAPTUR Renaul tbés wurban cr os s coneimitscatggoyinr el eas

France and Europe.
The ZOE, an alklectric car, was launched. Renault led sales of electric vehicles in Europe.

in 2010.

A contract for a new dynamic of growth and social development at Renault in France was signed

in March.

The ALPINE returned to the Le Mans 24 Hours race andhéof#" time, Renault was world

champion of the Formulé engine manufacturers, the unveiling of the new Renault Energy

F1-2014 electrified Power Unit.

A Introduction of thdNITIALE PARIS concept car which is an example of the successor to the
ESPACE

A A partnership was signed with Indomobil to develop its business in Indonesia, with Dong Feng for
the Renault manufacturing plant.

2014

A 2.7million units for Group Renault in 2014, increasing 3.2% from 2013.

A Chinai On Decembel6, 2013, Carlos Ghosn, @man and CEO of Renault, and Xu Ping,

Chairman of Dongfeng Motor, signed an agreement to set up Dongfeng Renault Automotive

Company (DRAC).

Malaysiai Development of manufacturing facilities:Renault and Tan Chong Motors signed a

local assembly agreemie

The New TRAFIC and the New MASTERT in 2014, Renault refreshed its two van models: the

New TRAFIC and the New M&TER.

Car-sharingi Renault and Bolloré signed an agreement to promote the development of electric

vehicles.

FIA Formula -E Championship i Motor sports are entering a new era with the very first FIA

FormulaE race held in the streets of Beijing in China.

o Do Dolw

o To Do D>
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A EOLAB i with consumption of 4100km in mixed NEDC (22g of C&km), EOLAB is a
reflection of Renaul twestheeovinoaneatal footpdne of its vedicleds.o f ur |
A The NewESPACE | world preview at the Paris Motor Show. Renault has reinvented the
ESPACE.
A ALPINE i ELMS/ALPINE A450B. The SignateeALPINE team won its second consecutive
title at the European Le Man&i$s, ALPINE is continuing to prepare the Berlinette of the
XXlst century, which will be marketed in 2016.
A Inauguration of the Oran plant i This plant manufactures the New Renault SYMBOL.

STRATEGIC OBJECTIVES

Drive the change

Following the global finacial crisis in 2008, in 2011 Renault launched a nevysas strategic plan
entitled ARenault Drive the Change. o0 In this pla
sales growth, and generate positive and sustainable free cash flow.

Drive the change, first stage (201-2013): threeyears of major transformation

For the first three years of the plan (2201 3), two quantified objectives were set:

A achieve sales of @illion vehicles in 2013:

A g e n e r kilioe of cuulative free cash flowdtween 2011 and 2013.

Thanks to the efforts of the whole Company, Renault has maintained strict financial discipline, and

has exceeded it s bilioaingumulative free gashrflew atier threegyeans af the

plan.

The sales target could thioe reached. Following an 8% fall between 2008 and 2010, in 2011 the

Group forecast a 6% rise in the European automotive market during the perie2il0A@&L1n reality,

the market continued to fall by a further 10%, reaching a neyeaflow. This gap of6 points

compared with forecasts, combined with the al mos

market, meant that it was unable to attain its sales targandfi@ vehicles in 2013, despite the

steady progress made in emerging markets.

However, during the first three years of the plan, Groupe Renault changed considerably.

In Europe, Groupe Renault withstood the economic crisis by offering new, attractive products.

The overhaul of the model s was anceri@bBumpe. f act or i r

A TheCLIOl V epitomi zes Renaultdéds design overhaul , w
in terms of the environment or new connected technologies.

AThe success of the CAPTUR is a testament to thi
opportunities, including in traditional segments such as thegBnent. The CAPTUR was the
bestselling crossover in France in 2013, and number one in its segment in Europe. The Group
returned to the number one spot in thedgiment in 2013.

A Lastly, theZOE was launched, spearheading the zero emissions range. While sales are below
expectations, by the end of 2013 the ZOE had become thedisg electric vehicle in Europe,
with a record customer satisfaction rate.

In 2010, Groupe Renault was still essially a European car manufacturer; however, by 2013 its sales

outside Europe had grown from 37% to 50%.

Groupe Renault has continued to expand its global access range with the LODGY and DOKKER, and

to update it with the New LOGAN and SANDERO. In 201®renthan a million vehicles from this

platform, assembled at eight production sites, were sold in 111 countries. With DUSTER, the Group

has developed a global product, able to meet the very different needs of European, Brazilian, Indian

and Russian customse

The overhaul of the global access range made Groupe Renault an increasingly global competitor in

2013:

Afive out of the Groupds ten biggest markets ar
place and Russia, in third;

A with the exception oflgeria, where Renault already made one in every four cars sold, Renault
increased its market share in all emerging countries where it was present;
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Ain India, maj or progress has been made; mar ket

relaunch.

Driv e the change, second stage (202817): anew phase of acceleration

In 2014, buoyed by these achievements, Groupe Renault moved up a gear for the second stage of the

plan.

To ensure profitable and sustainable growth, two objectives, to be measured we@lset: a

growth objective and a profitability objective.

A Growth will be measured by revenue. This will make it possible to better take into account all
Group activities: the sale @Ehicles, parts and accessories, associated services and sales to
patners. This indicator also reflects a desire to increase unit revenues: by adding value to products
and brands. Once the plan has been fully rolled out, Renault expects Group revenues to be
G 5 HMllion (at exchange rates forecast by bank consensus in2edr).

A Profitability will be measured by operating margin. From 2011 to 2013, the Company focused its
efforts on free cash flow. This proved to be a wise choice in the context of the European economic
crisis. Now the balance sheet has been improvedsebond stage of the plan is focusing on
operational profitability. Once the plan has taken full effect, Renault aims a Group operating
margin of at least 5% of revenues. At the same time, and to maintain the greatest possible financial
discipline withinthe Company, positive automotive operational free cash flow is imposed each
year.

Groupe Renault has various levers it can use to achieve its objectives:

A To enhance economies of scale and competitiveness, the Group is accelerating the rollout of CMF
platforms within the Alliance, which will provide savings that would never have been possible
alone, and keep investment and R&D spending at under 9% of TO. Two shared Alliance
platforms, CMF GD and CMF B will each have illion vehicles, placing them irhe top five
worldwide. For Renault, 80% of future vehicles will be produced on a platform shared with a
partner. Further, the development of standard modules makes it possible to ceWerdsvof the
value of future vehicles, compared with ethed in 2013.

A In line with its international growth, in areas where vehicles are manufactured, Renault expects a
local supply rate of 80%. This local sourcing is critical to ensure product competitiveness,
particularly to reduce the exposure to changes in egeheaies.

A In Europe, thanks to its partners and the implementation of competitiveness plans, manufacturing
capacity will be better used. In France, for example, Renault made a commitment in 2013 to a
production volume of 710,00@&ehicles by 2017, includg 132,00(MICRA cars for its partner
Nissan.

For the second stage of the plan, the product remains the key to growth and profitability, with
attractive, competitive products. The product offensive is accelerating, both by renewing key models,
and by extading the range and its geographical coverage.

A Buoyed by the success of its global access range, a newamlyehicle, the KWID, was
launched in 2015 to extend the coverage of emerging markets. The aim is to offer a modern car for
| es s t hialndiagfd@dlowedb9 South America. The KWID is based on the Alliance @MF
joint platform.

A In the Asegment in Europe, the New TWINGO was launched in 2014. It is produced on the
innovative platform developed with its partner Daimler.

A Since 2015, €and D-segment vehicles have gradually been completely updated based on an
Alliance CMF platform. In Europe, they will be produced at the Douai and Palencia plants. This
approach makes it possible, for example, for the new generation MEGANE to be devel@ped o
platform of 3million units, compared with 700,000 on the old platform. The TALISMAN, a new
D-segment saloon, has also been developed on thiliéh-unit platform, compared with
160,000 units for the LAGUNA in the past. Replacements for the ESPINEEBANE, SCENIC
and a new Bsegment vehicle will thus be launched successively.
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A Following the success of the CAPTUR, a complete range of crossover vehicles will be introduced
by extending the offering to the C (KADJAR) anesBgments.

A Finally, the rangef light commercial vehicles is joined by two new pighs. This will improve
coverage of this segment, which is the core market in many emerging countries. In Europe, the
New TRAFIC was launched in 2014. It is produced in the Sandouville plant, andksyéh
partnership with GM.

Strengthening the Renault brand remains a priority:

A the product plan, innovations and improvements in quality and customer satisfaction are
contributing to this;

A the attractiveness and competitiveness of the cars is ingimgved by introducing useful,
appealing innovations accessible to as many people as possible. In this regard, connected and
driverless vehicles are a major area of development opportunities between now and 2020. These
vehicles will be launched on the rkat in successive stages;

ARenaultés commitments to environment al respons,|
developing EVs and reducing the CO2 emissions of its internal combustion vehicles.

Commercially the Group aims to:

A secureRenauld6s position as the worldés | eading Frenc
A position Renault permanently as the seelamgest brand in Europe;
Abuild on Daciabds position as the |l eading brand

Establishing a presence in China is another major prifmitiRenault. In Decemb&013, the joint
venture with Dong Feng was made official, and the initial 150v@dcle capacity plant built in
Wouhan is now operational. The first models, C arse@ment crossovers, will be launched from
2016.

At the start 02014 a project to increase synergies between Renault and Nissan was announced. It led
to joint management being set up in four spheres: purchasing, engineering, manufacturing and
logistics, and human resources. For 2016, the Alliance set itself an objetctt least 4.8illion of
synergies. These synergies will contribute to the success of the Renault plan.
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3. CONTENTS OF BUSINESS:

The Groupbs activities have been organized into
countries:
A automotive, dsign, manufacturing and distribution of products through the sales network

(including the Renault Retail Group subsidiary):

A new vehicles, with three rangepassenger cars, light commercial vehicles and electric
vehiclesi marketed under three badgegnRult, Dacia and Renault Samsung Motors (except
electric vehicles, which are exclusive to Renault). Vehicles manufactured by Dacia and RSM
may be sold under the Renault badge in some countries,

A used vehicles and spare parts,

A Renault powertrains, SoB2B;

A miscellaneous services: sales financing, leasing, maintenance and service contracts.
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The information contained below regarding thieDET AI LED GHRNSQLDATED
ORGANIZATION CHART AT DECEMBER 3120150 strictly contains information presented in the
RenaultRegistration Documerfor the period ending December 2015. For further information on
the progression of the organization of the Renault group please refidr 8tatement of Related
Companie®
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DETAILED CONSOLIDATED GROUP ORGANIZATION CHART AT DECEMBER 31, 2015
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GROUPE RENAULT
REAL ESTATE FINANCING

GROUPE RENALLT
(CASH MANAGEMENT
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of the balance sheet and profit and loss account
*  and subsidiaries

18 50% minus one shara

(1) Othar subsitFary holcings of lass than 1%.
(2) Thid-party holdings of less than 1%.
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In addition to these two business lines, Renault has equity investments in the following two companies:

A Nissan;

A AVTOVAZ.

These holdings are accounted for in the Groupds f

STRUCTURE OF THE RENAULT GRO UP
(as a % of shares issuia@s of December 312015

! ! } }
Banque
100%
wm fissociated companies = Sales financing

Automabile division Mot included in the scope consolidation

* indirect inferest by Renautt 5.5.5

(1) ACTIVITIES
A. AUTOMOTIVE
(I) BRANDS AND BADGES

Groupe Renault designs, develops and sells passenger cars and light commercial vehicles under three brands,
Renault, Daciand Renault Samsung Motors.

THE RENAULT BRAND: PASSION FOR LIFE]

Renault designs cars so that its customers can live their lives to the full. They appeal to every sense, with
guality in every Il ast detail . TheitskbbustamlStHisghCE i s t
crossover design and customizable MULSENSE system. Renault cars boast ingenious and innovative
onboard systems allowing each occupant to make the most of every minute. The New TWINGO takes the
hard work out of urban driving witthe best turning circle of its class, while the New ESPACE offers
onetouch modularity via the central screen with seats that fold away into the floor at the press of a button...
In short, our cars and the services we offer, particularly with theibt{LINK multimedia tablet, take the
stress out of everyday life.

The Renault brand can be found in 125 countries, and is distributed at d2a@e®hips. Its range

comprises over 30 models across all countries.

Renaulti one of the few automotive brandshave been created in the eighteenth cerfitigyhelping to

shape the history of the car.

In keeping with its wide reputation for innovation, Renault continues to renew its automotive product lines.
In 2015, five new models embodied this spirit of creat better life for the customer in each and every
moment, through innovation: the KADJAR, KWID, DUSTER Oroch, TALISMAN and the New MEGANE.

Proud of its French root s, Renaul t i's al so accel e
desgned to meet local needs as effectively as possible in all locations. Renault designs cars for every stage
of i f e, t o meet everyoneds needs, suit ev®ryonebd

2015, Renault unveiled the KADJAR at tharffon Motor Show in China. The KADJAR will be the first
vehicle produced at the new Wuhan plant and will go on sale in 2016.
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IPASSENGERCARS (PCS)
In the small car segment (A and B segments and passegngging vans), Renault offers a wide range of
compkmentary models: the KWID, LOGAN, SANDERO, SANDERO Stepway, TWINGO, CLIO,
CAPTUR, SYMBOL, SCALA and KANGOO.
The KWID was launched in India in October. In less than three months, it already has more than
80,000satisfied customers. Its success is a testatoghe unique, credible product offering designed to be
affordable for as many people as possibiot to mention the effective sales strategy that accompanied the
launch. The dealer network is motivated and fully supported by modern and efficiesittdigs, including
a virtual showroom with live chat sessions and an app that allows customers to configure their vehicle.
Buoyed by this early success, the KWID is firmly on track for global expansion.
The SANDERO and LOGAN continued their geographisglagmsion with a launch in Colombia in
mid-2015. Theirs is a global success story, capitalizing on the strengths that underpinned their success,
particularly in Russia and Brazil.
In 2015, the Renault brand was the market leader in the small car segmeBiXsn(&urope.
In the city car Asegment, the New TWINGO, with its reangine design, is a good illustration of the
brandds ingenious and innovative positioning. Wha
and its incar experiencenl 2015, the TWINGO continued to be the benchmark for its segment in France
(29.3% share of segment A) and to maintain its positions in Europe (7.6% share of #&gment
In the B segment, the CLIY has been highly successful and looks set to keep ite plathe second
biggest seller in Europe (7.2% share of segrBénBuilding on the fundamentals inherited from the
previous generations, CLIY makes a fresh start with its sensual design and wide range of customized
features, the RINK tactile multimeda system with connected navigation, a rich array of equipment, and
engines combining dynamic performance with fiestlass fuel efficiency.
The Estate version, with its attractive shootimgke styling, remains in second place in thissedpment in
Europe (33% of the B station wagon ssdgment). The RS version completes the range. The CLIO Trophy
version, fitted with a 220hp turbocharged petrol engine mated to ED&ldteh automatic transmission,
offers unprecedented versatility in the sports cgnmeant.
Older generations of the CLIO still live on, however, since the GLIO, which features Re
identity, is found in Northwest Africa, Brazil and Argentina.
Renault continued its B segment expansion with the CAPTUR, the first urlssoeeo in the range, on the
market since ApriR013. A distinctive vehicle, the CAPTUR offers the best of three vehicle styles: the
expressive styling and driving position of an SUV, the interior space and modular design of a minivan, and
the handling andrivability of a compact hatch. Sold in 46untries, the CAPTUR is a global car which has
cemented its leadership in the crossoveseBment in Europe amid increasing competition (23.7% market
share).InJunB 0 15, t he CAPTUROGOSs nuedwdthiis aunéhChira, spearhebdngit c o
Renaul tds producggrowfensiogsesomnet heeygmght in the w
Sales of the KANGOO continued to do well not only in Europe, but also worldwide. The KANGOO
passenger car is sold 3% countries. It is manufactured in Maubeuge (France) and is one of the leaders in its
segment in terms of CO2 emissions and low fuel consumption.
The DUSTER is also hugely successful on the international markets, with its robust, attractive design, space
reliability and equipment tailored to the needs of different markets. In 2015, the DUSTER accounted for
around 46% of Renault PC sales in India and 37% in Russia.
The share of the &PV (compact MPV) category within the€&gment in Europe stabilized1at% in
2015. In a segment invented by Renault, the SCENdh e of t he br ainstodddupfol ags hi p
renewed competition in 2015, a year dominated by the novelty effect. The SCENIC was ranked third in the
compact MPV category of the-§&gment in Exope at the end of 2015, with a 12.8% market share.
The FLUENCE, combining dynamic, modern styling wi
expectations, proved resilient in thes€gment in Turkey, with 11% market share.
Worldwide, the CSUV (canpact crossover) segment has seen steady growth for the past ten years. In 2015,
sales approached Hlillion units for the first time; since 2009 the volume has more than tripled in Europe to
reach 1.@nillion units.
Based on t he-Clointidaantcfedrsm Caifd Re naul tségmenfther st cr o s
KADJAR offers a new vision of the crossover by offering a complete range based on three main advantages:
1. a new style in the world of crossovef$ie KADJAR has fluid and athletic external lines well as a

refined and sporty interior;
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2. versatility & connectivity: the KADJAR has all the advantages of an estatdi{@27of boot space, one
of the largest in the segment, with a maximum loading length of oven)2t6gether with the driving
pleasure of a sedan with a complete range of driving aids borrowed from the New ESPACE and its
R-LINK 2 multimedia system with-thch customizable touchscreen;

3. its restrained spirit of adventure: The KADJAR offers three transmission modes (4WD, 2WDyVBnd
with Extended Grip), a 100% Energy engine range (Stop & Start and braking energy recovery), and some
of the best fuel consumption and emissions figures in the segment, particularly with the Energy dCi 110
at 99g CO2/km and 3181L00km NEDC.

The launchof the KADJAR, unveiled to the public at the Geneva Motor Show in M20d® followed by

international press trials in M&015, was in the main very positively received by the press, which praised

its design, engine efficiency and comfort.

The KADJAR welh on sale in the first countries in Jup@15 and had already sold more than 54006 at

the end of December. This bol st sagmentR@ingghe bamé s per f

period (with a ongooint rise in market share between the laat inonths of 2014 and 2015).

The KADJAR is most definitely a global vehicle. I

in China, a new market that will join the 78euntries where the KADJAR will be marketed.

In the highly competitive @atch segment which is driven by innovation, the MEGANE held up well in

2015 after adopting a new brand identity, Euro6 engines and the latest technology in the form of the Renault

R-LINK 2 multimedia system. In Europe, the MEGANE has maintained its posgitilhe Chatch segment

with market share of 3.8%.

Unveiled at the Frankfurt Motor Show in Septemp@t5, the New MEGANE boasts a dynamic design and

a wealth of higkend technology:

1. a dynamic exterior design with a distinctive front and reae8BctLED light signature, paired with a
meticulously crafted cockpstyle interior;

2. technology from the next segment up, introduced on the New ESPACE and TALISMAN, such as
MULTI-SENSE, which allows the driving experience to be customized, a coloupedgplay, 8.7 inch
R-LINK 2 portrait touchscreen and various driver assist systems;

3. an exclusive GT version, released to coincide with the launch, harnessing all the expertise of Renault
Sport: 4CONTROL 4wvheel steering system, a world first in this segtmeoupled with a grip developed
by Renault Sport engineers and a special interior/exterior design inspired by Renault Sport heritage.

The New MEGANE is available with a wide range of engines, from 90 to 205hp, mated to manual and dual

clutch EDC automatigearboxes. On launch, emissions start at 86g CO2/km NEDC. In future, new diesel

hybrid technology known as fAHybrid Assisto wild.l r

certification).

The first orders were received at the end of 2015 and thelegoes on sale in early 2016.

In 2015, Renault embarked on the effective rejuvenation of itefttipe-range fleet. The fifth generation of

the Renault ESPACE was unveiled at the Paris Motor Show on O&obet4, before going on sale across

Europen t he spring of 2015. One of the brandb6s iconi

previous generations have sold 1r@#ion units in 30years (1984014). In 2015, the new generation

continued this success: with over 22,60M@s, salesfothe ESPACE/ have significantly exceeded targets.

The new Renault ESPACE has addressed the changing needs of its customers through major innovation:

Aaesthetics: the vehicleds silhouette is mbw a cr
with streamlined, aerodynamic and elegant styling;

A technology and safety: the vehicle incorporates all of the driver assist systems available on the market,
building them into an innovative intenmer.ohe with R
vehicle will also have the 4ACONTROL chassisydeel steering technology which offers improved
agility and extremely dynamic road holding;

A quality: the choice of interior materials, powertrain reliability and new industrial processes aredlesign
to meet customersdé highest expectations.

With the Al NITIALE PARI SO0 version accounting for

upmarket ambitions clear. This version, which comes with the highest trim level on offer, represents not only

the lest of Renault in terms of dward comfort, but also features an exclusive portfolio of services.

In addition to the ESPACE, Renault has continued to upgrade its premium range with the TALISMAN, in

the highly competitive large prestige sedan segmeisigfiment). To appeal to potential clieiitsvhether

private individuals or company executiviethe TALISMAN boasts four key strengths:

A sleek, assertive styling with a hint of Latin sensuality while adhering to the strict rules of thedkree
sedan(ortt segment 6s station wagons) ;
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A a spacious and comfortable cabin with front seats inspired by airline business class: High quality
workmanship and begt-class functionality with heating, ventilation and integrated massage function;

A immersive driving plasure: MULTISENSE t echnol ogy to match the dri
the only Dsegment sedan to combine 4CONTROL fatneel steering with active damping, allowing it
to deliver unique road manners, plus safe, dynamic, agile handling, and outstatedsamnfort;

A modern petrol and diesel engines that balance performance and efficiency with fuel economy and CO2
emissions, starting at 3lA00km and 95¢O2/km.

The Renault TALISMAN went on sale in France and Belgium in Dece2®E3s, with the rest dEurope

following in the spring of 2016. ARSTATE version will also follow.

The launch of the TALISMAN marks the end of sales for the Renault LAGUNA and the Renault

LATITUDE. After three generations and almosmn8lion vehicles sold, the LAGUNA went oof

production in May2015. The LATITUDE was withdrawn from Europe, Eurasia and Latin America in 2015.

It will remain on sale in the first half of 2016, mainly in Asia and the Middle East.

The KOLEOS, launched in 2008 and sold in 60 countries, remainsatbtenidely sold togf-therange

model in the Renault stable, selling over 320,00is worldwide. In 2015, in this highly competitive SUV

segment, close to 22,0@80stomers bought a KOLEOS, approximately 80% of them outside Europe.

LIGHT COMMERCIAL VEHICLES (LCVS)|

Groupe Renault is continuing to develop light commercial vehicles, not only under the Renault brand but

also through manufacturing partnerships with General Motors, Nissan, Renault Trucks and, since late 2012,
with Daimler on the CITAN small va

Renault made its entry in the piok segment with the Renault DUSTER Oroch, launched in Brazil in early
Novembe 0 15. This is the first st e pupimarkettbeferetherlaanthl 6 s ¢
of a Imetric ton pickup in mid2016 with sights set firmly on the international market.

At the end of 2015, Renault launched the specialist brand Renault Pro+. Renault Pro+ identifies and supports
business customers all over the world, offering dedicated products and services for thaikel Tine

Renault Pro+ specialist network remains the spearhead for the brand, with its dealerships covering the most
advanced commitments that the Renault network can offer business customers.

With market share of 14.95% in Europe at the end of 20l5gReht r emai ns Eur opeds | ¢
title it has held since 1998. Outside Europe, the
point in a global market (excluding the United States) that contracted by 6.5%.

Renaul t 6s L C¥svehmlesdrean 16 dorGfatric tons and from 2m3 to 22m3, in gasoline,

diesel and electric versions (KANGOO Z.E.).

In the light van segment (less than 2 metric tons), the KANGOO Express remains the market leader. In
Europe it outperformed the markegdsting three different lengths and introducing three new electric

versions for greener driving (the KANGQOE., KANGOO MaxiZ.E. 2seater, and KANGOO Maxi Z.E.

5-seater).

The first generation of the KANGOO, made in Cordoba (Argentina), has a redesigmeenid, becoming

the market leader in South America with market share of more than 36% (+7% in volume).

In the van segment (between 2 andrédiric tons), Renault is continuing its offensive with a range that was
updated in late 2014: the New TRAFIC ghd New MASTER range.

Intended as a mobile office, with a robust, dynamic design that captures the Renault brand identity, the New
TRAFIC is larger and more comfortable with increased working length and capacity. The New TRAFIC is
fitted with a 1.6dCi ergine and comes in single turbo (90 and 115hp) or Twin Turbog@@a40hp)

versions. Combining fuel efficiency and performance, the New TRAFIC offers respectable fuel economy of
5.71/100km for its dCi 12@ngine (fuel consumption reduced by an averadd/@D0km compared with the
previous generation). Developed in partnership with General Motors, the New TRAFIC has seen production
return from the Nissan plant in Barcelona to the Renault site at Sandouville, in France.

The Renault TRAFIC took a 16.5% skaf the small van segment in Europe, up 2.2% on 2014.

In the large van segment, the biggest change featured in the New MASTER is under the hood. It is now
equipped with a 2.8Ci engine which ranges from 110hp to 165hp, with consumption savings of up to
1.51/100km.

i Matbeneasureo i s stildl t he f owemigns, odrlengthse threeecheights,a n g e .
vans, combis, platform and chassis cab, front andwhael drive, etc., offering a working volume of

between 8 and 22m3.

The MASTER s§ manufactured at the Batilly plant (France). It is sold idi§érent countries. In Europe,
performance has improved with a Large Van LCV segment share of 13.6% (including Renault Trucks sales).
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Internationally, MASTER sales are impacted by the falahe markets (BraziB3%, Algeria-29%).
However, the model is still the market leader in these markets: Algeria (41% segment share), Brazil (34%)
and Morocco (34%).

[ELECTRIC VEHICLES (EVS)

At the end of Decemb&015, the Alliance reached a mileston&w800,000=lectric vehicles sold. It

remains the market leader, selling around half of all electric vehicles sold worldwide. Renault has sold
83,300electric vehicles worldwide since its first model, the KANGOO Z.E., was put on the market in
October2011[39,200 ZOE, 21,106ANGOO Z.E., 6,000FLUENCE Z.E. and 17,000WIZY].

100% EV markets continued to enjoy strong growth everywhere, despite-$l@amglanned infrastructure
development. The global market reached over 28Qy0@8 in 2015. Electric vehies are growing

8-10times faster than hybrid cars in their day. The arrival of major rivals like VW and BMW vindicates our
strategy and boosts awareness of electric vehicles.

The two largest markets in the world are Europe and China (accounting fthitsloof the global market
between them). China has seen a threefold increase on 2014. In Europe, Norway remains the leading market
due to its very strong incentimsed development policy. In 2015, more than one vehicle in seven sold in
Norway was electd. For Renault, the most important markets are France, Norway, the United Kingdom and
Germany. The growth of electric markets is also linked to infrastructure. The UK is the most developed
market in terms of electric vehicle infrastructure. The rapid éhgugfation network already covers 87% of
British motorways.

In 2015, Renault continued to roll out its Z.E. range worldwide with, for example, the launch of the ZOE in
Jordan and the TWIZY in Canada.

In 2015, the ZOE range has been extended to includevd&240 engine, delivering an NEDC range of
240km. The market leader in Europe with over 18 5416s in 2015, the ZOE holds a 19.2% share of the
100% EV market. ZOE customers rate their cars highly and put the ZOE range at the top of the Renault
customersatisfaction tables.

Three years after its launch, TWIZY sales are steady at aroundsa@30a year. This is an important
advertising medium for the brand and the TWIZY is right at the heart of all electric vehicle promotional
initiatives. It is now a tand ambassador in 27 countries.

The KANGOO Z. E. r e nsallinglight dorhneercial eleciricivéhgcle, bvighsnbre than

21,000 sold since its launch.

The record level of satisfaction among our ZOE and KANGOO Z.E. customers is another pigsitive s
which enables us to rely on our customers to boost awareness and the image of our Z.E. range.

IDACIA: A NEW RECORD YEAR]

A The leading brand in Romania, Morocco and Bulgaria.

A +24.5%: the strongest sales growth by volume of any brand in Europe.

Daciaoffers a range of robust, reliable vehicles withyear or 100,000km warranty. Dacia has a clear
commercial offering (equipment, price policy), making the purchase as simple as possible. Vehicle
equipment and features, kept to a strict minimum, areteasse and maintain. And of course, Dacia
customers enjoy unbeatable value for money. With the Dacia range, customers who previously would have
purchased a used vehicle can now afford to buy new. The Dacia range is sotdimti®es in Europe,
NorthwestAfrica, Turkey and Israel.

Since 2004, it has attracted 3rdlion customers, with sales growing by a factor of 22 between 2005 and
2014.

With over 3.8million vehicles sold in Europe and the Mediterranean Region since 2004, Dacia remains a
remarkable stcess story. Furthermore, it has just reported a record year for sales, which were up 7.7% on
2014 at 551,000¢hicles as of the end of 2015.This encompasses its entire range, i.e. the DUSTER,
SANDERO, SANDERO Stepway, LOGAN, LOGAN MCV, LODGY and DOKKER.

In Europe, Dacia recorded 374,58 vehicle registrations at the end of 2015, up 3.6% on 2014.

In France, Dacia is ranked sixth in the passenger car (PC) market (fourth if we take retail customers only).
Dacia is market leader in the PC and LCV marké&dmania, Morocco and Bulgaria. The brand is also the
PC market leader in Algeria.

Dacia achieved strong sales growth in 2015 in Croatia (+71%), Ireland (+40%), Turkey (+30%), Portugal
(+26%) and Romania (+25%) compared with 2014.

In addition to its commerca | success, Dacia has found a way of
purchaseo.
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In many countries, customers come together to discuss and share on common values such as freedom of
spirit, simplicity and generosity. These community events get b&ygay year. They are truly convivial

moments which create a strong bond between customers and the brand.

On social networks, Dacia customers are just as keen to express their commitment to the brand on Facebook,
with an international page and 26untry-specific pages. The community continues to grow on this social
network, and Dacia now has almost éfflion followers.

For the first ti me, Da eRida awd hbinalt esd wmalnlu afl e agtewarr b otx
engine with Stop & Start, thitve-speed gearbox will make life easier for drivers by offering all the benefits

of a manual gearbox, without a clutch pedal. Hasy available on the LOGAN, LOGANICV,

SANDERO and SANDERO Stepway.

Dacia DUSTER is a real success with its attractivegiesipace, reliability and ofbad capabilities, all at

an affordable price. The model has sold over 800008 in six years on the market.

The Dacia LODGY MPV is a vehicle with the interior space of a large@nent minivan sold for the price

of a B-segment minivan. This vehicle is a response to the needs of families who traditionally buy used
vehicles. With its new Stepway version, the LODGY boasts a muscular look and a strong personality

inspired by the world of crossover vehicles.

In 2015, sales dhe DOKKER, the practical and versatiles&ater crew van, and the DOKKER Van, its

LCV version, continued to grow in the European and international markets, accounting for 27% of

production. The success of the Stepway version has given the DOKKER aoradi@point share of the

crew van segment in Europe.

IRENAULT SAMSUNG MOTORS: THE GR O U PRESYIVAL IN SOUTH KOREA|

A Brand volumes were stable in South Korea at 80yt (+0.1%) in 2015, a transitional year before the
rel aunch of t hreodehtheaSM8 (tEch Wwill bedoroerthie SM6), as well as the QM5
SUV at the very end of the year.

A Market leader in the quality of sales and afiales service.

Marketed in South Korea, the Renault Samsung Motors (RSM) brand is reporting steady grgehclise

to the success of the QM3. The range includes four sedans and two SUVs.

In terms of sedans, the SM3 covers thge@ment and is also available as an electric version, the SM3 Z.E.

The SM5 is aimed at the premium segment. In the large luxury sedarent, the brand has the SM7,

featuring a V6 engine and the latest technology of the ReN&sdan Alliance.

The SUV range includes the QM3, derived from the Renault CAPTUR, and the QM5, derived from the

Renault KOLEOS.

Whereas the QM3 is imported frdaurope, the other models are manufactured at the Busan plant in South

Korea. As an illustration of the synergies within the Alliance, it also makes the Nissan ROGUE, which it

exports to North America. A total of 117,000its were shipped in 2015.
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(I) PERFORMANCES PER REGION

SALES WORLDWIDE

ALL BRANDS WORLD MAR KET PER REGION 7 2015
In volume and as a % of the TAM PC + LCV

AS A % OF
IN  WORLDWIDE
VOLUME TAM PC + LCV

TOTAL EUROPE 15,932,97( 18.3%
France 2,296,65( 2.6%
G9 13,636,32( 15.7%
INTERNATIONAL TOTAL 71,077,95¢ 81.7%
Africa - Middle-East - India 8,041,30° 9.24%
Americas 5,664,41¢ 6.5%
Asia-Pacific 35,012,74¢ 40.2%
Eurasia 2,988,80¢ 3.4%
North America 19,370,67¢ 22.3%
TOTAL WORLDWIDE 87,010,92! 100.0%

GROUPE RENAULT SALES WORLDWIDE PER REGION
In volume of PC + LCV, including Dacia and Renault Samsung Motors

2015 2014
TOTAL EUROPE 1,613,49¢ 1,464,78¢
France 607,17: 577,60¢
G9 1,006,32¢ 887,17¢
INTERNATIONAL TOTAL 1,188,09: 1,247,74.
Africa - Middle-East - India 359,85¢ 307,927
Americas 355,151 416,91¢
Asia-Pacific 116,86¢ 133,19
Eurasia 356,21¢ 389,70¢
TOTAL GROUP 2,801,59: 2,712,522
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Europe Region sales (cont.)

RENAULT BRAND REGIST RATIONS®
In volume of PC + LCV

RENAULT MARKETS 2015 2014
Austria 19,91¢ 18,93¢
Baltic Staes 4,040 3,465
Belgium+Luxembourg 64,56¢ 59,01¢
Croatia 3,68C 2,82C
Czech Republic 9,912 7,66¢
Denmark 16,362 14,11C
Finland 3,401 2,17¢€
France 507,13¢ 471,71%
Germany 130,33« 122,82¢
Greece 2,844 2,522
Greek Cyprus 413 358
Hungary 4,93C 3,857
Iceland 790 573
Ireland 9,05C 6,50€
Italy 107,93¢ 91,10¢
Malta 480 425
Netherlands 42,137 35,86¢
Norway 3,476 2,133
Other Balkans 2,413 2,637
Poland 26,47¢€ 23,064
Portugal 26,77¢ 21,717
Slovakia 3,632 3,398
Slovenia 10,281 9,232
Spain+Canary Istads 100,94( 81,68:
Sweden 16,234 14,49¢
Switzerland 18,54¢ 15,20¢
United Kingdom 102,00z 85,152
RENAULT TOTAL 1,238,71: 1,102,67¢

(1) Excluding sales to governments
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RENAULT MARKET SHARE AND RANKING
As a percentage of TAM PC + LCV

2015 2014
MARKET MARKET

RENAULT MAR KETS SHARE RANKING SHARE RANKING

Austria 5.8% 6 5.7% 6
Baltic States 6.7% 5 6.2% 4
Belgium+Luxembourg 10.5% 1 9.9% 2
Croatia 8.6% 3 7.2% 6
Czech Republic 4.0% 6 3.7% 7
Denmark 6.8% 5 6.5% 5
Finland 2.8% 12 1.9% 15
France 22.1% 1 21.8% 1
Germany 3.8% 8 3.8% 8
Greece 3.5% 13 3.3% 13
Hungary 5.2% 6 4.6% 9
Iceland 5.1% 8 5.5% 9
Ireland 6.1% 6 5.8% 7
Italy 6.3% 4 6.2% 4
Netherlands 8.3% 3 8.2% 3
Norway 1.9% 17 1.2% 21
Poland 6.5% 6 6.2% 6
Portugal 12.8% 1 12.8% 1
Slovakia 4.3% 8 4.4% 8
Slovenia 15.4% 2 15.3% 2
Spain+Canary Islands 8.5% 1 8.4% 2
Sweden 4.2% 9 4.2% 9
Switzerland 5.2% 6 4.6% 8
United Kingdom 3.4% 10 3.0% 11
RENAULT TOTAL 7.8% 3 7.6% 3
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Europe Region sales (cont.)

DACIA BRAND REGISTRA TIONS @
In volume of PC + LCV

DACIA MARKETS 2015 2014
Austria 7,726 8,484
Baltic States 1,62C 1,722
Belgium+Luxembourg 17,724 18,21C
Croatia 2,176 1,273
Czech Republic 11,074 9,77¢
Denmark 3,495 3,007
Finland 1,421 1,50E
France 100,03t 105,89:
Germany 47,45¢ 50,70z
Greece 319 484
Greek Cyprus 66 74
Hungary 4,347 4,54¢
Iceland 380 164
Ireland 3,812 2,71E
Italy 46,792 39,972
Malta 137 131
Netherlands 4,633 5,18€
Norway 145 155
Other Balkans 2,865 2,313
Poland 14,90¢ 14,634
Portugal 4,901 3,893
Slovia 3,444 3,171
Spain+Canary Islands 55,16¢ 45,98¢
Slovenia 3,008 3,173
Sweden 4,947 5,33¢E
Switzerland 5,597 5,091
United Kingdom 26,267 23,862
DACIA TOTAL 374,45¢ 361,46:

(2) Excluding sales to governments
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DACIA MARKET SHARES
As a percentage @AM PC + LCV

DACIA MARKETS 2015 2014
Austria 2.3 % 2.5 %
Baltic States 2.7 % 3.1%
Belgium+Luxembourg 2.9 % 3.1%
Croatia 51% 3.2%
Czech Republic 4.5 % 4.8 %
Denmark 1.5% 1.4 %
Finland 12% 1.3 %
France 4.4 % 4.9 %
Germany 1.4 % 1.6 %
Greece 0.4 % 0.6 %
Greek Cyprus 0.6 % 0.8%
Hungary 4.6 % 54 %
Iceland 25 % 1.6 %
Ireland 2.6 % 24 %
Italy 2.7 % 2.7 %
Malta 1.7 % 1.9%
Netherlands 0.9% 1.2 %
Norway 0.1% 0.1%
Other Balkans 7.5 % 6.2 %
Poland 3.7% 3.9%
Portugal 2.3% 2.3%
Slovakia 4.0 % 4.1 %
Slovenia 45 % 53%
Spain+Canary Islands 4.6 % 4.7 %
Sweden 1.3% 15%
Switzerland 1.6 % 15%
United Kingdom 0.9% 0.9 %
DACIA TOTAL 2.4 % 25%

SALES AFRICA-MIDDLE EAST -INDIA REGION

RENAULT BRAND SALES ® AND MARKET SHARES
In volume and as a % of the TAM PC + LCV

2015 2014
MARKET MARKET
RENAULT MAIN MARKETS SALES SHARE SALES SHARE
Algeria 49,494 19.5% 52,05¢ 15.2%
Egypt 20,001 7.5% 11,507 4.1%
Marocco 12,977 9.8% 11,44C 9.4%
India 53,84¢ 1.7% 44,84¢ 1.5%
Iran 51,50C 4.8% 33,00C 2.8%
Israel 11,692 4.6% 10,10¢ 4.2%
Overseas Departments 11,56¢ 18.1% 10,14¢ 17.1%
Saudi Arabia 15,32¢ 1.9% 13,391 1.6%
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South Africa+Namibia 20,021 3.4% 18,78¢ 3.0%

RENAULT TOTAL 270,67¢ 3.4% 226,781 2.8%

(3) In volume of Sales+Export Compias.
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DACIA BRAND SALES AN D MARKET SHARES
In volume and as a % of the TAM PC + LCV

2015 2014
MARKET MARKET
DACIA MAIN MARKETS SALES SHARE SALES SHARE
Algeria 40,68¢ 16.0% 39,741 11.6%
Marocco 37,392 28.3% 33,734 27.6%
Israel 2,51C 1.0% 0
Overseas Departments 4,86% 7.6% 4,428 7.5%
Tunisia 2,522 5.3% 1,701 3.2%
DACIA TOTAL 89,181 1.1% 80,54¢ 1.0%
RENAULT SAMSUNG MOTO RS BRAND SALES AND MARKET SHARES
In volume and as a % of the TAM BC
2015 2014
MARKET MARKET
RSM MARKETS SALES SHARE SALES SHARE
Libya 3 0.0% 600 0.0%
RSM TOTAL 3 0.0% 600 0.0%
(49 RSM is not present on the LCV market
SALES EURASIA REGION
RENAULT BRAND SALES AND MARKET SHARES
In volume and as a % of the TAM PC + LCV
2015 2014
MARKET MARKET
RENAULT MAIN MARKETS SALES SHARE SALES SHARE
Belarus 8,071 25.7% 4,501 14.1%
Bulgaria 3,172 10.9% 2,03¢ 8.0%
Kazakhstan 8,23E 8.3% 8,174 5.0%
Romania 7,263 6.5% 6,741 7.1%
Russia 120,411 7.5% 194,531 7.8%
Turkey 117,36: 12.1% 98,74: 12.9%
Ukraine 5,17€ 10.2% 5,798 5.8%
RENAULT TOTAL 270,251 9.0% 321,331 8.5%
DACIA BRAND SALES AN D MARKET SHARES
In volume and as a % of the TAM PC + LCV
2015 2014
MARKET MARKET
DACIA MAIN MARKETS SALES SHARE SALES SHARE
Bulgaria 3,67¢ 12.6% 3,08t 12.1%
Moldova 528 15.1% 1,092 19.7%
Romania 36,946 32.8% 29,62¢ 31.2%
Turkey 44,81z 4.6% 34,46¢ 4.5%
DACIA TOTAL 85,96¢ 2.9% 68,271 1.8%

RENAULT SAMSUNG MOTO RS BRAND SALES AND MARKET SHARES
In volume and as a % of the TAM BC
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2015 2014
MARKET MARKET
RSM MARKETS SALES SHARE SALES SHARE
Kazakhsan 0 0.0% 102 0.1%
RSM TOTAL 0 0.0% 102 0.0%
(5)RSM is not present on the LCV market
SALES ASIA-PACIFIC REGION
RENAULT BRAND SALES AND MARKET SHARES
In volume and as a % of the TAM PC + LCV
2015 2014
MARKET MARKET
RENAULT MAIN MARKETS SALES SHARE SALES SHARE
Australia 11,52t 1.0% 10,014 0.9%
China 15,84¢ 0.1% 34,067 0.2%
Japan 5,08C 0.1% 4,662 0.1%
Singapore 956 1.3% 1,191 3.4%
RENAULT TOTAL 35,552 0.1% 51,93¢ 0.2%
DACIA BRAND SALES AN D MARKET SHARES
In volume and as a % of the TAM PC + LCV
2015 2014
MARKET MARKET
DACIA MAIN MARKETS SALES SHARE SALES SHARE
New Caledonia 877 9.6% 679 6.8%
Tahiti 414 10.2% 392 8.6%
DACIA TOTAL 1,291 0.0% 1,071 0.0%
RENAULT SAMSUNG MOTO RS BRAND SALES AND MARKET SHARES
In volume and as a % of the TAM C
2015 2014
MARKET MARKET
RSM MAIN MARKET SALES SHARE SALES SHARE
South Korea 80,017 5.1% 80,00z 5.7%
RSM TOTAL 80,02t 0.3% 80,18¢ 0.3%
(6) RSM is not present on the LCV market
SALES AMERICAS REGION
RENAULT BRAND SALES AND MARKET SHARES
In volume andas a % of the TAM PC + LCV
2015 2014
MARKET MARKET
RENAULT MAIN MARKETS SALES SHARE SALES SHARE
Argentina 79,38¢ 12.7% 84,944 12.9%
Brazil 181,50¢ 7.3% 237,187 7.1%
Colombia 49,331 18.6% 50,362 16.6%
Importers 20,612 2.5% 18,29¢ 2.0%
Mexico 24,32( 1.8% 24,88¢ 2.2%
RENAULT TOTAL 355,151 6.3% 415,681 6.4%
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RENAULT SAMSUNG MOTO RS BRAND SALES AND MARKET SHARES
In volume and as a % of the TAM BC

2015 2014

MARKET MARKET

RSM MARKETS SALES SHARE SALES SHARE
Chili 0 0.0% 1,232 0.5%
RSM TOTAL 0 0.0% 1,233 0.0%

(7)RSM is not present on the LCV market

(1l BUSINESSTO-BUSINESS POWERTRAIN ACTIVITY

The powertrain business is one of the main sector
partners (with Nissan as part of the Allianceatside the Alliance). A dedicated department oversees this

B2B business, both for exchanges of powertrainsyigbems with partners, and for related engineering. The

aim of these synergies is to pool development costs, to absorb fixed productiotogpstgrate economies

of scale in the industrial activities of Renault and its suppliers, and ultimately, to improve free cash flow at
Renault.

In addition to the Alliance with Nissan that enables the companies to share a common range, an industrial
systemand a supplier network, thisbusirdgebh usi ness acti vity seeks to pro
powertrain parts in the context of automotive cooperation (e.g. with Daimler, AVTOVAZ, General
Motors-Opel) or thirdparty sales. They enable our partnerseanodfit from Renault technology and give

Renaul t access, where useful , to its partnersé de
serves as a basis on which to identify and set up@iremoperation projects.
Advantages

A modern, COzefficient range: With its internadombustion and electric range, Renault has once again
demonstrated its commitment to taking the lead in reducing the environmental impact of vehicles. The

gualities of the Renault powertrain range have convinced our pastithies advantages of using our engines

for their vehicles. Partnerships have been developed for petrol and diesel engines, as well as for gearboxes.
For the past four years, Groupe Renault has featured in the top three highest performing manufacturers in
Europe for certified CO2 emissions and fuel consumption, with average emissions of 111.3g of CO2/km at

the end of 2015, and diesel or petrol engines emitting less than 100g of CO2/km during NEDC tests on eight
models in its passenger car range.

Nissan,Renal t 6s partner in the Alliance, has risen fro
to fourth place in 2014 for average certified CO2 emissions in its European range of passenger cars. This is
mainly due to the deployment of the latest geti@naof Renault engines. After the partnership agreement

signed in 2010 betweenthe Rendllt s san Al |l i ance and the Daimler gr
engines also allow Mercedes to offer versions of its A, B and C Class vehicles emitting le€9thah 1

CO2/km in New European Driving Cycle (NEDC) tests.

The organization

Experienced management ensures, within Renaultds
opportunities are identified, bids are prepared and contracts negotiated t&kthoaustomers, it liaises

with all Renault engineering departments to ensure a fast response.

(IV) MAIN MANUFACTURING S ITES

Renault has about 30 manufacturing sites for its automotive business. Based on a standard figure of

3,760h our s ( o n action baged 6ndwo eighbut shifts a day, five days a week, forW&eks a

year), production capacity utilization rates in 2015 were 93% globally and 87% in the Europe Region.

The Alliance and Renaultdés st r atoshpie manpfacturingper shi ps
facilities and therefore costs. For example:

A RenaultNissan vehicles are produced by AVTOVAZ in Russia;

A the Renault LCV plants in Batilly, Moscow, Busan and Curitiba produce vehicles for Nissan;

A the Renault plants in MaubeugaedaNovo Mesto produce vehicles for Daimler;

A finally, in India, RenautNissan share a plant common to both.
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As engines and transmissions are concerned, the cross use of the Alliance plants makes it possible to supply

each market with the powertrains r@ed while keeping investment to the minimum. The following are

some norexhaustive examples:

A the Renault plants in Cléon and Valladolid produce diesel engines for Nissan and Daimler;

A with regard to the crogsroduction of gasoline engines in Eurogies Renault plants in Valladolid and
Pitesti as well as the Nissan plants in Sunderland produce engines for Renault, Nissan and Daimler;

A the Nissan plant in Yokohama produces a gasoline engine for Renault, while the Renault plant in Pitesti
manufactureSMART gasoline engines for Daimler.
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GROUPE RENAULT MAIN MANUFACTURING SITES i 2015 PRODUCTION (units)

PRODUCTION
2015 SITES (Units) VEHICLES OR COMPONEN TS

GROUPE RENAULT (PRODUCTION BY GROUPE RENAULT PLANTS INCLUDIN G FOR
PARTNERS)

Europe Region

Batilly 126,45¢ MASTER 11|V
Caudar
(Fonderie di
Bretagne 27,40C Aluminum foundry (metric tons
Choisyle-Roi 25,37( Standard Exchange engil
15,932 Standard Exchange gearbo
Cléon 15,60¢ Aluminum foundry (in tons
695,22° Engines
487,963 Transmission
21,597 Electric engine
Dieppe 5,111 CLIO IV Renault Spot
New ESPACE, TALISMAN, MEGANE II
Douai 133,55¢ (coupécabriolet), SCENIC Il (5and #seater
Flins 146,86« CLIO IV, ZOE
Le Mans .
Villeurbanne 7,370,83: Front/rear suggnsions, subframes, lower ar
Le Mans 110,911 Aluminum foundry (metric ton:
Maubeugt 151,06 KANGOO Z.E., KANGOO If?
Ruitz 103,45¢ Automatic transmissions Frar
LAGUNA Il (sedan, station wagon, coupé€), TRAF
France Sandouville 99,237 e
KADJAR, New MEGANE Il (sedan, station wagc
Pdencia 210,29z coupé
Valladolid 257,51( TWIZY, CAPTUR
Valladolid 1,535,44( Engines
Spain Seville 1,009,35: Transmission
Portugal Cacie 556,56¢ Transmission
Slovenia Novo Mestc 129,42¢ CLIO Il, TWINGO ¥
Africa - Middle East - India (AMI)
Algeria Oran 19,41¢ LOGAN Il
Casablanc 59,02 LOGAN II, SANDERO II
Marocco Tangel 229,02¢ LODGY, DOKKER, SANDERO |
Iran Teheran 70,712 Front/rear suspension:
Americas
76,055 CLIO Il, KANGOO, KANGOO Express, FLUENC
Argentina Cordobe 4,02& Aluminum foundry (in tons
187,08 DUSTER, LOGAN II, MASTER Il
Brazil Curitiba 257,94 Engine$’
Colombia Envigadc 76,27¢ DUSTER, SANDERO, CLIQI, LOGAN,LOGAN Il
Chili Los Ande: 296,77¢ Transmission
Eurasia
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PRODUCTION

2015 SITES (Units) VEHICLES OR COMPONEN TS
FLUENCE, MEGANE Generation, CLIQV/,
339,24( CLIO |V Estate
346,25 Engines
257,18: Transmission
Turkey Burse 1,096,93( Front/rear suspensions, subfral
DUSTER, MEGANE Génération, FLUENC
Russia Moscow 73,61¢ LOGAN
DUSTER, LOGAN II, LOGAN Il MCV, SANDERC
339,20¢ Il
435,88t Engines
514,25¢ Transmission
Front/rear suspensions, axles, subframes,
2,005,58:- modules
Romania (Dacia) Pitesti 21,10C Aluminum foundry (in tons
Asia-Pacific
SM3/FLUENCE, SM3 Z.E./FLUENCE Z.E
South Korea SM5/LATITUDE, SM7/TALISMAN,
(Renault Samsung 205391 QM5/KOLEOS?
Motors) Busar 83,171 Engines
PARTNERS (PRODUCTION BY PARTNERS FOR RENAULT)
Nissan plants 54,56 PULSE, SCALA, DUSTER, KWID, LODG?
Other partner sites (Iran, Russia
China) 106,481 LOGAN, SANDERO, MEGANE |

(1) Batilly also manufactures MASTER for General Motors Europe and Nissan. These vehicles are sold under
MOVANO(Opel and Vauxhall brands) and NV 400 (Nissan brand).

(2) KANGOO vehicles are also produced in Maubeuge fainider. They are sold under the name CITAN (Daimler
brand).

(3) TRAFIC models are also produced in Sandouville for General Motors Europe and Nissan. They are sold ur
nameVIVARO(Opel brand) and®RIMASTARNissan brand).

(4) Venhicles using the TWINGbase are also produced in Novo Mesto for Daimler. They are sold under the nan
ForFour (SMARTbrand).

(5) The Curitiba plant also produces light commercial vehicles for Nissan.

(6) The Busan plant also manufactures vehicles for Nissan, which are mauketedthe name ROGUE.

52



(V) GROUPE RENAULT DISTRIBUTION NETWORK

Organization of the distribution networks

Groupe Renault distributes vehicles under its brands through both primary and secondary distribution

networks.

The primary network is contractualbpund to Renault via a concession agreement (or agency or authorized

repair center agreement, depending on the country) and comprises:

A dealers independent of Groupe Renault;

A establishments belonging to Renault through its subsidiary Renault Retgil (RRG) or branches.

The secondary network includes mainly small dealers, independent of Groupe Renault, and bound

contractually to the primary network, most often via an agency contract, or authorized distribution or repair

center contract.

The main chanes to the Groupe Renault distribution network are as follows:

A developing and raising professional standards in networks on growth markets, primarily outside Europe;

A strengthening of the various brand identities, including in particular increaseewmliion between the
Dacia and Renault brands;

A adjustments to cater for the sale of new vehicles, including in particular the electric vehicle range.

2015 2014
o/w o/w
NUMBER OF RENAULT SI TES WORLDWIDE  EUROPEWORLDWIDE EUROPE
Primary network 5,231 2,652 5,17¢€ 2,68C
o/w RRG dealers and branches 181 163 182 161
of which Renault Pro+ specialized dealerst 650 492 600 451
Secondary network 6,733 6,321 6,93€ 6,52€
TOTAL SITES 11,964 8,973 12,11¢€ 9,20¢€
2015 2014
o/w o/w
NUMBER OF DACIA SITE S WORLDWIDE  EUROPEWORLDWIDE EUROPE
Primary network 2,338 2,038 2,02¢€ 1,68<

(VI) RENAULT RETAIL GROUP (RRG)

This wholly owned subsidiary of Renaulbilioniins2016)h e Gr
and workforce (10,936mployees at Decemb@t, 2015).

Renault Retail Group has close to 200 sales and service outletEind®an countries: Austria, Belgium,

Czech Republic, France, Germany, Ireland, Italy, Luxembourg, Poland, Portugal, Spain, Switzerland and the
United Kingdom.

Its role is todirectly distribute, on a profitable basis, Alliance products and services (Renault, Dacia and
Nissan). The product range covers new vehicles, used vehicles and spare parts. It also offers the following
services: servicing, powertrains, bodywork, expregsirs (Renault Minute and Renault Minute body

shops), shorterm rental (Renault Rent), financing and brokerage.

In 2015, RRG sold more than 35.7% of the new vehicles sold by Renault in France; RRG sold more than
17.4% of the new vehicles sold by Rendaitthe other 12 European countries in which RRG operates
(excluding France).

RRG provides a commercial presence for Groupe Renault in major cities and has put in place a strategy to
meet the volume and profitability targets set out in Renault P@rére the Change.

In 2015, Renault Retail Group simplified and enriched the digital experience of its customers on its website
www.renaultretailgroup.fr and its mobile site. The new afsaes features and services are part of the
Renault Pl am titExc@uU dtecmmer i Rel ati onshi po-focuSedandai m |
in touch with customers6é expectations, offering t
changing needs.

TOTAL FOR
RENAULT RETAIL GROUP 12 EUROPEAN O/wW
Figures at endDecembel015 COUNTRIES FRANCE
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New vehicles (units) 284,041 153,64«

Used vehicles (units) 179,56¢ 119,91«
Total, new and used vehicles (units) 463,607 273,55¢
Revenues* (0 million) 7,82€ 4,601

* From RRG management statements (Irelandcmsolidated).

Renault Pro+ specialized dealerships

To meet the specific needs of its business customers, since 2009 Renault has developed the Renault Pro+

specialized network within its Dealer Network.

Renault Pro+ specialized dealerships are bound hyla tustomer pledge based on:

A the specialization of sales teams and aftees staff, with a dedicated area for business customers;

A alarge range of options, including for chassis cabs, facilitated by the wide range of vehicles on display
and availake for test drive;

A guaranteed mobility for business customers with a dedicateesafte team.

In 2015, 50new Pro+ specialized sites were opened, taking the total number of dealerships worldwide to

650, across 44different countries.

The Renault Profietwork continues to grow in Europe, and its international presence is rapidly increasing to

support the growth in sales of light commercial vehicles. A quarter of Pro+ outlets are now located outside

Europe, mainly in Argentina, Brazil and Turkey.

(VIl) AUTOMOTIVE CASH FLOW MANAGEMENT
For Automotive, Groupe Renault has established a financial organization whose aims are to:
A automate the processing of routine cash inflows and outflows;
Ameet the subsidiariesd refishancing requirements
A centralize the handling of eusenominated and foreign exchange transactions so as to optimize the
management of currency, liquidity, interest rate, counterparty and country risk while reducing financial
and administrative costs;
A centralize virtully all financing operations, including securities issuance, bank loans and credit
agreements, at parent company level.
Within this framewor k, Renaultés Financing and Tr
management and financing forthe Grébup i ndustr i al and commerci al acti
entity, Renault Finance, which manages the following:
A capital market trading, after int@roup netting: forex, fixed income securities, commodities and
shortterm investments;
A foreign currency payments by French and European subsidiaries;
Acashpooling in certain subsidiariesd foreign curre
For the euro zone, cash is centralized through a
eurodenominated transactionsantlier f aces wi th the automotive secto
involved in cash management arrangements covering foreign currency payments made by French and
European subsidiaries.
Outside the euro zone, the cash flows of certain subsidiaries arelatcd ed f or central |l y i
accounts.
Renault Finance
Renault Finance, a Swiss corporation based in Lausanne, is an active player on the forex and fixed income
markets and the market for hedging commodities transactions. It operates sitich risk management
framework. Through its arbitrage activities, it can obtain competitive quotes for all financial products.
Mor eover, it is Renaultdés natur al counterparty fo
service to the Nissagpr ou p , Renaul t Finance has become the Al
transactions for both Renault and Nissan, hedging itself in the markets accordingly; Renault Finance does not
take any risks on behalf of any Nissan or Groupe Renauty.enti
Aside from financial market transactions, Renault Finance offers a number of services, including commercial
and financial foreign currency payments for Renault and Nissan and a foreign currerggalaghservice
for a number of Renault entities (€keRepublic, Hungary, Poland, Romania, Sweden and the UK).
Atend of Decembe2 0 1 5, i t s n e tmiilnlcioomeilliquwé468 eddoDDe@&mba014) and
its total parent company | & o snliogadtheteaddhBcemtbef®1d4). G 10, O
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B. ASSOCIATED COMPANIES, PARTNERSHIPS AND COLLABORATIVE PROJECT S

Nissan

Renaultbés sharehol di ng (2 THEIRENABLT-NISSAN ALLIANOEDd bed i n
below.

Ni ssands mar ket c a3ii2018 Was ¥5x&illioonn a(t imilde,dlaSedine a
conversion r a) lmseddna CdsiBglpricé of ¥1®279.5 pet Nissan share.

Renaul t holds 43. 4% of N i34, 2015 thesmarskdt walueeof thessipares heltl by At

Renault t omiallleidoni,19balsse3d on a conversion rate of
Renault accounts for its shareholding in Nissan using the equity method, as desmiéddof the notes to
the consolidated financial statements.

AVTOVAZ

Since June 2014, Renault has owned 50% @resshare) of Alliance Rostec Auto B.V., which was created

in 2012 by the Renaullissan Alliance and the Russian public holding company Russian Technologies
(Rostec), owner of 74.5% of leading Russian carmaker AVTOVAZ.

The exceptionally difficult economienvironment in Russia and the peripheral markets (Russian car market
down more than 35%, average rouble exchange rate down 33%, rising interest rates) resulted in a
deterioration of AVTOVAZ operating conditions even though the company is fully comrtotted renewal

of its product line.

To restore the financial structure and to continue the work of restructuring and modernizing the product line,
Groupe Renault is in discussions with the other shareholders of the holding company Alliance Rostec Auto
B.V. in view of an upcoming recapitalization that could lead to the consolidation of AVTOVAZ by Renault.
In a difficult environment that is also affecting the export markets in which the LADA brand is well
established, including Ukraine and Kazakhstan, whusmdkets declined 48% and 39% respectively,

AVTOVAZ was able to rely on sales of vehicles and components to its partners, with the production of

8 models for the RenadNissan Alliance, including the NelhtOGAN, SANDEROandSTEPWAY,

manufactured on the BGquction line common to the three brands and destined for the Russian market.

In total, nearly a third of the vehicles produced by AVTOVAZ in 2015 were made for the RNisaah

Alliance (129,000 vehicles), which helped to optimize the use of producaijpacities and reduce fixed

costs.

AVTOVAZ also has an assembly workshop shared by the three brands to produce engines and gearboxes
with a capacity of 300,000 engines in the first stage and 300,000 gearboxes per year. After the production
startup of he K4 engine and the J gearbox in three of the vehicle brands, the H4 engine was added to the
range and installed in the Duster Phase 2 produced by Renault in the Moscow plant.

Renault also managed to benefit from the skills and stamping and plastich@mdapacities to localize at
AVTOVAZ the components and parts for its new vehicles produced in Togliatti.

These advances are part of asd@pth reorganization of the company, along with the reduction of the
number of production lines from eight to famd the renewal of the product range in preparation for the
future.

Over the past few years, the AVTOVAZ offering has been redesigned on the basis of efficient vehicles, with
the LADA Granta, the bestelling vehicle in Russia, the LADA Largus based anltbgan MCV and the

Kalina. In line with the timetable, the range was extended at the end of 2015 with the launch of the Lada
Vesta and Lada -Ray, which use AVTOVAZ or RenadNissan Alliance platforms.

Renault accounts for its shareholding in AVTOVAZngsthe equity method, as described in note 13 of the
notes to the consolidated financial statements.

Partnerships and collaborative projects
Strategic cooperation between RenaulNissan Alliance and Daimler AG

Strategic cooperations

The RenaulNissan Aliance has developed a core competence in managing partnerships to increase
economies of scale, to help accelerate growth in new regions and to fund research and development of
nextgeneration powertrains and vehicles. In fact, partners and potentiarpapecifically seek out
RenaultNissan for its demonstrated ability to keep collaborations expanding through multiple business
cycles.
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Today the Alliance operates strategic coll aborati
Dai mler, €hémgdédBMotDom and Japands Mitsubi shi Mot or
The Allianceds biggest strategic collaboration by
began in April2010. This strategic cooperation is strengthened by-stma®holdings, with Daimler hotulj

a 3.1% share in both Renault and Nissan and Renault and Nissan each holding a 1.55% share in Daimler.
The partnership is managed by a Cooperation Committebaiced by Carlos Ghosn and Daimler CEO

Dieter Zetsche and made up of senior executives frenallt, Nissan and Daimler. The Governance Board,
which meets nearly every month, ensures the implementation of the agreed projects and makes proposals for
new ones. The cooperation is managed for the Alliance by RNBV.

Cooperation between the two compartias expanded significantly since they joined forces in 2010 and has
also become more global in scope. In 2010, the companies began collaborating on three projects, mostly
within Europe. Today, the Alliance and Daimler count 13 major projects on threeerist The key

projects involving Renault in the portfolio so far include:

A the Daimler CITAN city van, released in September 2012. The van is based on the Renault KANGOO
and produced in Renaultdés plant i ntsK&ENGO@IgH e, Fr a
commercial vehicle. The CITAN, which accounts for about 25% of total production output in Maubeuge,
also features a jointly developed Rendddtimler fourcylinder, 1.5liter diesel engine. A variant of this
engine also powers the new MetteeBenz Aand BClass models released in 2012;

A Renault TWINGO and Merced@®enzSMARTSbased on a common RenaDimler platform.

Although the New TWINGO and fortwo and forfoBMARTS, which were released in the second half of
2014, are built on a conmon platform they remain independent products with an unmistakable brand
identity. The New TWINGO and the forfo@MART are produced in Novo Mesto, Slovenia. Meanwhile,
the fortwoSMART is produced at Daimlers Hambach plant in France;

A the debut in 2016 af new, stat®f-the-art directinjection turbocharged small gasoline engine family
developed by Renault and Daimler for Daimler, Renault and Nissan cars. The engines will feature
improved fuel economy and reduced emissions in a compact package.

A EV versons of the new SMART fortwo and forfour. Both vehicles will be fitted with an electric motor
produced by Renaultdés Cl ®on plant in France, the
new SMART electric drive will be produced by the Daimlersub di ar vy, ADeut sche ACC
Kamenz, Germany.

A The Mercede®enz %ton pickup truck which shares its architecture with the Nissan NP300 NAVARA,
will be built by Nissan in the Renault plant in Cordoba, Argentina, along with the Nissan NP300 and the
Renault 1ton truck, for Latin America, before the end of the decade.

The collaboration between Renahlissan and Daimler has grown organically, whenever teams suggest
projects tvhianto afrocer aaldlwipnart ner s. Tipled angdinaugesct por t f
projects on three continents. No specific area of
suggest projects that could benefit all partners, they then launch feasibility studies to determine whether to
move forward. If seior executives and Board members of all companies agree to move forward, then the
project is greenlighted and announced externally with a clear timetable and division of labor. When
appropriate, projects are terminated at the feasibility study staghetehins move onto new opportunities.

Supplier relations and support
In view of the current economic conditions, it is crucial for manufacturers and suppliers to collaborate
closely in order to create val umanteagpartofianequitabee na ul
educational, longerm partnership with suppliers.
To this end, Renault has put in place a policy to support suppliers worldwide, which involves:
A working closely with suppliers from the outset of projects, with the aimeettimg price and quality
targets and cutting development times;
A sharing best industrial practices (regular meetings, expert assignments);
A optimizing processes in order to help suppliers cut costs without reducing their margins;
A assisting suppliers fmprove quality. Since Octobér 2015, all supplier quality resources within Groupe
Renault were organized within a single entity. This change in organization made it possible to set up a

56



key Renault expert for each supplier to reinforce the requiredl ééquality in the field for our suppliers,
to ensure optimum monitoring and be more responsive;

Aoffering suppliers an opportunity to grow with t
countries and partnerships (Nissan, AVTOVAZ, Daimtg8ate opportunities for suppliers to expand
into new markets or increase their volumes;

A cooperation on innovation. Beyond the research and advanced studies conducted internally and with
Nissan, Renault works with suppliers on new joint innovationsirghas strategic aims right from
project design;

Araising suppliersdéd awareness of CSR. Renault has
and selection processes, and regularly @degal uat es
charters on best practices in custommgpplier relations.

To show the Groupbs appreciation of its suppliers

are given to suppliers that achieve highly in any of three priority categories faulReguality, innovation

and CSR, irrespective of the supplierbés size, cou

won awards for their outstanding achievements in one of those areas:

A Quality: AK-Pres, Bosch Automotive Services, @envest, HungA Forming, Mann+Hummel, SNOP,
Trelleborg Vibracoustic;

A CSR: 3M, Ambroise Bouvier Transports;

A Innovation: Getrag, MGI Coutier, SK Telecom.

Finally, as part of efforts to strengthen supplier relations, in 2011 Renault and Nissan iaiftategrocess

for selecting preferred partners, known as Alliance Growth Partners (AGP). In 2015 -&iggmthGP

suppliers were recognized for their competitiveness, their ability to support Renault and Nissan in terms of

innovation or new product delopment, and for their willingness to support the international growth of both

Alliance partners.

EVs: Bolloré group partnership

The French Renault and Bolloré groups have become partners in order to advance the progress of electric
vehicles together. Tt partnership, formalized on SeptemBeR014, focuses on three main aspects. Firstly,
industrial cooperation: the Dieppe plant (Seine Maritime, France) has assembled Bluecar EVs (Bolloré
group) since Jul015. It also includes a joint venture, Blueslice, set up in Octob2014 to sell complete
electric carsharing solutions in France and Europe. These include the Bluely services in Lyon and Bluecub
in Bordeaux, where the TWIZY joined the fleet in spring 2015. Lastly, it involves the completion of a
feasibility study, entrusted to Groupe Renault by the Bolloré group, on the design, development and
manufacturing by Renault of an electric city car.

The development of the electric vehicle is essential to tackle environmental issues, especially aamglality
mobility in towns and cities. The two groups decided to combine their complementary skills. Renault
possesses knetow in relation to the design, development and manufacturing of electric vehicles (ZOE,
KANGOO, TWIZY). The Bolloré group is positiones a major player in 100% electric <draring.

Light commercial vehicles

In the field of light commercial vehicles, Renault has several agreements with General Motors Europe,
Nissan, Renault trucks, Daimler and, more recently, Fiat.

Renault and General dfiors Europe signed a framework agreement in 1996 that included a commitment to
work together. The aim was for the two manufacturers to increase their market presence in Europe and share
development costs.

In compact vans, Renault TRAFIC and Opel/Vauxialaro have been produced at the GM Europe plant in
Luton (UK) since 2001 and at the Nissan plant in Barcelona (Spain) between 2002 and summer 2014. In
March2011, Renault and Opel/Vauxhall announced the locations of production sites for the next generatio
of Vivaro and TRAFIC. Opel/Vauxhall confirmed that the next generation Vivaro will be built in Luton and
Renault confirmed that the next generation TRAFIC, as well as the new high roof (H2) version of the Opel
Vivaro doéOpel , wi | dndobvile siteaRradictior statted at the Sahdouville planSin

April 2014 and marketing in September.

In July2014, Renault signed a cooperation agreement with Fiat to manufacture a compact van, based on the
TRAFIC, at its Sandouville plant. This vehislél be sold by Fiat across its network and under its brand

name. Production is expected to begin in the first half of 2016.

The offering in the large vans segment was renewed in 2010, with the launch of the new range of Renault
MASTER and Opel/Vauxhall (8) Movano, manufactured by Renault at its Batilly plant in France.
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Movano is sold to GM as part of a supply agreement signed at the end of 2007.

New MASTER is also distributed by the Renault Trucks network under the terms of sales agreements
entered inton 2009. These agreements are the continuation of agreements covering the distribution by
Renault Trucks (AB Volvo group) of Mascott and the previous generation of MASTER.

As part of the Renaullissan Alliance, an agreement was signed to develop a vath iiaslee new Renault
MASTER called NV400. This vehicle has been sold by Nissan sinc2@tid This project reflected the
continuation of agreements implemented by the two companies in 2003 for the distribution by Nissan of
Interstar (based on the previageneration of MASTER and replaced by NV400) 8RIMASTAR (a

compact van based on TRAFIC).

As part of the strategic cooperation between the Rehliggtan Alliance and Daimler announced on April
2010, Renault and Daimler studied the development ghadommercial vehicle to expand the Mercedes
range. CITAN, the new urban LCV by Mercedes Benz, was developed by Renault on the basis of the
KANGOO platform and is built exclusively alongside KANGOO and KANGOO Z.E. at the Renault plant in
Maubeuge (FranceLITAN nevertheless maintains the visible features expressing the identity of the
Mercedes brand, in both interior and exterior design. CITAN has been sold by Mercedes since fall 2012.

Accelerating international expansion
Various agreements have beemeig with local partners (manufacturers and local authorities).

In China

In June, Renault began selling the CAPTUR, an imported model heralding the imminent arrival of an SUV
range. In November, Renault unveiled the KADJAR at the Guangzhou Motor Shdissttkiehicle to be

made locally.

The Dongfeng Renault Automotive Company (DRAC), 50/50 owned by Dongfeng and Renault, obtained its
business license on Mar8h2014. The production plant is in Wuhan, capital of the Hubei province, and has
a capacity of 18,000units.

At the end of Septemb@015, DRAC announced plans to make an electric vehicle. This will be
manufactured at the Wuhan plant in 2017. It will be marketed under a local Dongfeng brand and is destined
exclusively for the Chinese market.

DRAC iscontinuing to expand its network, with more than 125 dealerships at the end of 2015. The number
of dealerships is expected to rise to 150, to support the distribution of the new vehicle range.

On Octoberl4, 2015, the Ministry of Industry and Informatioachnology (MIIT) officially published the
AFactory Audito agreement, confirming the capacit

In Russia

Renault Russia, fullpwned by Renault since the buyback at the end of 2012 of the Moscow aityilcou
shares, recorded a market share of 7.5%, a slight ded)i@eppint), as part of a policy to preserve margins
in an exceptionally difficult environment, thanks to the success of vehicles produced mainly in Russia,
especially the Duster Phase 2, whigas well received by the market and is once again thesbllisg SUV

on the market.

Renault Russia also continued its network development strategy outside Russia, with net sales growth in
Belarus.

The partnership with AVTOVAZ has given Renault Russlditional production capacities with the New
LOGAN, SANDEROandSTEPWAY, manufactured in Togliatti on the BO production line. Renault Russia
has also increased its purchases of components, engines and gearboxes produced by AVTOVAZ and thus
improved its ate of local integration.

In Asean

In 2015, Renault confirmed that it intended to be permanently based in the Asean Region.

In Indonesia, 2015 was spent expanding the distribution network and enriching the propesedviitie

the launch of the DUSTERX4. Following an initial phase of local light industrialization, the DUSTER 4x2
and 4x4 went into production at the plant owned by our partner Indomobil.

In Malaysia, Renault broadened the range of vehicles on offer, with the launch of the CAPTUR ahead of
local production of this model, following in the footsteps of the FLUENCE.

Finally, in Vietham, Renault unveiled three new models at the Hanoi Motor Show: the DUSTER, the
SANDERO Stepway and the LOGAN.
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In India

In Chennai, the Alliance built its firstijot production site as part of a joint venture (JV RNAIPL).

Production was launched at the site in 2010 with the Nissan MICRA, then in 2011, Renault started to
manufacture the FLUENCE and the KOLEQOS, and in 2012, the PULSE, SCALA and DUSTER. In late
2013,Nissan launched the new premium SUV Terrano, derived from Renault DUSTER. In 2015, Renault
began production of the LODGY, followed by the KWID.

In the same region, RNTBCI, the joint venture between Renault and Nissan, has been providing engineering,
purchaing and accounting services since 2008.

In 2010, Renault changed the structure of its industrial and commercial partnership with Mahindra &
Mahindra, selling its share in the MRPL joint venture to its partner. Renault also granted a license to produce
andsell the LOGAN in India under its own brand. The vehicle was restyled in 2011 and is now sold under
the AVeritodo name.

In Iran

Renault is maintaining its presence, while enforcing the legal constraints linked to the international sanctions
applicable tahis country. Production was sharply reduced after the toughening of sanctionsZ@lfieind

the blocking of financial transfers.

Renault primarily works with the X90 platform and the L90 (the LOGAN, badged as the Tondar in Iran).
Since production begdn 2007, a total of 411,396hicles have been built. MEGANE is also assembled in

Iran by the manufacturer Pars Khodro. 39,MIBGANE cars have been assembled since the start of this
cooperation in 2008.

The Iranian business, which has contracted shafply@ar t he sancti ons, was t ake
consolidated scope. That position will be adjusted in line with political and economic developments in
relation to Iran.

In South Africa

Following a cooperation agreement entered into in RY7, the Alliance invested ZAR1 billion

(0 &ifion) in the local assembly of vehicles from the LOGAN range [®iglkand SANDERO) at the
Nissan plant in Rosslyn, starting in 2009. The pipkis assembled by Nissan, which sells the vehicle under
its own brand name.

In 2013, Renault s.a.s. signed an agreement with its historic South African commercial partner, Imperial
Group, to transfer the majority of the shares in their joint subsidiary, Renault South Africa. Since
DecembeR013, Renauls.a.s has had a 40% stakehe subsidiary (compared with 51% previously) and

| mperi al 60% (compared with 49% before). This acc
with 3.0% market share in 2014. South Africa is the biggest market on the African continent, with
591,000vehicles in 2015. Renault sales in this market have reached 2@0i2Res (3.4% market share).

In Morocco

Following the launch of production line 1 at the Tangiers plant in 2012 and production line 2 in 2013 (the
SANDERQOII), production at the plant kaeached 228,93&hicles, a new record, after 173,4&hicles

were assembled there in 2014. The Somaca plant in Casablanca, which began production of thél LOGAN
and SANDERQI in 2013, built 59,024units in 2015, an increase on 2014 (53,88kicles).The two

Moroccan plants introduced a third shift in SeptenZgsrs.

In Algeria
Two years after the agreement was signed, and one year after construction started, on Ndy&ihéy in

accordance with the schedule of works, Renault inaugurated theT@letdassembly plant, in the Oran
region. This plant was set up by Renault Algérie Production, in partnership with Société Nationale des
Véhicules Industriels (SNVI) and the National Investment Fund (FNI).

During its first year of production, the plaatnped up the local assembly of the New SYMBOL as planned,
with the introduction of the second shift in June. In 2015, production was at 1@Hit&s. In view of the
changes made by the Algerian government to the specifications for imported vehidies prederence for
locally made vehicles, the decision was taken to increase the capacity of the plant tov@&i€168 per year

in two shifts and to launch a second vehicle, the Dacia SANDERO, from the second quarter of 2016. This
increase in plant capgy will help meet demand in the domestic market and facilitate local integration,
without jeopardizing the timetable for implementation of pHaséthe plan to produce 75,006hicles a

year by integrating the sheet metal workshop and paint shop.
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The environment

Renault Environnement, a wholiwned subsidiary of Renault s.a.s., was founded ir20@8. Its role is to
develop new businesses around the themes of sustainable development and the environment, in line with
Groupe Renaultbisy. environment al pol

Renault Environnement has a joint venture with SITA Recyclage, a subsidiary of Suez Environnement, to
develop the recycling of ELVs (eruf-life vehicles) and returning to the market of recycled materials and
re-used parts.

Through its subsidiary Ga@nd its equity investment in Boone Comenor Metalimpex, Renault
Environnement also recovers automotive parts (production scrap and-iiedparts) and metallic waste

from Group sites.

C. SALES FINANCING

As the captive finance company of the Allianc€lBanque finances sales of Groupe Renault brands
(Renault, Renault Samsung Motors, Dacia) worldwide and Nissan group brands (Nissan, Infiniti, Datsun)
mainly in Europe, Russia and South America.

INTERNATIONAL OPERAT IONS

In 2015, the RCI Banque group pided financial services in 36 countries.

Furthermore, the Group adapted to the regional reorganization operated within Groupe Renault. RCI Banque

is now located in the following countries:

A Europe: France, Austria, Belgium, Croatia, Czech Republic, Dénistonia, Germany, Hungary,
Ireland, Italy, Latvia, Lithuania, Luxembourg, the Netherlands, Poland, Portugal, Serbia, Slovakia,
Slovenia, Spain, Sweden, Switzerland, the United Kingdom;

A Americas: Argentina, Brazil, Colombia;

A Africa-Middle Eastindia: Algeria, India, Morocco;

A Eurasia: Bulgaria, Romania, Russia, Turkey, Ukraine;

A Asia-Pacific: South Korea.

AN ORGANIZATION CATE RING FOR THREE CUSTOMER BASES

RClI Banqueds primary goal i s to sat i sftgilcustomerss pec.i

Corporate and Brand Dealer Networks. In order to facilitate access to Alliance brand vehicles, it offers

appropriate solutions on the best possible terms to:

Retail customers: RCI Banque offers a wide range of loans, rental solutiossraicgs for both new and
used vehicles, to support retail customers and help them meet their varying mobility needs;

A Corporate customers (SMEs, multinationals): RCI Banque offers competitive solutions tailored to meet
the needs of all corporate custoraegments, enabling them to focus on their core business and delegate
management of their vehicle fleet to a sound and reliable partner;

A Alliance brand dealership networks: RCI Banque finances inventories of new vehicles, used vehicles and
spare parts,sawellasshost er m cash requirements. RClI Banque st
financial partner. It also has an advisory role, seeking to secure their future by applying financial
standards and through regular monitoring.

Savings business
As thefirst automotive captive finance company to introduce a savings account activity in the United
Kingdom in 2015, RCI Banque is pursuing a refinancing diversification policy, now implemented in four

European countries (France, Germany, Austriaandthe UK).§ acti vity i s a major
refinancing.

At the end of Decemb&015, total savings deposits were up 56% on Decegiled 4 ahillionjdr0 . 2

32% of the Groupob6s total outstandings. In |line wi

has thus exceeded the 30% target it sdf fize2016.

Business activity

With 1,389,836@inancing contracts processed, an 11.6% rise on 2014, RCI Banque maintained its profitable
growth momentum again this year, supporting the commercial strategy of the Alliance brands.
Benefiting from growthilceur opeds aut omoti ve mar ket and the inc]|
brands, RCI Banque financed a record number of sales. This performance was reflected in a vehicle
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financing penetration rate of 37.1% (up from 35.2% in 2014), despite the signdfigardaction of vehicle

sales in Brazil and Russia.

New finance contracts (excluding cards and personal loans) were up across all Alliance brands and amounted
t o dbilién.(up 23.9% compared with 2014).

Average performing outstandings jumped 11.1% froms | e v e | i biflion2ircltddhg t o 0128. 2
G 2 1billign for the Customers activity (an increase of 14.1%).

A pillar of the RCI Banque group strategy, the Services activity continues to grow through diversification of
the product offering and its immational expansion: the number of new service contracts was up 31.5% on
2014.

This activity helps to boost customer satisfaction and Alliance brand loyalty.

NEW FINANCING CONTRA CTS (EXCLUDING PERSONAL LOANS AND CREDITS CARDS)
in 0 M
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Geographically, RCBanque benefited from a buoyant automotive market in the Europe anBa#sfec

regions. RCI Banque consolidated its positions with an improved vehialecfirg penetration rate.

Boosted by the increase in vehicle registrations and the success of new models from Alliance manufacturers,
the number of new vehicle financing contracts rose by 23.0% in 2015 in the Europe Region. With a vehicle
financing penetrabn rate at 40.2%, Europe recorded growth of 3.8 points compared to the previous year.
Despite a context of strong banking competition, the-Rsiaific Region (South Korea) posted a vehicle
financing penetration rate up 5.2 points at 53.3% at the ern@l&f 2
The Americas Region was marked by a decline in the number of new vehicle financing contracts, with Brazil
being affected by the fall in the automotive market. Thanks to growth in the financing penetration rate in
Argentina, RCI Banque was able to pastontinuing high and stable penetration rate of 39.0% for the

Region.
The Africa Middle East India Region, which, in 2015, saw the deployment of the Financing business in
India, recorded a financing penetration rate of 16.4%, down 13.2 points compafdd tdxcluding India,
the penetration rate was 32.8%, an increase of 3.1 points.
In the Eurasia Region, the number of new contracts declined despite the increase in the vehicle financing
penetration rate in Turkey (+2.6 points) with the automotive mati@wving very strong growth (+26.1%).

In Russia, the decline in the automotive mark@$.(1%) led to a reduction in the number of new contracts
financed. In Romania, the vehicle financing penetration rate was stable.

Results
By a return to growth in Eupe and a slowdown in emerging markets, B&hque recorded pitax profit
(mliéng up 25.3%.

of

Earnings

Net

t o

increased 13.6%. The consolidated netincopea r e n t

i n

maintains a high level of profitability while maintain a robust risk control plan.

banki ng i nc omiflenim20®:1énetbfmarne caulr, r2i5mg i rhilkomia 2015t o G 1
or an increase of +8.2%. This changexplained by an increase in average performing outstandings (APO)
UbRlién. (+2.1.1% compared to 2014), as well as the increasing contribution of the margin on services,
which represents 28.7% of the net banking income over 2015.
Operating expense w e r enillian4o21952% of APO (1.51% of APO net of nogcurring items),
decreasing 14 basis points compared to 2014. The operating ratio improved 31.5% over 2015. This
performance shows
supporting growth

2015

RCI

n

Banqueds

t he

vmillionsiru2814 (fot 29 8% gravth.
On the strength of its commercial growth and continued development of services, the RCI Banque Group

a bmplemdntjng its strategg,n t r o |

Groupds business activit
The total cost of risk (including country risk) improved to 0.33% of APO (against 0.43% in 2014). The
Customer cost of risk declined to 0.40% of APO agah.50% in 2014. The Dealer cost of risk was 0.13%

of APO against 0.20% in 2014.
Excluding norrecurring items-{1 1 mi#lion in 2015 versust 7 6milln in 2014), pretax income

company

Tsr heaarcehhendillialliesr3s96

Following a correction relating to the spreading of insurance commissions at RC| BAMS@Hicursal en Espafia, the 2014 consolidated financial statements were restated.
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Balance sheet
Good commercial performancestably in Europe, drove a record increase in net loans outstanding to
0$31b.i2l I i on c o npilianratthk erd of Déc2ngh@0n4.
The consolidated shar eh orilibeatBetembely 2015wersusnount ed t o
G 3, MiBidh at the ed of DecembeR014.
Deposits coming from individual clients in France, Germany, Austria and now also the United Kingdom
(savings and ter m de poiflieniattthe and of Decentb& () 1 5 ewa e hillowiat 1A ® .. 2
the end of Decemb&014 anl represent 32% of outstanding loans.
ROE was up 18.7% compared with 16.4% in 2014, a year affected bgcuming charges. Excluding the
impact of these items, ROE remained unchanged.

Solvency

We have clarified the methodology used to calculate thdatgy capital requirements with the regulator.
Thisled to the exclusion of the additional capital requirement linked to the Basel | floor. As a result, CET1
solvency ratio reaches 15.6% at December281b, compared to 14.9% at year ArzD14 with similar
methodology.

Financial policy

RCI Banque issued three public bonds during the first half in a highly favorable market. The first, for

U 5 Ondlion over a fiveyear term, bears a coupon of 0.625%, the lowest ever paid by the Groupsin eur
The s econdillion dvera terin 6f3hdee years and three months, bears a floatemgoupon. The
Group s ubsequ e mitlidnpond oves seweenl yeas, aimaturlly that was launched in 2014. In
the second hal f, O®RrilionbBral overdie years. $nparalel, wariolissprivate

pl acements have be e miliomavihen dverage term of dy@aa | of 0925

The UK subsidiary also completed a £60ilion private securitization backed by auto loans. This

transation replaces an earlier one dating from 2009, which has been in amortization since 2014.

This mix of maturities, coupons and types of issuance is part of the funding diversification strategy pursued
for several years by the Group, enabling it to reaclhidieest number of investors.

OQut side Europe, the Groupbs entities in Brazil, S
their domestic bond markets. In addition, the Brazilian subsidiary launched its first securitization backed by
auto loas for the amount of BRL4G®@illion.
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The savings business, launched in France in 2012 and subsequently extended to Germany and Austria, was
rolled out to the United Kingdom in June.

Retail deposhbitlsl iga rbillndlt PacknmBeBZ/, repesenting 32% of loans outstanding.
These funds, to which ar e a dbdliendfundpaarscendmittedcredith e Eur
l inesh,i ldad.odnh of assets eligible as c obllibnothigh a l i n

qualityli qui d as s et s bilidd @flavai)ableacast, segude.th2 continuity of BCA n qu e 6 s
commercial business activity for 11 months without accessing external sources of liquidity.

(2) THE RENAULT -NISSAN ALLIANCE
OVERVIEW

Sixteen years of cooperatin

TheRenaulNi ssan Al liance is the aut olastingdassulturay 5s mo st
collaboration. This unique partnership, which celebrated ltsahBiversary in MarcR015, is a pragmatic,

flexible business tool that can expandt@ommodate new projects and partners worldwide.

In 2015, the Alliance sold a recogdb3 million vehicles worldwide, nearly 1% from the previous year. The
Alliance captured about 10% of the global market in 2015, ranking it among the top four car groups
worldwide.

Origins of the Alliance

The RenauiNissan Alliance was founded on Mar2h, 1999 when Renault bought a 36.8% stake in Nissan
Motor Co., Ltd.

On Marchl, 2002, Renault increased its equity stake in Nissan from 36.8% to 44.3%. At the same time,
Nissan took a stake in Renault through its wholly owned subsidiary, Nissan Finance Co., Ltd., which
acquired 15% of Renault through two reserved capital increases, on 2aacil May28, 2002. By

acquiring a stake in Renault, Nissan gained a directgitere i n it s partner s resu
Renault with regards to Nissan. Ni ssan al so obt
During this phase, the two companies also established Rétiasiétn b.v. (RNBV) and the AllianceoBrd
which was tasked with defining t heaemfision.ancebs str
Since the signing of the Strategic Cooperation between the Alliance and Daimler AG iB04xil
Renaultbés stake i n Ni s s stake; Renauld remamg unchahged &615%whi | e
Percentage of ownership between Renault and Nissan

|t
ai

ALLIANCE
DIRECTORS TEAM

!

RENALLT-NISSAN BN.
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ALLIANCE PRINCIPLES & OBJECTIVES

Principles
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The Alliance is based on trust, respecwi mtdadsolramnis
that benefit the Alliance partners and their customers. It seeks to maximize economies of scale, while
preserving each companyé6és distinct brand identity

Objectives
The Alliance pursues a strategy of profitable growth with three tgscthat are meant to be sustainable

over the long term:
A to rank in the top three automotive groups for quality and value in each region and market segment;
A to rank in the top three automotive groups in key technologies, each partner being a lspeeific
fields of excellence;
A to rank in the top three automotive groups for total operating profit.

STRUCTURE OF THE ALL IANCE

Alliance governance

RenaultNissan b.v., based in Amsterdam, the Netherlands, is responsible for the strategic marafgement
the Alliance. The Company, which was founded on Ma&&h2002, is equaltpwned by Renault SA and
Nissan Motor Co., Ltd.

The Alliance Board

Role of the Alliance Board

The Alliance Board is the decisianaking body for all issues affecting the Alliabce f ut ur e and me
approximately once a month. The first Alliance Board Meeting (ABM) took place or2®la3002. The

Alliance Board also hosts larger forums for all top executives at both companies.

Alliance Board members

Since NovembeR011, the Alliane Board has been led by Carlos Ghosn, its Chairman and CEO. Carlos

Ghosn is also President and CEO of Renault and President and CEO of Nissan.He is also Chairman of
Russiabs | argest aut omaker , AVTOVAZ. T hreRedalllt | anc e
and four executives from Nissan. The Renault executives are: Thierry Bolloré, Executirrésatent,

Chief Competitive Officer; Jerome Stoll, Executive \lleeesident, Chief Performance Officer; Bruno

Ancelin, Executive VicePresident, Produ®lanning & Programmes; and Mouna Sepehri, Executive
Vice-President, Office of the CEO. The Nissan executives are: Hiroto Saikawa, Chief Competitive Officer;
Philippe Klein, Chief Planning Officer; Trevor Mann, Chief Performance Officer; and Hari Nadar Sen
Vice-President, Office of the CEO.

Ot her members of Renault and Nissanbs Executive C

Role of RenaultNissan b.v.

RNBV deci des on t-@arelodgteimisteategy.dt@oordinates joind antivities at abgl

level, allowing for decisions to be made, while respecting the autonomy of each partner and guaranteeing a
consensual operating procedure.

RNBYV possesses limited powers over both Renault SA and Nissan Motor Co., Ltd. as described in paragraph
bel oowerdidPRenaulNi ssan b.v. 0. Renaul t Si#lancotrteFahag,wadr t er e d
Nissan Motor Co., Ltd., based in Yokohama, Japan, have separate dew&iog bodies. The

responsibility for managing their activities lies with their respediixecutive Committees, which are

accountable to their respective Board of Directors and shareholders.

In addition, RNBV holds the shares of Rend\issan Purchasing Organization (RNPO), created in

April 2001, and Renaultlissan Information Services (RNIS) common information systems company

created in Jul002. RNPO was originally equalgwned by Renault and Nissan until its shares were
transferred to RNBV in Juriz003.

Powers of RenaultNissan b.v.

RNBYV has limiteddecisiormaking powerwith respecto the strategic management of Renault SA and
Nissan Motor Co., Ltd. RNBV has some power over decisions that would be difficult for the two companies
to make separately, while ensuring that they would be able to pursue global implementation and thus take
advantage of economies of scale.

This decisioamaking power is limited to the following areas:

A adoption of 3 5 and 10year plans (strategic Company projects, with quantified data);

65



A approval of product plans (parts of strategic projects correspotulthg design, development,
manufacturing and sale of current or future products, vehicles and components);

A decisions concerning the commonization of products and powertrains (such as platforms, vehicles,
gearboxes, engines and other components);

A financial policy, including:

A rates of discount used for ROIC studies and hurdle rates, applicable to future models and investments,
A risk-management rules and the policy governing them,

A rules on financing and cash management,

A debt leverage;

A managemenf common subsidiaries, and the creation, modification, steering and disbandment of
CrossCompany Teams (CCTs) and Functional Task Teams (FTTs). These groups operate in all the main
sectors and areas of activity and are tasked with exploring new syrestyiesen the two companies.

Team managers report regularly to the Alliance Board on the progress made in their specific area of
activity and;

A any other subject or project assigned to RNBV on a joint basis by Renault SA and Nissan Motor Co., Ltd.

RNBYV alsohas the exclusivpower to make proposat: a range of decisions to be made by the two

operating companies, Renault SA and Nissan Motor Co., Ltd.. The two entities are free to accept or reject

these proposals. However, they can implement these deaisitynig a proposal has been made by RNBV.

The power of initiative of RNBV thus ensures that the two partners harmonize their policies.

The areas covered include:

A creation and scope of joint subsidiaries;

A supplementary financial incentive schemes;

A significant changes in scope, whether geographic or in terms of products, for total amounts of
$100million or more;

A strategic investmentsg. investments other than produetated investments, amounting to $50illion
or more and;

A strategic cooperains between Renault SA or Nissan Motor Co., Ltd., and other companies.

ALLIANCE STRUCTURE

All other aspects relating to Renault SA and Nissan Motor Co., Ltd., whether operational, commercial,
financial or laboirelated, are managed independently byheamnpany and the corresponding decisions will

be taken independently by the companies6 respect.i
over their own decisions, the identity of their respective brands, their emplyesentative bodiesad

their employees. They are also responsible for their own results.

2015 Activities

With the support of the dedicated Alliance teams, the Alliance Buesdormulated strategic

recommendationgocusing on several key directions:

A common Alliance projgcs and organi zations: supporting the A
drives the creation of common entities. For example, it expanded its purchasing activities, creating a fifth
purchasing region in Russia with AVTOVAZ which began operations in2Ddrk;
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A OEM partnerships: RNBV is a driving force for forging new partnership between the Alliance and other
OEMs. The Alliance operates strategic coll aborat
Dai mler, Chinads DongMaosg and Japand6s Mitsubishi

A communications: RNBV supports the Alliance activities and businesses through targeted initiatives on
high-profile events. In 2015, these included the annual World Economic Forum in Davos, Switzerland,
the sponsorship of the COP21 environmentaference in Paris at the end of the year. The Alliance
communication team promotes messages internally and externally about how Renault, Nissan and other
partners work together.

OPERATIONAL MANAGEME NT OF THE ALLIANCE

The Alliance is a unigue partnershiptwo global companies aimed at generating synergies, while
preserving each companyé6és distinct culture, brand
synergies and ensure both partners jointly reach critical size.

On April 1, 2014, Renault and dBan took a new step in the evolution of the Alliance when they decided to
converge four key functions: Engineering, Manufacturing Engineering and Supply Chain Management,
Purchasing and Human Resources. Convergence is aimed at further acceleratingssasewgll as

fostering closer ties between management at both companies, which will help deepen efficiency and
synergies.

The Alliance continues to look for synergies in other functions, mainly through the Coagsany Teams
(CCTs) and Functional Taske@ims (FTTs) set up in 2002 and the dedicated team of Alliance Global
managers established in 2009.

The convergence project

The latest step in the evolution of the Alliance

The convergence of Engineering, Manufacturing Engineering and Supply Chain Mangdaunehasing

and Human Resources is accelerating efficiency and synergies in these four functions by allowing these

functions to make quicker decisions, avoid duplication and pool resources. By 2016, the Alliance expects to

generate a nbillniiomum mfanmmMuall i zed s yhilierrig20lds by 2016,

Each converged function is headed by one dedicated Alliance Executiveiégident. They are:

A Tsuyoshi Yamaguchi, Alliance EVP, Alliance Technology Development;

A Jerébme Olive, EVP, Maufacturing Engineering and Supply Chain Management;

A Yasuhiro Yamauchi, Alliance EVP, Purchasing and Chairman & Managing Director of REiiss#h
Purchasing Organization (RNPO);

A Marie-Francoise Damesin, Alliance EVP, Alliance Human Resources.

The Alliance EVPs of Engineering, Manufacturing Engineering & Supply Chain, and Purchasing all report

directly to the Chief Competitive Officers of both Renault and Nissan, who in turn report directly to the

RenaultNissan Alliance Chairman & CEO Carlos GhosneRiliance EVP of Human Resources reports

directly to the CEO.

In April 2014, a new Alliance Management Committee was also established, comprised of the Chief

Competitive Officers of each company and the Alliance Executive-Riiesidents of the four comged

functions. The committee is headed by the Refidiglsan Alliance Chairman and CEO. The Alliance

Management Committee meets on a monthly basis to

operations and to ensure the achievement of keygs.

Key missions of the converged functions

The converged Engineering function (also called Alliance Technology Development) is accelerating the
commonization of parts, powertrains, platforms, and advanced engineering, and optimizing the use of the
Al i ancebdbs engineering resources. The converged fu
leverage out of its size. Commonly developed technologies will be available for each company to use on
their specific products. Thanks to the convergené®esearch & Advanced Engineering (R&AE) team has

been establish for strategic Alliance engineering, including electric, autonomous and connected vehicles, as
well as lowemission cars.

The newly converged Purchasing function is further strengtheningrigenistory of commonization

between Renault and Nissan in this area. Convergence is helping to reinforce global processes for
purchasing, methodologies and supplier knowledge, as well as help localize parts procurement.

In Manufacturing, a common Industriatrategy has been established. The Alliance has also established an
Alliance Production Way and Industrial Performance teams. These are helping the Alliance optimize the
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crossproduction of cars at Renault and Nissan plants and therefore optimizirggtbé manufacturing

capacities. For example: the Nissan ROGUE at the Renault Busan plant in Korea, the Renault DUSTER and
KWID at the Alliance Chennai plant in India, andtherg»@ ner at i on Ni ssan MI CRA i
plant in France, which will go to production in 2016.

The creation of a Supply Chain Management function has enabled Renault and Nissan to bring together their
Supply Chain and Logistics functions, which will help boost cprssluction between the companies.
Convergence in Human Resoas aims to provide the best HR practices and to generate synergies from the
development of talent and promotion of diversity; management of workforce allocation and development of
competencies and by enhancing e mpll asyaeAianbe mndsgta g e me
Key milestones include the convergence of HR support functions, common talent management and staff
exchange plans, a common development program for top executive and regional Alliance HR heads in India
and China.

Operational Alli ance teams andommittees

In addition to the converged functions, the Alliance continues to look for synergies in functions that are not
converged through Cro€dompany Teams (CCTs) and Functional Task Teams (FTTs).

Dedicated Alliance Global managers witiRNBYV are also responsible for accelerating synergies and
bestpractice sharing in other areas. This team has been in place since 2009. Today the Alliance Global
managers are focused on the following areas:

Alliance A-Segment Development;

Alliance IS/IT;

Alliance Control;

Alliance Communications & Marketing;

Alliance Finance & Economic Advisor;

Alliance Cooperation with Daimler group;

Alliance Customs and Trade;

Alliance Product Planning;

. Alliance Aftersales New Business Develagmh (new in 2015).

The Alliance Global managers report to the head of the Alliance CEO Office & RNBV, who reports directly
to the RenauiNissan Alliance Chairman and CEO.

©CoNoO~WNE

Steering committees

The steering committees ar @osdfuactokatdrategic dpdratichal f i ni n g
priorities, submitting topics to the Alliance Board Meeting that may be given priority status in the agenda

and coordinating the activities of the Cr@3smpany Teams (CCTs) and Functional Task Teams (FTTs) that

fall within the scope of the steering committees. They take operational decisions that are not within the scope
of the CCTs, report on progress to the Alliance Board Meeting and, wherever necessary, seek arbitration on
and/or confirmation for decisions.

Today,there are 15teering committees, each focusing on a different field that supports the CCTs and FTTs

in the implementation of Alliance projects.

1. Chief Competitive Officer 7. Asia & Pacific (excl. China)

2. Planning 8. AMI (Africa, Middle East & India)
3. Sales & Marketing 9. Americas

4. Services 10.Europe

5. Communications 11.Russia

6. China

The number of SCs, CCTs and FTTs and their area of focus are constantly adapted in line with the needs of
the Alliance.

CrossCompany teams

CrossCompaty Teams are working groups of staff and experts from both companies who explore possible
areas of further cooperation. They define projects and then monitor implementation of projects approved by
the Board. The CCTs are headed by twéezalers, one froméhault and one from Nissan.
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Today, there are 12CCTs working on the following areas:

1. Product Planning 7.Korea
2 Light commercial vehicle 8. Africa
3. Vehicle Information Technology 9. Joint Market Research
4 Vehicle Engineering 10.India
ASEAN (Association of Southeast Asian
5. Parts& Accessories 11.Nations)
6. CorporateSales 12.Middle East

Functional Task Teams

The Functional Task Teams are made up of experts from both Renault and Nissan and provide the CCTs
with essential support in term$ benchmarking, the promotion of best practices and the harmonization of
tools used in the support functions.

There are 15 TTs that cover the following key areas:

Corporate Planning

1. Strategy & Business Development 9. Marketing Organization

2. ProductEngineering Performance 10. Sales Expansion

3. Quality 11.Customer Experience

4, Cost Management & Control 12.Service Engineering

5. Global tax 13.Legal & Intellectual Property
6. Joint Media Buying 14. Alliance Motorsport

7. Joint Events & MotoShows 15. Communications

8. Joint Agencies

SYNERGIEST A WAY TO MEASURE THE BENEFITS OF THE COOPERATION

One key way to measure the benefit of the cooperation between Renault and Nissan is through synergies.
Synergies are cost reductions, cost avoidar revenue increases. Only new syneiigiest cumulative

synergied are taken into account each year. The related synergies are an additional opportunity for each
company. Thanks to the Ap&014 convergence of four key functidgn&ngineering, Manufcturing

Engineering & Supply Chain Management, Purchasing and Human ResiothiedRenaufNissan Alliance
expects synergies to accel erat e f ubilionireannualiZzedy 201 8,
syner gi e s, biliorpin 2009when itdirst began recording synergies.

The Alliance synergies are reported by the pilots of the Cross Company Teams and reviewed by the Cost
Controllers. The impact on Renault and Nissanbs p
Board Meetings.

Status of synergies

In 2015, the Alliance expects to have generated m
announced in Jul2016.
In 2014,the Renaulli ssan Al |l i ance postbhad |riemaqr bilipsigtiresorng ite2s 9c¢

previous year. #rchasing, Engineering and Manufacturing remained the biggest contributors to synergies as
the Alliance continued to launch new vehicles on the Common Module Family (CMF) architecture. CMF is

the Allianceds uni gue syst easingsdurcembsgnargiesr ar chi t ect
Purchasing
RNPO

The Alliance has been able to make substantial cost savings by pursuing a joint purchasing strategy and
building a network of common suppliers. The Rendalidisan Purchasing Organization (RNPO), established

in April 2001, was the first joirtenture company set up between Renault and Nissan and has historically

been the biggest contributor to Alliance synergies.

RNPO initially managed about 30% of Renaultés and
this expanded to 100% of all purchases across the Alliance. The geographical scope of RNPO was also
extended to all regions where Renault and Nissan have production activities in an effort to respond to
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worldwide needs. Since Apr2014, the scale and pewof RNPO has increased due to the convergence of

the key functions and as more and more vehicles are jointly developed on the CMF architecture. All
purchasing activities now fall under the scope of RNPO, including all projects in the Regions andbak a glo
level, to ensure consistency across programmes. Today, there are five purchasing Regions: Europe, South
America, North America, Asia and Russia. Purchasing in Russia is led by AVT@RéNZultNissan

Purchasing Organization (ARNPO), which was createthimuary2015, and is in charge of all purchasing by
the three partners in that market.

Vehicle technology development

The sharing of platforms and, more significantly, the sharing of major components generates tremendous
synergies.

The main objective ahe newly converged Engineering function, called Alliance Technology Development,

is to position the Alliance as a global leader in aefated technology innovation, particularly in the field of
connected cars and autonomous driving. Another key prisrityincrease the platform and parts

commonal ity ratio between Renault and Nissan in o
generate increased economies of scales.

Common Module Family (CMF)

Alliance Technology Development is expandingg Al | i ancebs Common Modul e F
across all vehicle segments. This uniqgue modular system of architecture allows Renault and Nissan to build a
wide range of vehicles from a smaller pool of parts, resulting in more savings and greattarvalue

customers.

CMF divides the car into five fundamental modules: engine compartment, cockpit, front underbody, rear
underbody plus the electronics package. The five
unusually large variety of vehicles.

By sharing the technical architecture among a wide variety of models, the Alliance is dramatically reducing
costs, while increasing customer choice and quality. The approach cuts entry ticket costs by up to 40% and
purchasing costs by up to 30%.

CMF will cover three key vehicle segments:

A CMF-A: small, fuelefficient vehicles for higlgrowth markets;

A CMF-B: mid-sized vehicles and:

A CMF-C/D: larger vehicles, including many Renault and Nissan SUVs and crossovers.

In November2013, Nissan began selling fisst vehicle on CMF in the United States; the new ROGUE

sports utility vehicle is built on CME/D. The following month, Nissan began selling thdtdil crossover

SUV in Japan, also based on CMIID. In Februan2014, Nissan began selling the n©ASHQAI

crossover in Europe.

In April 2015, Renault released its first CMF model, the New ESPACE crossover, also built e6/OMF
architecture. In 2015, it unveiled the KADJAR and TALISMAN, also based on-CKIF

In autumn 2015, the Alliance released its first &M vehicle, the Renault KWID, built at the

RenaultNissan Alliance plant in Chennai, India. Nissan will release its Datsun-&M#hicle for India in

2016.

The devel opment of CMF vehicles is helpiagsto dri
from purchasing to vehicle engineering and powertrains. By 2020, CMF is expected to cover 70% of Renault
and Nissan volume.

Research and advanced engineering

In April 2014, the Alliance created the Research & Advanced Engineering businessRanitasidt and

Nissan could cooperate in strategic fields of research and advanced engineering. The goal is to reduce the
development cost of expensive, ngeheration technologies and position the Alliance among the top three
automotive groups in key techngies.

Alliance technology leadership is built on three key strategic focusesemession vehicles, connected cars
and services, and autonomous drive vehicles.

The Alliance is the leader in zeeanission mobility, having sold nearly 300,000 electricigies globally in
201571 about one in two EVs on roads today. To maintain this leadership, the Alliance has built a common
zergemission vehicles strategy and roadmap.

RenaultNissan conducts research and advanced engineering in multiple facilities idetlothgluding

A

Ni ssanés technical centers in Atsugi, Japan, and
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Guyancourt, France; andthe Rendllit s san Al Il i anceds research office
was established in 2011.

Manufacturing

Renault and Nissan have actively exchanged khow in the area of production performance management
since 1999. Bot h c¢ompdRéenaut Brodocdon Bysteanc($PRyandNgssas y st e ms
Production Way (NPW) are now fully aligned uther the Alliance Production Way (APW), allowing shop
managers to benchmark directly against each other in all areas, including machining, engine assembly,
stamping, welding, painting, trim and chassis in order to identify and deploy best practicesmaalt Bnd
Nissan plants. Each year, all Alliance plants are ranked according to QCTP (quality, cost, time and
productivity) to evaluate their performance against each other. New challenges related to environmental
targets €.g..electric vehicle batteryecycling and energy efficiency) represent a new field for the exchange
of best practices. In 2015, the Alliance began rolling out APW at all plants around the world where
crossmanufacturing takes place. By 2016, all Renault and Nissan plants will hapteddoe APW.

Regional highlights

China

In Decembe@ 0 1 3, Renault and Chinaés Dongfeng Motor sig
venture for the production of Renault vehicles in China. Construction of the joint venture plant in Wuhan is
currently underway with the plant expected to officially open in early 2016. The joint venture has benefitted
from the Weasasnodosxpenience in China in several ar
and employee training. The KADJAR crossomhe first Renault vehicle to be built in China, will be built

on the Alliance CMF C/D architecture.

India

I ndia is another key pillar of the Alliancebs str
inaugurated in 2010, was the first dedgchAlliance plant in the world and is home to the largest
platformsharing project in the Alliance.

In 2015, the plant began producing the Renault KWID for the Indian market. The compact hatchback is the
first wvehicl e bui-Aatchitetare, which covets kthe samallest ahd most Efferdable
category of cars in the Alliance Common Module Family. In addition to the KWID, the plant produces the
following Renault vehicles: the new compact PULSE, the DUSTER Compact SUV, the LODGY MPV, the
SCALA premium sedan. The plant also produces the following Nissan vehicles: the New MICRA premium
hatchback, the New Sunny premium sedan, the Evalia-purtiose van as well as the Nissan Terrano
premium compact SUV, as well as the Datsun Go and GO+.

Renault eports the DUSTER to other rightand drive markets in Europe, Asia and Africa. Nissan exports
MICRA and Sunny to over 106 countries and is the setamyést exporter of passenger cars from India.

South Korea

In Septembe 0 1 4, Renaul t SRV in Busakl Korea,rbégan spigmants of Nissan

ROGUE vehicles to North America to meet strontiamexpected customer demand for the successful
crossover in that market. The BuSsRODBUESobvera pedicslofannua
five years. In 2015, that figure rose to 110,000 i t s , hel ping to accelerate R

Argentina

In 2015, the Alliance announced that Nissan and Renault have begun developamgpckup truck for

Renault which will share some common architecturé wrie Nissan NP300-tbn pickup truck. The truck,

which wil!/l have a di st i nc t-torvpeckuRtauck®rodudtiondvid lsegirgim i s
2016 at Nissanb6és pl antt onn pGucekrunpa vvaiclal, nheerxtk tledoe. n aTuhl et
pickup segment after the launch of a Hali pickup later this year. Nissan will also build a Mercegiesz

1-ton pickup truck , based on NP300, in the Renault plant in Cordoba, Argentina, along with the Nissan

NP300 and the Renaudltton truck, br Latin America. The three trucks will also be built in the Nissan plant

in Barcelona, Spain, for other markets, excluding North America.

Production of the trucks at the two plants will start by the end of the decade.

Supply chain management & logistics
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Following the convergence of Manufacturing Engineering & Supply Chain Management i2@ptilthe

newly created Alliance Supply Chain Management division began overseeing all Supply Chain and Logistics

teams worldwide under one Alliance Global \{ieeesdent.

Combining logistics and supply chain operations under the Alliance umbrella has enabled each company to

benefit from each otherodés best practices, del i ver

with common logistics solutions.

Here aresome specific examples of common logistics activities:

A shared outbound operations to reduce complexity: For example, UK deliveries for all Renault, Dacia,
Nissan and Infiniti vehicles are managed by the Alliance Logistics Team based in UK. Italyieehver
all Renault, Dacia, Nissan and Infiniti vehicles are managed by the Alliance Logistics team based in
France;

A RenaultNissan has standardized packaging for each region, creating a common approach to containers
and other packaging from design tdigte shipping. On inbound parts supply in Europe, standardized
packaging increased the truck filling ratio to more than 70%;

A Renault and Nissan have been working together for four years to coordinate all shipping processes on a
global scale. This has atiened maritime routes and increased the filling ratio on cargo ships, leading to
significant cost reduction and faster time to market;

A a new logistcs facility has been established in Moscow to export parts and support future production
outside Europe.

I n additi on, the convergence of Renaul t

increasingly cross produce at each ot her

and Ni ssa
6s plants
IS/IT

RenaultNissan Information Services (RNIS) was established in2002 to control commolS/IT

activities. The common scope includes planning, architecture and control functions, as well as joint
purchasing and begractice sharing.

Since Jun009, under the management of the RNBV IS Managing Director and common Chief Information
Officer, Renault and Nissan collaborate on architecture (standardization of operating systems and software
packages, common solutions), IT planning and synergies (delivery of an Alliance standard workstation,
common sourcing for infrastructure operations in Europeject management and IS synergies (portfolio
optimization, common applications, offshore application, development and maintenance, and development
tools standardization).

Quality
The Alliance Quality Charter defines the joint quality directives andeatures; it is applied to all Alliance

projects.

The Charter covers all the key quality processes: customer quality surveys, Group quality targets, quality

control in the development of new models, production quality assurance, quality assurance afealitsou

components, service quality assurance (sales anesaftss), quality of technical progress, and warranty

policy and procedures.

The Charter brings Renault and Nissan closer together through the use of common quality tools, such as:

A Alliance Vehick Evaluation System (AVES), the only common and unique method for both Renault and
Nissan to evaluate the quality of their final products, as well as those of their competitors, from the
customeré6s point of view;

A Alliance New Product Quality ProcedureNRQP), a quality measurement system developed for
suppliers, which has been extended to all new projects. ANPQP was developed to define the Renault and
Nissan requirements for suppliers from the initial project planning phase, through the start of gmoducti
to the end of product life;

A Alliance Supplier Evaluation Standard (ASES), a standard to evaluate the level of the quality
management system of suppliers in terms of results and processes and to define the parts per million
(PPM) targets for parts mafactured outside the Group.

The Quality Functional Task Team studies best practices at Renault and Nissan in order to improve quality at

both companies and to help them achieve theirtarich quality targets. The best practices are sourced from

Japan, thé&Jnited States and Europe and are implemented by both companies, if necessary.

Non-traditional areas of synergies
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The Alliance is also increasingly benefitting from synergies intnaditional areas, such as sales and
marketing.

Global joint media buying

Since 2009, Renault and Nissan have been using the same media purchasing agency in Europe, Russia,
Algeria, Morocco, India and Mexico. Omnice@MD handles media purchasing for Renault irc8dntries

in greater Europe and in 20untries for Nissan. Thembined budget for 2015 was more than

a 7 Gndlion.

Joint fleet contract

Thanks to the Al | iupand giobassalesifodterintpRemault arad Nisshni are able to sign
exclusive fleet contracts with major corporate clients.

The Alliance hasigned numerous fleet contracts with corporate clients around the world including
nutritional food company Danone, IT group Atos and pharmaceutical group Merck.

Motorshows
Since 2012, a dedicated Alliance team has been responsible for motor showstegaumdd for six of the
Al | i anc & 8enaub, NissandlIsfiniti, Dacia, Datsun and Renault Samsung Motors. The creation of

the Alliance Motor Show team allows the Alliance to have a common strategic approach to motor shows and
common strategic toglsvhile at the same time reducing costs.

4. STATEMENT OF RELATED COMPANIES
(on December 312015):

(1) PARENT COMPANY

Not applicable.

(2) SUBSIDIARIES

The total number aonsolidatedgubsidiaries of the Company at December2®15 was151
Thesignificantsubsidiariesre set out belotw

(* Individual revenudiguresareassessednd presented according to the standards usdtidgsreparation
of the consolidated financial statements.)

RENAULT SA.S.

13-15, quai Le Gallp92512 Boulognéillancourt Cedex (France)

0 The share capital of Renault s.a.s. is E&B3,941,113livided into35,012,532v0ting shares of each
EUR 15.250.

0 Renaultholds directly 100% of the capital of Renault s.a.s. and 100% of its voting rights.

0 Business: design, mafacture, sale, repair, maintenance and leasing of mettcles (commercial,
light commercial and passenger vehicles, tractargy machinery and construction equipment) as well
as the design angroduction of parts and equipment used in connectioh thi¢ manufacturingand
operation of vehicles. Also, all types of services relative to such actigtids more generally, all
industrial, commercial, financial, investment and realestatesactions relating directly or indirectly, in
whole or in partfo any ofthe above purposes

0 Revenues at December 31, 20157(694million.

0 Workforce at December 32015 30,895
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RCI BANQUE SA

14, avenue du Pawdeuf, 93168 Noisyle-Grand Cedex (France)

0

The authorised share capital of RCI Banque is BIOR 000,000 divided into 1,000,000 voting shares
of each EURLOO.

Renaults.a.sholdsdirectly 100% shares of RCI Banque and 100% of its voting rights.

Business: holding company for the sales financing and customer services entities of Renagiamd Ni
Inventory financing (vehicles and spare parts) for Renault and Nissan Europe.

Netamountfinanciedin 2015 15066billion.
Balance shedbtal (consolidated) at December 2015 370073million.

Workforce at December 32015 2,977

RENAULT RETAIL GROUP ( FRANCE)

2, avenue Denis Papin, 922€lamartCedex(France)

0

O«

The share capital of Renault Retail Group is EQ8832,670ivided into 19,966,534 voting shares of
each EURS.

Renaults.a.sholds directly 100 % of the authoriseapital of Renault Retail Group S.Aand 100 % of
its voting rights.

Business: trade, repair, maintenance and leasing of passenger cars and light commercial vehicles.
48 branches in France.
Revenues at December 31, 2014, 165million.

Workforce at December 32015 6,772

RENAULT ESPANA

Avda.de Madrid,72, 47001 Valladolid (Spain)

0

(@]

(@]

(@]

The authorised share capital of Renault Espafia is ERBH01,414 divided into 21,083569 voting
shares of each EUR 6.

Renault s.a.s. holds directB9.78% of the authorised capital of Renault Espafia and898.@f its
voting rights

Business: manufacting and marketing, via its sales subsidiary Recsa&Rafault passenger cars and
light commercial vehicles in Spain.

Plants in Valladolid, Palencia aisgville.
Revenues at December 31, 2015,U84million.

Workforce at December 32015 11,900
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RENAULT DEUTSCHLAND

RenaultNissan strasse-80, 50321 Bruhl (Germany)

~

(0]

The authorised share capital of Renault Deutschland is ELG%3822.80 divided into 20,840 voting
shares of each EUR 529.

Renault s.a.s. holds directly %@f the authorised capital of Renault Deutschland and 60% of its voting
rights and Renault Groupev. holds directly 48 of the authorised capital of Renault Deutschland
40% of its voting rights

Business: Renault and Nissan joint commercial organization.

Revenues at December 31, 2018,897million.

Workforce at December 32015 398

RENAULT ITALIA

Via Tiburtina 115900156Rome (Italy)

0 The authosed share capital of Renault Italia is EUR 2,582,500 divided into 250,000 voting shares of
each EUR 10.33.

0 Renaults.a.s. holds directly 100% of the capital of Renault Italia and 100% of its voting rights.

0 Business: marketing of Renault passenges aad light commercial vehicles.

0 Revenues at December 31, 2013,@51million.

0 Workforce at December 32015 233

REVOZ

Belokranska Cesta 8000 Novo Mesto (Slovenia)

0

(@]

(@]

(@]

(@]

The authorised share capital Révozis EUR 55,081,000divided into 550810 voting shares of each
EUR 100.

Renaults.a.sholds directlyl00% of Revozshare capitahnd100% of its voting rights.
Business: manufactimg of vehicles.

Plant in Novo Mesto.

Revenues at December 31, 2015,d28million.

Workforce atDecember 312015 2,100

RENAULT FINANCE

48, avenue de Rhodanigéase postalel007 Lausanne (Switzerland)

0

The authorised share capital of Renault Finance is CHB@3000 divided into 461,200 voting shares
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of each CHF 500.

0 Renault s.a.holds 100% of Renault Finance shares and 100% of its voting rights.

0 Business: capital market transactions (foreign exchange, interest rates, hedging of industrial metals
transactions) for Renault and Nissan; interbank dealing for own account.

0 Total asset (consolidated) at December 2015 9,550million.

0 Workforce at December 32015 31

RENAULT UK

The Rivers Office Park, Denham Way, Maple Cross, WD3 9YS Rickmansworth, Hertfordshire (United

Kingdom)

0 The authorised share capital of Renault Lid is GBP 2,750,000 divided into 2,750,000 voting shares

¢

of each GBP 1.

Renaultgroup UK holds directly 100% of the capital of Renault UK Ltd and 100% of its voting rights.
Business: marketing of Renault passenger cars and light commercial vehicles

Revenues at December 31, 2015,889million.

Workforce at December 32015 180.

RENAULT BELGIQUE LUXEMBOURG

21, Boulevard de la Plaine, 10b@russels (Belgium)

~

(@]

(@]

The authorised share capital of EUR 118,600 divided intd67,500voting shares of each EUR75.7.

Renaultgroup holds indirectly100% of the authorised capitabf Renault Belgium Luxembourgnd
100% of its voting rights.

Business: importing vehicles and replacement parts for the Renault and Dacia brands to Belgium and
the Grand Duchy of Luxembourg.

Revenues at December 31, 2015,193million.

Workforce at December 32015 196.

RENAULT DO BRASIL

1300 av. Renault, Borda do Campo, Estado do Parana, Sdo José dos Pinhais (Brazil)

0

The authorised share capital oferfawult do Brasil is BRL 1,255,210,580.47 divided into
422,669,009,49%haresheing 285,438,214,584 voting shares and 137,230,794,918atiog shares,
all without nominal value.

Renaultgroup holds directly 99.85 of the capital of Renault do Brasildh00% of its voting rights

Business: vehicle production and assembly, production of equippaets,and accessories for vehicles.
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Revenues at December 31, 2013,d02million.

(@]

Workforce at December 32015 4,999

RENAULT ARGENTINA

Fray Jsto Santa Maria de Oro 174414 Buenos Aires (Argentina)

0 The authorised share capital of Renault Argentin®RS 600,872,55@ivided into600,872,556/0ting
shares of eacARS 1.

0 Renaultgroup holds indirectlyl00% of theauthorised capitabf Renault Argentinaand 1006 of its
voting rights.

0 Business: manufacturing and marketing of Renault vehicles.

0 Revenues at December 31, 2015, Z66million.

¢

Workforce at December 32015 2,242

RENAULT SAMSUNG MOTO RS
61, Renaultsamsurtdperq 618-722, Gangsegu, Busar(South Korea)

0 The authorised share capital of Renault Samsung Motors is WON 440,000,000,000 divided into
88,000,000/0ting shares of each WONO®RO.

0 Renaultgroup holds directly7990% of Renault Samsung Motors share capdatl, 7990% of its
voting rights.

0 Business: manufacturing and marketing of motor vehicles.
0 Plantin Busan.

0 Revenues at December 31, 2013, 965million.

(@]

Workforce at December 32015 4,256

RENAULT ALGERIE SPA
13, route DaiEl-Beida, Zom industrielle Oued Smd6270i Algiers (Algeria)
0 The authorised share capital of DZD 1,037,001,545 divided into 1,03Vofied shares.

0 Renaults.a.s.holds directly 100 % of the authorised capitalR&fnault Algerie Spaand 100 % of its
voting rights.

0 Business: marketing Renault and Dacia brand passenger cdighaicdmmercial vehicles
0 Revenues at December 31, 201981 million.
0 Workforce at December 32015 761
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RENAULT COMMERCE MAROC

Place Bandoeng Casablanca 200@hasablaca (Morocco)

(0]

(@]

(@]

[@]3

The authorised share capital of MAD 50,000,000 divided into 312,609 shares of each MAD 160.

Renaults.a.s. holddirectly 80% of the authorised capitabf RenaultMaroc and 884 of its voting
rights.

Business: importing and niaating Renault and Dacia brand vehicles.
Revenues at December 31, 20134 million.

Workforce at December 32015 604

RENAULT TANGER EXPLOITATION

Zone Franche MelloussaCommune de Melloussa, Province Fahs Ar§@00i Tangiers (Morocco)

0

¢

(@]

[@]3

O«

The authorised share capital Rénault Tangiers Operatiois EUR 42,000,00@livided into420,000
voting shares of eadBUR 100

Renaultgroupholds directlyl00% of the authorised capital BfenaultTanger Exploitatiomnd100% of

its voting righs.
Business: study, manufacturing and sale of Renault vehicles.

Revenues at December 31, 2013,d03million.

Workforce at December 32015 5,984

OYAK -RENAULT OTOMOBIL FAB RIKALARI

F.S.M Mah. Balkan Cd. No. 47 Umraniye BP 34770, 81i$&nhhul (Turkey)

~

0 The authorised share capital of OYARenault Otomobil Fabrikalari is TR823,300,00divided into
32,330,000,0000ting shares of eachRL 0.010.

0 Renaultgroupholds directly51% of the authorised capitalf OYAK Renault Otomobil Fabrikaki and
51% of its voting rights.

0 Business: assembly and manufaictgiof Renault vehicles.

0 Plantin Bursa.

0 Revenues at December 31, 20153,182million.

0 Workforce at December 32015 6,248

DACIA

Str. Uzinei nr 1115400 Mioven{Romana)

0

The authorised share capital of DacidRGL 2,541,88,21057 divided into25,417382,105.3%0ting
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shares of eacROL 0.100.

Renaultholds directly 9913% of the authorised capital of Dacia and4® of its voting rights.
Business: manufactimg and marketing of motor vehicles.

Plant in Pitesti.

Revenues at December 31, 2018, Zi7 7million.

Workforce at December 32015 14,178

CJSC RENAULT RUSSIA

Volgogradskiy Prospect, 42, housing 369316Moscow (Russia)

0

[@]3

[@]3

¢

[@]3

The authorisedhare capital ofCISC Renault Russia RUB 6,841,426,98ivided into 3,513,000
voting shares of eadRUB 1947. 46

Renaultgroup holds directlyl00 % of the authorised capital GJJSC Renault Russand 100 % of its
voting rights.

B u s i n &smsport, maskstingnabd sale of Renault vehicles.
Revenues at December 31, 2015, 186million.

Wor kf orce 20153,756 c e mb er 31,

(3) AFFILIATED COMPANIES °®

The total number ddffiliated companieat December 32015was17.
The signiicantaffiliated companieare set out below

Automobile Division

NISSAN Motor Co., Ltd.

2, TakaraCho, Kanagaw&u, YokohamaShi, Kanagaw&en (Japan).

~

0 The number of authorized share is 6,000,000,000 shares. The subscribed capital is capital is
605813,000,204.581JPY divided into 4,520,715,112 voting sludregch JPY 134

0 RenaultS.A. holds directly 431% shares and 48% of the voting rights.

0 Business The group NISSAN Motor is a wordide car manufacturer involved in the design,
manufactuing and distribution of car vehicles. As regards the relationship with Renault, please refer
to3-(2-h Rendius $an Allianced of this Section.

AVTOVA Z

Yuzhnoye Shosse 36, Togliatti 445024, Russian Federation

8 affiliated companies are i) companies in which the Group exercises material influence and which are included in thestatanoéits on an

equity basis and, ii) jointentures consolidated on a proportionate basis.

79



0 The share capital of AVTOVAZ iRUB 11,421,137,155ivided into 2,284,227,43%oting shares of
each RUBG.

0 RenaultSAS holds directly50% of the sharesinus one sharef Alliance Rostec Autt.v., which
holds74.51% of AVTOVAZ.

0 Business AvtoVAZ is a Russianautomobile manufactureAs regards the relationship with Renault,
please refer to 31)-B.-fAvtoVAZ 0 of this Section.

Financial Companies (Affiliates)

Renault Credit Car

60 / 15, Ravensteinstreet, 1000, Brussels, Belgium

0 RCI Banque S.A. holds indirectly 306 of the share of Renault Credit Car and 806 of its voting
rights.
0 Businesscredit retail

5.STATEMENT OF EMPLOYEES:

THE WORKFORCE: BREAK DOWN AND TRENDS

BREAKDOWN OF WORKFOR CE BY REGION OVER TH REE YEARS

PERCENTAGE
SCOPE OF LABOR REPORTING 2013 2014 201%& IN 2015
GROUP* (PERMANENT + FIXED -TERM) 121,807 117,39t 120,13¢
Europe Region 66,467 65,90z 67,97< 56.6%
o/w France 48,55C 46,36t 45,57¢ 37.9%
Africa Middle-East India 10,90z 10,75C 11,97¢ 10.0%
Americas 12,04 10,091 9,48¢ 7.9%
Asia-Pacific 4,581 4,36C 4,35€ 3.6%
Eurasia 27,814 26,29z 26,341 21.9%

* Expatriates are counted in their home country.

The Groupds empcloouynetersi ewso r ko rigna n3d 6z e dnaij mtr o cfoiune r R & g i
(Argentina, Brazil, France, India, Morocco, Romania, RysSouth Korea, Spain and Turkey) account for

90,1% of the total workforce.

Asof DecembeB 1, 2015, the Gr oup0s -tennocoritrdcts)rtotaled ( per manent
120,136employees, with 117,159 in the Automotive branch and 2,977 in the finance asmepit@sents an
increase of 2.3% on 2014 (117,39%Bployees as of the end of 2014). The increase is mainly due to the
increase in activity in Europe, which has a positive impact on European production plants.

Accordingly, the change in headcount in Europ2015, combined with the positive impact of

competitiveness agreements and the success encountered by models made in Europe to reflect one of the
commitments made under the competitiveness agreement.

In the AMI region, the increase in workforce is maidlye to plant expansion in Morocco.

Countering this trend, Brazil and Russia have had to take swift action to shrink their workforce in response to
the market downturn.

BREAKDOWN OF MEN/WOM EN IN THE WORKFORCE OVER THREE YEARS
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As of DecembeB1, 2015, the@roportion of women in the total Group workforce continued to rise steadily to
represent 18.8% of the Gr o20pdGsd 1Tv680rink2018. Tle@rpactivee r s u s
policy in terms of diversity recruitment will allow this progression to cuorgi

17.6% 18.4% 18.8%
B2.4% 81 6% o1
2013

2014 2015
mm Men s Women

BREAKDOWN OF MEN/WOM EN BY REGION

5.3%
11.1%
18.8% 14.3% 95.9%
85.7%
81.2% 94.7%
74.8% BE.9%
AMI

Europe Eurasia Americas Asia-Pacific
Region

mm Man == Women
The breakdown of men/women is calculated on the basis of fully consolidated companies (117,185) as of Bkecember
2015.

BREAKDOWN OF WORKFOR CE BY AGE
The breakdown by age remains well balanced: 18% of employeesder 30, 33% are between 30 and 39,
28% are between 40 and 49, and 21% are over 50. This breakdown is similar to 2014.
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0.6% 17.5% 33.0% 27.5% 19.3% 2.0%

< 20 years 20-29 years 30-39 years 40-49 years 50-59 years =00 years
The breakdown by age is calculated on the basis of fully consolidated companies (117,185) as of Bdc&@bsr

Recruitment breakdown

As of DecembeB1, 2015, Renault hired more than 17,p@0ple (permanent and fixéerm contracts), an
increase of 77% on 2014. This increase enables it to keep pace with the growth in its business in Morocco,
Spain and India and in response toliigh turnover rate in certain countries such as Romania. In France,
Renault went beyond the pledges made in the competitiveness agreement, announcing a hiring of
1,000workers on permanent contracts and 1,000 apprentices would be hired in 2015 to keeithpalant
expansion and develop the vehicles of the future. As of Dece8tb@015, Renault had hired in France

1,666 apprentices.

BREAKDOWN OF RECRUIT MENT BY REGION OVER THREE YEARS

—_— 1.0% — 1A%
- 6.5% B.T%
B 16.0% )
12.5%
22 6%
14.4% 24.0%
13.5%
12.0%
35.1%
55.6%
47 7%
31.5%
213 a4 2015
mm EUNOpE Region - AMI Eurasia Amenicas mm Asia-Pacific

BREAKDOWN OF REDUNDA NCIES BY REGION
At the same time, the numbefr redundancies stands at 1,470, which is 25.6% down versus 2014 (1,977).
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702 74 134 1,030 37

Ewrope Africa/ Eurasia Americas Azia-Pacific
Ragion Middle East /
India
mm 214 25

CONTROLLED LABOR COS TS

Against this backdrop of r ene wanilliorginm20M tofwhichGr oup | a
0 5, Millioh were in the Automotive branch. They wérgher than in 2014 in absolute value (up by

G 1 éndlion), but remained on a downward trend in proportion to Group revenues, going from 12.8% to

11.9%. The 10 major countries (Argentina, Brazil, France, India, Morocco, Romania, Russia, South Korea,
Spainand Tur key) accounted for 88% of the Groupds | ¢
The evolution in labor costs in 2015 reflects the mixed performance of the business, with a strong recovery

in the European market and a much weaker environment in our main emerging marketsnbretimethis
uncertain climate, wage policies preserving the C
part of an ongoing dialogue with the social partners. This dialogue has previously led to the implementation

of multi-year agreements omployment and wages in Spain (Novembet2), France (MarcB013),

Brazil (July2014) and Slovenia (Septemtafr14), which were still in effect in 2015.

2015

AVERAGE

2015 2014 2013  COST
(nEUR (nEUR (inEUR (in EUR

LABOR COSTS BY REGION million)  million)  million) thousands
GROUP 5,408 5,24¢€ 5,494 45.5
Europe Region* 4,061 3,88¢ 4,084 60.7
o/w France 3,06€ 3,004 3,24C 66.7
Eurasia 501 555 590 19.1
Americas 368 389 448 37.5
Asia-Pacific 298 255 221 68.4
Africa Middle-East India 180 160 151 15.9

* Europe including Renaultlissan Global Management.

FLEXIBLE WORK ORGANI ZATION

The Renault group complies with the legal obligations and collective agreements in terms of working hours

of the countries where it has operations.

To preserve jobs and addptfluctuations in automotive markets, Renault has instituted a system of flexible
wor k ti me. It aims to find the best possible bala
workplace for the employees in question, through consultatath employee representatives and labor

unions. The measures focus in particular on the conditions for reorganizing work time, such as by adding
mandatory shifts to meet heavy demand and reducing work time when demand falls, notably by using
individual a collective rest days.
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AtsitesinFrance, f or exampl e, open hours run frohour6: 30am
average working week during a epear period. In factories, the principle is two alternating eighir shifts
and, in the eventfepiking demand, a fixed night shift team. These teams work in the same way, on a
35-hour average working week.
In Spain, the 20142016 labor agreement signed with the three largest labor unions (UGT, CC.O0 and CCP)
includes provision for the strongdendan f or CAPTUR by putti rmg riers spl acean
This gives the Company the possibility of working seven days a week, while ensuring, with the help of the
medi cal services, that there is no interference w
In Slovenia the agreement concluded on OctoB@r2014 with the labor partners covering the years 2014,
2015 and 2016 combines fluctuating activity, adjustment of working time, employment and remuneration.
The Renault group is also introducingadternative, flexible work time organization, allowing a better
personal work/life balance for its employees with, for example, telecommuting being used in countries where
this is possible.
A in France, the telecommuting agreement signed on Jarn22y2007 enakls employees to work from
home on between one and four days a week, if they wish and if their activity permits. Almost 2,000
employees had participated in this programme as oR6@8. In the satisfaction surveys conducted,
teleworkers all say that thelssme improves their personal work/life balance, particularly by reducing
their commuting time, and makes them more efficient at work;
A in Romania, the telecommuting scheme has been in place since SeptEml2€15. To date, 60
employees who are registdrior the scheme are eligible to work from home one day a week, subject to
certain conditions. The scheme offers flexibility and improves the quality of working life;
A Argentina has also been trialing a telecommuting scheme since Nov@®b&r Over 50 mguests had
been received from staff by e2@15.

DYNAMIC SKILLS MANAG EMENT

In a continually changing industry, dynamic skills management is a key driver of competitiveness. This

means adapting the Company to major changes in the businkde preservig its human capitdl and at

the same time developing its ability to innovate for increasingly demanding markets and customers. This
dynamic skills management policy gives employees the means to upgrade the skills used in their jobs and
improve theirempipabi | ity. Finally, it is also a way to su
digital, which af f ect-bnesRdesiga manufdctire, sabesand sugpprtor b usi n
Each busineskne i supported by HR and an expertise network createdvelop and use ihouse experts

in each field' conducts an annual globadsessmendf its skills requirements to establish an overview of

mid-term strategic skills requirements, in line with the #gatld needs and priorities of different Renault

entities worldwide.

The action plans resulting from these assessments are used to allocate resources efficiently, define strategic
recruitment needs, focus training programmes on the relevant skills development and retraining, and map out
career paths withirhe broader scope of the Renadissan Alliance.

Training

Renault is committed to train all its employees (permanent andtixadcontracts) as part of its dynamic

skills management and talent management approach. Across the Renault group, thadeeskdb training
represents 83% in 2015.

The Groupbs training courses therefore cover al/l
specifically t o e a c-nesadmote mdivid@abcousasrdgsigred for pessonale s s
developmat, learning foreign languages, or acquiring ciiosetional skills.

The Groupobs training policy prioritizes the devel
total of 13 business schools are developing their global traininggmbeised on the dynamic skills
management concept. Training priorities are rolled out worldwide, country by country.

In 2015 for example, the Quality and Customer Satisfaction School launched a new global training
programme to accompany the rollout of Gestomer Satisfaction Plan. The aim is to make this concept an
integral part of the dajo-day actions of the 110,000 employees concerned, across all businesses, thereby
resulting in its daily improvement.

A milestone was reached in 2015 with the operalideployment of Skilling Up, a tool designed to develop
engineering expertise. Designed by the engineering school, this individual and collective skills management
tool is based on a repository of knowledge and training courses common to all enginiseiitiges. To

date, more than 450 managers have been trained in France. Internationally, local engineering schools and
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Skilling Up 1 currently being rolled out in Romania and Latin Ameiiae providing the impetus for a new

dynamic.
Of the various iniatives of the Manufacturing School, the most significant in 2015 was the deployment of
Ni ssands Karakuri training, which embodies AlIl i an

expertise outside IFA expertise. The aim of this training isitoihte norvalueadded manual operations

through workstation optimization and the direct line feed of parts.

In 2015, a new Institute of Public Affairs was set up in partnership with Sci®ucess well as offering a

selection of training courses on pigléffairs practices, the new institute will offer three courses and 11 short
modules on practical aspects.

The HR School is meanwhile continuing to support change management within the HR function by

deploying its first MOOC (Massive Open Online Courses}he subject of Strategic Workforce Planning. It

is stepping up initiatives to facilitate access to informatgnnteractive online teaching, distance learning,

digital recruitment, exploration of digital tools such as Facebook, Twitter, Pinteagriam, Flipboard,

Scooplt, etcViaits internal social network, the entire HR community is encouraged to get behind digital

events to foster exchanges of views and practices between HR in different countries.

Renault is also expediting the rollout of@mmon Digital Culture within the Groupia its Digital Passport.

This is a thregoart online programme covering the Digital Passport, Digital Signatures and Expert Case
Studies.

In 2015, the number of training hours for registered Group employees (jernaaud fixeeterm contracts)
amounted to 3,196, 351. The breakdown for the Grou
representing 90.1% of the Renault groupo6s workfor

2015: NUMBER OF TRAINING HOURS IN THE 10 MAJOR COUNTRIES

TRAINI NG/COUNTRY ARGENTINA BRAZIL KOREA SPAIN FRANCE INDIA MOROCCO ROMANIA RUSSIA TURKEY

Total hours 2013 50,82€ 75,93t 25,667393,09¢ 902,92£183,522 414,79t 470,41€ 152,80C 272,09C
Total hours 2014 35,22¢ 105,29¢ 32,954437,307 759,74£222,88¢ 157,53t 467,03 81,59€¢ 230,087
Total hours 2015 35,057 83,64z 91,805643,65z 827,92€161,65¢ 280,87t 417,151 63,28¢ 274,121

BREAKDOWN OF TRAININ G HOURS BY REGION
Training hours by Region break down as follows:

REGIONS/TRAINING HOU RS 2014 2015
Americas 140,527 181,48
AMI 380,42( 468,22¢
Asia-Pacific 32,954 91,80¢
Eurasia 778,717 756,871
Europe (excluding France) 737,307 870,07¢
France 749,74¢ 827,92¢

A 13% increase is observed in the number of training hours provided in 2015 compared with 2014.

A the system oflynamic skills management enables better targeting of training each year in relation to the
Groupbs skills requirement and the employability
focused on critical skills development and on retraining toolsdasitive skills;

A the increase in the number of training hourSjrain is mainly linked to operator training and support for
new hires (RenauExpériencegprogramme for operators);

A in Morocco, highly committed to the GDC process, the training plareased by 78% in 2015, mainly
to support the establishment of a third team in RTE (Tangier).

RATE OF ACCESS TO TRAINING AND AVERAGE T RAINING HOURS BY EMP LOYEE
In 2015, the rate of access to trai ni ntgnifgyengthhe Gr
was 27 hours per active employee of the Group. These are two indicators that we introduced this year.
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Access to training in the 10 major countries:
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The GPEC in France

In France, the Skills and Employment Planni@ggtion Prévisionnelldes Emplois et des Compétences

GPEC) agreement signed on Februér2011, was extended by the Social contract for a new growth

dynamic and social development of Renaultin Franceof Mardh, 2 013. The Groupbs s
and the resulting chaes in skills in each businekse have been discussed with the labor unions, notably at

the two Employment and Skills Observatories held every year. A summary of these observatories is
communicated to all employees of Renault s.a.s.

Drawing on a comprelmsive range of tools, the GPEC is a lever for managing the supplycafled
fcritical o skills and tchad |reedt riasiemisng iovfe 0e mspklid yl ese s
over 8,000 employees have signed up for the various initiatife®dfby the GPEC: support for the st

or takeover of a business, a period of external mobility, or dispensation from work activities for employees
aged 57 and over who may draw on their retirement pension in the three years following adhesion to the
system. Training/retraining programmes have been developed to enable employees to changdinessiness

by teaching them skills both more strategic for the Company and more useful in terms of employability. For
example, training courses were organizeddbh®for manufacturing leading to an approved metallurgy
gualification. These include Alndustrial tool and
Al ndustrial mai ntenance engineero.

HR offices are located on each site to help and advise emplioyeested in the scheme. A dedicated

intranet site also provides information about GPEC measures, training courses and feedback from employees
regarding their careers.

Furthermore, French manufacturing sites are also involved in a Territorial EmploymdeBkils

Management measur€e st i on Terri tori al e dJdGTEC).ERmmelyactvemt des
their respective job markets, the Cléon and Douai mobility platforms (P2M) set up by Renault several years
ago are now mature enough to be coatlid and potential applicants are managed by local partners (EPI
Normandie and the Douai Chamber of Commerce and Industry).

Consolidation of the expertise network

The expertise network was set up in earhowto2010 to
improve customer satisfaction, strategic priorities and business performance.
The network is divided into 50 strategic areas of

design and development, manufacture, sale, customer andtrimesights, financial performance and

support.

It comprises four levels:

Aan expert fellow, appointed by Renaultés Chair ma
Committee. He/she is tasked with putting together highly technical files for Senior Mar#gem
decisions. Responsible for defining the strategic areas of expertise, the Expert Fellow coordinates the

86



Expert Leader network to organize production, deploy best practices, foster collaboration, and ensure that
technical representation exists withiarstlardization and regulatory bodies;

A 42 expert leaders, each reporting to a VRresident. Expert leaders have responsibility for one area of
strategic expertise. They are tasked with developing and capitalizing on the expertise, coordinating the
interral network of experts, and building an external network to make this knowledge andh&now
available to the Companyo6s operational personnel

A 152experts, responsible for secondary fields of expertise. They are responsible for promoting standards,
filing patents, setting benchmarks and identifying relevant partners;

A 434consultants, responsible for a specific activity. They improve the state of the art by establishing
standards and passing on their expertise to the budiness

Over the past four yes, the expertise network has developed in such a way gaatly as a result of its

crossfunctional approach it has been able to increase the pace at which knowledge is acquired, applying it

to operations and aligning production with the strategirities of the business.

Two years ago, the network was extended to include the Alliance.
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M. STATEMENTS OF BUSINESS
1. OUTLINE OF RESULTS OF OPERATION, ETC.:

SALES PERFORMANCE

Overview

A In 2015, sales of passenger cars and light commercial veiR®+LCV) by the Renault group increased
by 3.3%, with 2.8nillion vehicles registered in a global automotive market that rose by 1.6%.

A This third consecutive year of growth in registrations allowed the Group to set a new sales record. The
Gr o u p 6 widewnarket stare now stands at 3.2%. The Renault brand remains the number one French
brand in the world and Dacia has set a new sales record.

A In Europe, the Group continues to benefit from the momentum of the European automotive market
(+9.4%) and reatied a 10.2% increase in registrations tordilion vehicles, corresponding to a market
share of 10.1%. Renault leads the electric vehicle European market and, fdt toeseutive year, was
the leader in the LCV market.

A Outside Europe, despite theonomic crisis in Russia and Latin America, the Group resisted and recorded
market share gains in its regions, the Africa Miebest India and Eurasia.

A In 2015, the number of new financing contractsRG Banque was up 11.6% compared to 2014.

Automotive

GROUP REGISTRATIONS WORLDWIDE BY REGION

PASSENGER CARS AND UGHT

COMMERCIAL VEHICLES (units) 2015* 2014 CHANGE (%)
GROUP 2,801,59: 2,712,43. +3.3
EUROPE REGION 1,613,49¢ 1,464,61: +10.2
Renault 1,239,01¢ 1,103,06° +12.3
Dacia 374,48: 361,54« +3.6
AMERICAS REGION 355,151 416,93¢ -14.8
Renault 355,151 415,701 -14.6
Renault Samsung Motors 0 1,233 -100.C
ASIA-PACIFIC REGION 116,86¢ 133,17 -12.2
Renault 35,552 51,914 -31.5
Dacia 1,291 1,07C +20.7
Renault Samsung Motors 80,02t 80,18¢ -0.2
AFRICA MIDDLE -EAST INDIA

REGION 359,85¢ 308,01z +16,8
Renault 270,67 226,83: +19.3
Dacia 89,181 80,58( +10.7
Renault Samsung Motors 3 600 -99.5
EURASIA REGION 356,21¢ 389,70: -8.6
Renault 270,251 321,33( -15.9
Dacia 85,96& 68,271 +25.9
Renault Samsung Mots 0 102 -100.C

*  Preliminary figures.
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Europe

InEurope, Gr oupe Renaul t 6marketheaches 100l%, withham incRe&se in @gistrations
of 10.2% for 1,613,499e¢hicles.

The Group increased sales in all countries in the Region, witleylarty strong performances 8pain
(+22.3%),United Kingdom (+17.7%) andtaly (+18%).

In France, Renault strengthened its position as the leading automotive brand and the CLIO remained the
most sold vehicle in the market. CLIO, CAPTUR, TWINGO and ESPAfeHeaders in their respective
market segments. The TRAFIC, MASTER and KANGOO utility vehicles are also each at the top of their
segments. ZOE held 60% of the electric PC market.

In Europe, 2015 marks another year of growth for the Renault brand. VB89 )16 registrations

(+12. 3%), the Groupbs market share reached 7. 8% a
In thePC market (+11.1% to 969,73Vehicles), Renault retained its leadership position in the urban vehicle
market (segments A+B) thant®the continuing success of CLIO and CAPTUR, the leader in its segment
with 194,720reqgistrations (23.7% of the segment).

Launches of 2015 drove strong customer demand: 4XBDJAR have already been sold and there were
20,935registrations for the NewEPACE, representing three times more than its previous version during
2014.

In theLCV segment the Renault brand retained its leadership position for thed@secutive year, with
269,276registrations (+16.9%), and recorded aibihts increase in miaet share.

Ten years after its debut in Europe, Becia brand recorded further growth in its registrations in 2015
(+3.6%), and marked record sales of 374,483.

Renault is the leader in the Europedectric vehicle market The Gr oupds wingfasis have
2015 (+49%) to 23,08ehicles, excluding TWIZY. ZOE was the leader in the PC market with 18,453
registrations over the year (+68%).

Outside Europe

At the international level, despite an economic situation that varied by countries and, ibgidsnault

group was able to stabilise and even strengthen its positions.

Americas

In the Americas (355,151 registrations, a decrease of 14.8%), the Group withstood economic difficulties with
a market share of 6.3%0(1 point).

InBrazil, t he &ondlargesi market, market share increased by®0ift to an unprecedented level

of 7.3%, in a market that contracted by 25.5%.

In Argentina, the Group contained the decline in its registration§.t6%0, thanks to the performance in the

last quarter wh a market share of 14.7% (12.7% over the full year).

In Colombia, Renault set a new market share high of 18.6%, a rispahgs.

The DUSTER Oroch pickip, launched at the teéind of the year, already ranks second in its segment in
Brazi |l . aRpupiathi$ degment should bolster growth in the Region during the coming months.
Asia-Pacific

Groupbdbs registrationusitsdropped 12. 3% at 116, 8638

The level of sales iBouthKorea, t he Groupb6s | argest mar keticantn t he
growth in 2014.

In China, sales of imported cars (15,849 units) are down 53%. Priority has been given in 2015 to the
preparation of the launch of the Chinese version of the KADJAR, the first vehicle locally produced by the
Dongfeng Renault joint veate.

Africa Middle -East India

Groupds registrations increasedpang.arly 17%, for a
In Algeria, the Group posted a record market share (35.6%) with a significgmbi@tg gain, benefiting

from the local manufacturing of SYROL in Oran.

In Morocco, where Dacia and Renault are, respectively, the leading and second brands registrations
increased by 11.5%. The Grouppdn). mar ket share exce
In India, Renault remained the leading European automotive brandaléh up by 20.1%. KWID had a

very promising start with more than 80,0@@ers in 2015 since its launch in September.

Eurasia

The Groupds mar ketposihnatr et oi nlclr.e9a%,e di nbyp alr.t6i cul ar d
Turkey (+21.7%), where aew sales record was set. This growth offset the consequences of the economic
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crisisinRussiqikz. where the market slumped by more than

38.1%. Market share slightly decreased at 7.8/ point) as a policy of @serving margins is conducted.

GROUP REGISTRATIONS BY BRAND AND BY TYPE
PASSENGER CARS AND UGHT

COMMERCIAL VEHICLES (UNITS) 2015* 2014 CHANGE (%)
GROUP 2,801,59: 2,712,43: +3.3
BY BRAND

Renault 2,170,64« 2,118,84¢ +2.4
Dacia 550,92( 511,46¢ +7.7
Renault Samsung Motors 80,02¢ 82,12¢ -2.6
BY VEHICLE TYPE

Passenger cars 2,414,50: 2,368,09( +2.0
Light commercial vehicles 387,08¢ 344,34: +12.4

* Preliminary figures.

Registrations of th&enault brand increased by 2.4% compared to 2014, thdaakbke success of new
models and the strong momentum of the European automotive market.

With 2,170,644 units sol d, the Renaul t br and
TheDaci a begistrationd went up by 7.7% to 550,920ts, driven byhe growth outside of Europe
(notably in Turkey +30% and Romania +24.7%).

IN2015Renaul t S a msvalumgs shdbtly decreaed by 2.6%.

Sales Financing

New Financing and Services

With 1.39million financing contractdg,e. 11.6% more than in 2014 3 Banque further strengthened its
profitable growth momentum this year by supporting the commercial strategy of the Alliance brands.
Benefiting from growth in the European automotive sector and the strong performance of the Alliance

35Y%

acco

brands, RCI Banque wable to finance a record number of contracts. This performance was reflected in a
financing penetration rate of 37.1% (up from 35.2% in 2014), despite the significant decline in automotive

markets in Brazil and Russia.

Average loans outstanding reachie@ 8billi@n, an increase of more than 11% compared to 2014, including

U 2 1billidn linked to the Customers business.(an increase of 14.1%).

RCI BANQUE FINANCING PERFORMANCE

2015 2014 CHANGE (%)
Number of financing contracts(thousands) 1,39C 1,245 +11.6
Aincluding UV contracts (thousands) 233 197 +18.3
New financing( ubi | I i on) 15.6 12.6 +23.8
Average loans outstandind abi | | i on) 28.2 25.4 +11.0

The Services business (the linchpin of RCI Banque group strategy) continued to grow through the
d versification of the product offer and its
increased by 31.5% compared to 2014.

This business contributes to customer satisfaction and loyalty to the Alliance brands.

RCI BANQUE SERVICES PERFORMANCE

2015 2014 CHANGE
Number of services contracts (thousands) 2,851 2,168 +31.5%
PENETRATION RATE ON SERVICES 91.5% 73.0% +18.5 PTS
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RCI Banque penetration rate on new vehicle registrations

The penetration rate, which experienced overall grofvth®points for the RCI Banque group compared to
2014, saw varying trends from region to region.

PENETRATION RATE ON NEW VEHICLE REGISTRA TIONS FINANCED BY RC | BANQUE,

BY BRAND

CHANGE

2015(%) 2014(%) (points)

Renault 37.4 35.7 +1.7
Dacia 41.1 36.0 +5.1
Renault Samsung Motors 54.3 49.0 +5.3
Nissan 33.1 32.2 +0.9
Infiniti 28.5 34.3 -5.8
Datsun 194 - +19.4
RCI BANQUE 37.1 35.2 +1.9

PENETRATION RATE ON NEW VEHICLE REGISTRA TIONS FINANCED BY RC | BANQUE,
BY REGION

CHANGE

2015(%) 2014(%) (points)

Europe 40.2 36.4 +3.8
Americas 39.0 38.9 +0.1
Asia-Pacific 53.3 48.1 +5.2
Africa Middle-East India 16.4 29.6 -13.2
Eurasia 24.2 26.9 2.7
RCI BANQUE 37.1 35.2 +1.9

In theEurope Region RCI Banque was able to strengthen its performance in a growiogative market.

Boosted by the success of new models and increased registrations for Alliance manufacturers, the number of
new vehicle financing contracts rose by 23.0% in 2015. With the financing penetration rate at 40.2%, Europe
was up 3.8oints compeed to 2014.

The Americas Region(Brazil, Argentina) reflected mixed performance. Growth of Jibidts in the

financing penetration rate in Argentina offset the decline in the financing penetratio /Zpmints) and

the significant deterioration ofi¢ automotive market5.5% compared to 2014) in Brazil. Accordingly, the
Region recorded a stable and consistently high (pirdts at 39.0%) financing penetration rate.

In theAsia-Pacific Region(South Korea), despite a highly competitive banking emvnent, the financing
penetration rate improved by 5.2 points to 53.3% at Dece®&ihe2015.

TheAfrica Middle -East India Region, marked by the entry of India into the consolidation scope for 2015,

saw its financing penetration rate settle at 16.4%, di3vApoints compared to 2014. On a comparable
basis with 2014 (Morocco only), the pomtgtod2B8%s f i na
TheEurasia Region(mainly Romania, Turkey and Russia) experienced varying results depending on the
courtries: whereas Turkey recorded growth of 2.6 points (to 25.8%) in its financing penetration rate over the
year, Russia saw its financing penetration rate decline by 4.9 points compared to 2014 in an automotive
market that has dropped significantig%%).Romania recorded stable commercial performance, with its
financing penetration rate varying By.2 point.

International development and new activities

In 2015, RCI Banque continued to capture new markets, supporting the commercial development of the

Alli ance brands.

Despite the fall in its emerging markets, the share of RCI Banque business performed outside of Europe
accounted for more than a quarter of the number of new vehicle financing contracts (26% in 2015, compared
to 34% in 2014).

In India, the yeawas marked by the retlut of business activity for the joint venture between RCI Banque

and Nissan, created in 2014. In an automotive market up 6.4%, marked by the successful launch of the
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Renault KWID at the end of 2015, the financing penetrationamateunted to 6.7% for this first year of
business.

The financing of the Datsun brand continued to grow with a financing penetration rate of 19.4%.
Following on from Austria in 2014, RCI Banque continued its policy of diversifying funding sources by
successflly expanding its savings account activity in the United Kingdom. Now rolled out in four European
countries (France, Germany, Austria and the United Kingdom), savings accounts constitute a major
refinancing tool for RCI Banque. At Decemt3dr, 2015, totasavings deposits recorded an increase of

nearly 56% compared with DecemiZ&0 1 4 and r @lleom iee83d? . B9 .0X t he Gr oupd:
outstanding at yeaend. Conducting this strategy, RCI Banque thus exceeded the target it had set itself for
2016, one year in advance.

Positioned as the services operator for elestlticle battery rental in 28untries for the Alliance, RCI
Banque had 80,53@atteries in its inventory at the end of 2015. Accordingly, RCI Banque finances all
electricvehicle bateries for the Alliance manufacturers, which included six models at Dec&hp2015;
KANGOO Z.E., FLUENCE Z.E., TWIZY, ZOE for Renault, LEAF andN&200 for Nissan.

Registrations and production statistics
RENAULT GROUP i WORLDWIDE REGISTRATI ONS

PASSENGER CARS AND LIGHT COM MERCIAL

VEHICLES (UNITS) 2015Y 2014 CHANGE (%)
KWID 17,93¢ - -
TWINGO 97,4717 84,30t +15.6
ZOE 18,931 11,327 +67.2
CLIO 457,04¢ 457,822 0.2
THALIA - 266 -
CAPTUR / QM3 246,442 196,592 +25.4
PULSE 1,883 2,797 -32.7
LOGAN 325,381 309,54¢ +5.1
SANDERO 348,691 351,12¢ -0.7
LODGY 41,637 27,99¢ +48.7
MEGANE / SCENIC 254,41F 274,84° 7.4
FLUENCE (incl. Z.E.) / SM3/ SCALA 90,101 111,29¢ -19.0
DUSTER 334,17¢ 395,35( -15.5
KADJAR 54,35% - -
LAGUNA 7,957 16,191 -50.9
LATITUDE / SM5 / SAFRANE 25,96( 32,70¢ -20.6
TALISMAN 1,874 - -
SM7 8,486 4,977 +70.5
KOLEOS / QM5 29,38¢ 57,282 -48.7
ESPACE 21,311 7,004 +++
KANGOO (incl. Z.E.) 154,31: 145,421 +6.1
DOKKER 69,131 57,654 +19.9
TRAFIC 86,027 67,77¢€ +26.9
MASTER 92,89¢ 91,217 +1.8
OROCH 3,484 - -
Others 12,297 8,932 +37.7
TOTAL WORLDWIDE GROU P PC/LCV

REGISTRATIONS 2,801,59: 2,712,43: +3.3
TWIZY? 2,144 2,450 -12.5

(2)Preliminary figures.
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(2)TWIZY is a quadricycle and therefore not included in Group automotive regisgatxcept in Mexico
and Colombia.
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RENAULT GROUP i EUROPEAN REGISTRATIO NS

PASSENGER CARS AND UGHT COMMERCIAL

VEHICLES (UNITS) 20158Y 2014 CHANGE (%)
TWINGO 96,552 83,021 +16.3
ZOE 18,72¢ 11,231 +66.8
CLIO 339,771 331,85¢ +2.4
CAPTUR / QM3 195,972 166,184 +17.9
LOGAN 40,911 41,692 -1.9
SANDERO 147,63¢ 138,117 +6.9
LODGY 22,16¢€ 20,60C +7.6
MEGANE / SCENIC 238,10¢ 252,78¢ 5.8
FLUENCE (incl. Z.E.) / SM3/ SCALA 4,663 5,022 7.1
DUSTER 123,70( 126,307 2.1
KADJAR 49,252 - -
LAGUNA 7,903 16,06E -50.8
LATITUDE / SM5 / SAFRANE 70 485 -85.6
TALISMAN 1,86¢ - -
KOLEOS / QM5 4,697 7,427 -36.8
ESPACE 21,28¢ 7,003 +H+
KANGOO (incl. Z.E.) 100,76 93,95E +7.2
DOKKER 40,027 34,75¢€ +15.2
TRAFIC 80,58 59,751 +34.9
MASTER 67,05E 59,721 +12.3
Others 11,78¢ 8,631 +36.6
TOTAL EUROPEAN GROUP PC/LCV

REGISTRATIONS 1,613,49¢ 1,464,61; +10.2
TWIZY? 2,016 2,316 -13.0

(1) Preliminary figures.

(2)TWIZY is a quadricycle and therefore not included in Group automotive registrations.
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RENAULT GROUP 1 INTE RNATIONAL REGISTRATI ONS

PASSENGER CARS AND UGHT COMMERCIAL

VEHICLES (Units) 2018 2014 CHANGE (%)
KWID 17,93¢ - -
TWINGO 925 1,284 -28.0
ZOE 203 92 A+t
CLIO 117,26¢ 125,96¢ -6.9
THALIA - 264 -
CAPTUR / QM3 50,47C 30,40¢ +66.0
PULSE 1,883 2,797 -32.7
LOGAN 284,47 267,857 +6.2
SANDERO 201,057 213,00¢ -5.6
LODGY 19,471 7,399 +++
MEGANE / SCENIC 16,307 22,054 -26.1
FLUENCE (incl. Z.E.) / SM3/ SCALA 85,43¢ 106,277 -19.6
DUSTER 210,47¢ 269,04¢ -21.8
KADJAR 5,101 - -
LAGUNA 54 126 -57.1
LATITU DE / SM5 / SAFRANE 25,89( 32,224 -19.7
SM7 8,491 4,977 +70.6
KOLEOS / QM5 24,691 49,85 -50.5
ESPACE 28 1 +H+
KANGOO (incl. Z.E.) 53,54¢ 51,46€ +4.0
DOKKER 29,10¢ 22,89¢ +27.1
TRAFIC 5,444 8,027 -32.2
MASTER 25,84 31,492 -17.9
OROCH 3,484 - -
Others 508 303 +67.7
TOTAL INTERNATIONAL GROUP PC/LCV

REGISTRATIONS 1,188,09: 1,247,82: -4.8
TWIZY? 128 134 -4.5

(2)Preliminary figures.
(2)TWIZY is a quadricycle and therefore not included in Group automotive registrations except in M
and Colonbia.
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RENAULT GROUP i WORLDWIDE PRODUCTION BY MODEL ¥

PASSENGER CARS AND UGHT COMMERCIAL

VEHICLES (units) 20152 2014 CHANGE (%)
TWIZY 2,12C 2,248 5.7
TWINGO 83,377 98,787 -15.6
CLIO 464,457 436,65¢ +6.4
ZOE 19,11¢ 12,73¢ +50.1
CAPTUR/ QM3 255459 209,86 +21.7
LOGAN 191,05: 190,977 0.0
SANDERO 315,74¢ 312,12¢ +1.2
Other LOGAN 40,61F 42,631 4.7
LODGY 32,66 25,67¢ +27.2
MEGANE / SCENIC 238,49¢ 255,88¢ -6.8
FLUENCE (incl. Z.E.) / SM3 / SCALA 85,71¢ 96,871 -11.5
DUSTER 297,05( 336,827 -118
KADJAR 82,321 - -
LAGUNA 5,921 14,322 -58.7
LATITUDE / SM5 25,852 31,941 -19.1
TALISMAN 5,685 - -
SM7 8,911 4,994 +78.4
KOLEOS 28,511 56,16( -49.2
ESPACE 27,06¢€ 6,660 et
KANGOO (incl. Z.E.) 152,967 140,47¢ +8.9
DOKKER 71,51F 56,03C +27.6
TRAFFC 93,31¢ 31,49¢ 4+
MASTER 135,80¢ 124,12¢ +9.4
Others 200,18¢ 86,647 et
GROUP GLOBAL PRODUCT ION 2,863,91¢ 2,574,15¢ +11.3
o/w produced for partners:

GM (MASTER) 26,821 18,587 +44.3
Nissan (Mercosur / Korea) 143,22 52,364 +++
Daimler (CITAN +SMART) 63,52F 34,102 +86.3
PRODUCED BY PARTNERS FOR RENAULT 2015? 2014 CHANGE (%)
Nissan (incl. India) 54,564 101,511 -46.2
Otherg©M: Iran AVTOVAZ) 106,481 87,054 +22.3

(1)Production data concern the number of vehicles leaving the produati®n li

(2)Preliminary figures.
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GEOGRAPHICAL ORGANIZ ATION OF THE RENAULT GROUP BY REGION i COUNTRIES

IN EACH REGION

At Decembe1, 2015

AFRICA

MIDDLE -EAST
EUROPE AMERICAS ASIA-PACIFIC INDIA EURASIA
Albania Argentina Australia Algeria Armenia
Austria Bolivia Brunei Egypt Azerbaijan
Baltic States Brazil Cambodia French Guiana Belarus
Belgium-Lux. Chili China Guadeloupe Bulgaria
Bosnia Colombia Hong Kong Gulf States Georgia
Croatia Costa Rica Indonesia India Kazakhstan
Cyprus Dominican Rep.  Japan Iran Kyrgyzstan
Czech Rep. Ecuador Laos Iraq Moldova
Denmark El Salvador Malaysia Israel Romania
Finland Honduras New Caledonia Jordan Russia
France
Metropolitan Mexico New Zealand Lebanon Tajikistan
Germany Nicaragua Philippines Libya Turkey
Greece Panana Singapore Madagascar Turkmenistan
Hungary Paraguay South Korea Martinique Ukraine
Iceland Peru Tabhiti Morocco Uzbekistan
Ireland Uruguay Thailand Pakistan
Italy Venezuela Viet Nam Reunion
Macedonia Saint Martin
Malta Saudi Arabia
Montenego South Africa

Sub Saharian
Netherlands African countries
Norway Tunisia
Poland
Portugal
Serbia
Slovakia
Slovenia
Spain
Sweden
Switzerland

United Kingdom

Group Top 15 markets in bold

(2) ALLIANCE COMBINED SALES PERFORMANCE AND FINANCIAL INDICATORS

ALLIANCE 2015 SALES

The RenauiNissan Alliance sold 8,528,8&¢hicles in 2015, up almost 1% from the previous year, thanks

to record sales in the United States, China and Europe. Combined salesfontb r | d6s f ourt h |
group, which includes Renault group, Ni ssan Motor
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calendatyear 2014 despite sharp declines in the overall Russian and Brazilian markets. Renault, Nissan
and AVTOVAZ, whichisRussi ads | argest aut omaker, account
Renault group, Eu r o0 p e-agesttattomaker,sold a record 2,801,882icles worldwide in 2015, up
3.3% from 2014, in a market that grew by 1.6%. This marked the thirdadiveeyear of sales growth for
Renault. Dacia sales accounted for a record 55@8Rigles, up 7.7%. Renault, the fastgsiwing major
brand in Europe, reached a market share of 10.1% in a market that rose 9.4%. Renault retained its light
commercial veitle leadership in Europe for the 1&thnsecutive year.

Nissan Motor Co., Ltd.,sold a record 5,421,8@4rs and trucks worldwide, up 2.1%. In each of its two
biggest markets, the United States and China, Nissan sold at leasitillid?bvehicles. Infinti accounted

for a record 215,250@ehicles, up 16% from the previous year, thanks tdrak high sales in all key regions,
including the Americas and China.

AVTOVAZ , which sells cars under the LADA brand, sold 305 ¢¥é&icles, down 31.5% due to the sjum

in the Russian market. The RenaMissan Alliance has a majority stake in AVTOVAZ through a joint
venture with state corporation Rostec. Together, the ReN&gdan Alliance and AVTOVAZ sell about one

in three cars in Russia. The overall Russian caket@lunged by more than 35%. The Alliance increased
its market share from 30.7% in 2014 to 32.3% in 2015.

The Alliancebs top 10 markets in 2015 were the
Brazil and Spain.

Zero-emission highlights

The Alliance sells about one in two pure electric vehicles worldwide. Through the end of December, the
Alliance has sold a cumulative 302,000 EVs worldwide. In calepear 2015, the RenatMissan Alliance
sold 85,000 electric vehicles, up more than 2.8¥mared with previous year.

TOP 10 ALLIANCE MARK ETS

COUNTRY TOTAL SALES MARKET SHARE
us 1,484,918 8.5%
China 1,265,922 5.3%
France 684,373 30%
Japan 594,126 11.7%
Russia* 517,799 32.3%
Mexico 373,261 27.6%
UK 297,516 9.9%
Germany 252,383 7.4%
Brazil 242,744 9.8%
Spain 218,846 18.3%

* Including AVTOVAZ.
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GLOBAL PRODUCTION SI TES

VALUE OF JOINT OPERA TIONS

Total sales by Renault to Nissan and purchases by Renault from Nissan in 2015 amounted to an estimated
43, MbDI i on miliod respdctiv8lyd(Motd 2 | of the Renault consolidated financial statements).

FINANCIAL INFORMATIO N ON THE ALLIANCE

The purpose of the financial data in this section is twofold: to broadly quantify the economic significance of
the RenaullNissan Alliancehrough key performance indicators, and to make it easier to compare the assets
and liabilities of the two Groups. The data of both Groups comply with the accounting standards applied by
Renault in 2015.

The characteristics of the Alliance mean, among dthieri n g s , t hat Renaul t and Ni
cannot be combined. Consequently, these indicators do not correspond to a consolidation as defined by
generally accepted accounting principles and are not certified by the statutory auditors.

Information concerning Renault is based on the consolidated figures released at D&deab&5, while

the information concerning Nissan is based on the restated consolidated figures prepared for the purposes of
the Renault consolidation, covering the periahf January 1 to Decemb&rl , 2015 wher eas Ni
financial yearend is MarciB81.

Key performance indicators

The preparation of the key performance indicators under Renault accounting policies takes into account the
restatement of the figures publisn®dNissan under Japanese Accounting Standards into IFRS.

Additionally, the following adjustments have been performed:

A reclassifications when necessary to harmonize the presentation of the main income statement items;

A adjustments to fair value applieg Renault for acquisitions of 1999 and 2002.

REVENUES AT DECEMBER 31, 2015
G million RENAULT NISSAN* INTERCOMPANY ALLIANCE
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